According  to  the  1977  Major  Market  Index  Seattle  ranked  #1  in  product 
consumption  in  the  following  and  a  lot  more: 

domestic  wines,  going  out  to  dine,  TV  dinners,  powdered  sugar,  women’s 
shavers,  record  players,  costume  jewelry,  beer  and  ale  from  the  brewery, 
backpacks,  paperbacks,  food  for  cats,  rods  and  tackle,  checks  for  travel, 
travel  forei^  and  domestic,  lipstick,  calculators  for  the  pocket,  hot  and 
cold  chocolate  and  a  lot  more. 

Call  Marv  Larson,  National  Advertising  Manager,  Collect  at 
(206)  628-8233  for  more  information  on  this  important  market. 

Seattle  Post-Intelligencer 

Voice  of  the  Northwest 


Once  there  wa§  Laurel  and  Hardy... 
Once  there  was  Abbott  and  Costello... 
NOW  there  is _ 


Funny  Gags 


m  I 


bij  &  llodX 


Fine  Art 


One  panel  from  a  typical  Sam  and  Silo  Sunday  page. 


One  year  old 

and  a  smash  hit 

in  over  XOO  newspapers! 


For  information  on  availability,  samples  and  terms, 
phone  Dick  Fales,  Notionol  Sales  Director, 
toll  free  at  800-223-7384. 


235  East  4Sth  Street,  New  York,  N.Y.  10017 
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Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 


“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at: 


THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)833-3311 

SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 
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14-16— Alabama  Press  Association,  Gulf  State  Lodge,  Gulf  Shores. 

16-19 — International  Newspaper  Advertising  Executives,  Maui  Surf  Hotel, 
Maui,  Hawaii. 

18-21 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 

20-22 — International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies, 
Stouffers  Inn,  Valley  Forge,  Pa. 

20-22 — North  Carolina  Press  Association.  Pinehurst. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25-26— Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar. 
Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

30-Aug.  2 — Texas  Daily  Newspaper  Association,  MGM  Grand  Hotel,  Las 
Vegas. 


AUGUST 

3-5 — Western  Suburban  Newspaper  Seminar,  co-sponsored  by  Suburban 
Newspapers  of  America,  Oregon  Newspaper  Publisher's  Associa¬ 
tion,  Washington  Newspaper  Publisher's  Association  and  California 
Newspaper  Publisher's  Association,  Bowman's  Resort,  Wemme, 
Oregon. 

7-11 — Newspaper  Advertising  Co-operative  Network.  Hyatt  Regency, 
Dearborn.  Mich. 

13-16— Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17-19— West  Virginia  Press  Association,  Canaan  Valley  State  Park. 

20-23 — New  England  Association  of  Circulation  Executives,  Dunfey's 
Family  Resort,  Hyannis,  Mass. 

27-30— New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs. 

27- 30 — Southern  Newspaper  Publishers  Association,  Designing  and 

Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

28- SepL  2— International  Newspaper  Promotion  Association/American 

Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7- 9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 

Lake.  Branson,  Mo. 

8- 9 — Wisconsin  Newspaper  Advertising  Executives  Association,  Holiday 

Inn,  La  Crosse,  Wis. 

10-13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today's  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13- 17— International  Newspaper  Promotion  Association,  Europe  Confer¬ 

ence,  Brussels,  Belgium. 

14- 16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Johnstown,  Pa. 

15- 16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 

Hotel,  Indianapolis. 

15-17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15-17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15- 17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 

Reno,  Nevada. 

16- 19— Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 

Beach,  Florida. 

17- 19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 

shop  for  Smaller  Newspapers,  Royal  Orleans.  New  Orleans. 

18- 20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 

Corning  Glass  Works,  Corning.  N.Y.,  Hilton  Inn. 

21- 23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 

Lebanon,  Pa. 

22- 24 — Maryland-Delaware-O.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Maryland. 

24-27 — International  Newspaper  Promotion  Association,  Central  Region, 
Lincolnshire,  Chicago,  III. 
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THE 

INFORMAnON 

CRISB. 

If  you  pick  up  a  newspaper  these  days,  it’s  easy  to  walk  away 
with  the  impression  that  there’s  a  world-wide  shortage  of  everything. 

There  is  an  energy  crisis  and  a  food  crisis  and  any  number  of  other 
crises,  all  caused  by  vanishing  resources. 

But  there  is  one  that  involves  not  a  shortage,  but  an  excess.  A 
crisis  where  the  resource  isn’t  dwindling,  but  growing  almost 
uncontrollably. 

That  resource  is  information. 

Consider:  Seventy-five  percent  of  all  the  information  available  to 
mankind  has  been  developed  within  the  last  two  decades.  Millions  of 
pieces  of  information  are  created  daily.  And  the  total  amount  is 
doubling  every  ten  years. 

The  problem,  as  with  any  crisis,  is  one  of  management.  With  fuel, 
it’s  a  question  of  making  proper  use  of  too  little.  With  information,  it’s 
making  proper  use  of  too  much. 

With  72  billion  new  pieces  of  information  arriving  yearly,  how 
do  you  cope  with  it  all?  How  do  you  gather  it,  edit  it,  disseminate  it, 
store  it  and  retrieve  it? 

At  Xerox,  our  business  is  solving  problems  like  these. 

With  electronic  input  systems  that  let  you  quickly  create,  edit, 
and  store  information. 

Copiers  and  duplicators  that  reproduce  it.  Telecommunicators 
and  communicating  typewriters  that  disseminate  it. 

Even  electronic  printers  that  let  you  retrieve  information  directly 
from  computers,  and  print  it  out  with  laser  beams. 

You  see.  Xerox  doesn’t  just  copy  information  anymore.  We  help 
you  manage  it. 

The  purpose  of  it  all  is  simple:  to  help  you  make  good  use  of 
information,  instead  of  being  overwhelmed  by  it. 

And  to  help  reduce,  if  only  by  one,  the  number  of  crises  in  the 
world. 


XEROX 
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Coming  up  for  newspaper  features! 
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SYNDICATE 

DIRECTORY 


. . .  used  the  year  around  by 
close  to  100%  of  feature-buying 
influences — the  only  complete 
source  of  listings  of  newspaper 
syndicated  features. 


The  many  newspaper  executives  who 
have  a  voice  in  the  selection  of  syndi¬ 
cated  features  rely  on  the  SYNDICATE 
DIRECTORY  as  their  basic  source  of  in¬ 
formation  in  this  field.  That’s  why  ad¬ 
vertising  in  this  issue  may  be  the  most 
effective  and  economical  sales  effort  you 
can  make  all  year.  Why  not  make  space 
reservations  now  for  prime  advertising 
positions  near  your  feature  listings? 

Deadline  fo*  space  reservations:  July  13 

Deadline  for  advertising  copy:  July  17 


ADVERTISING  RATES 

Page,  $1240;  two-thirds,  $930;  half-page,  $730; 
third-page,  $520,  sixth-page,  ^25;  twelfth-page, 
$205;  or  your  regular  E&P  contract  rates  apply. 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.  Y.  10022 


Newsbriefs 


The  Great  Atlantic  &  PaciHc  Tea  Company  has  introduced 
14  unbranded  food  and  nonfood  products,  priced  about 
30%  below  national  brands,  in  Baltimore  and  its  5-state 
Southeastern  division. 

Full-page  ads  are  being  used,  on  a  one-time  basis,  to 
launch  the  new  unbranded  products,  but  no  advertising  is 
planned  for  the  products  beyond  that,  according  to  an  A&P 
spokesperson.  “The  whole  idea  is  not  to  advertise  these 
products,”  she  stated,  “in  order  to  be  able  to  give  consum¬ 
ers  the  low  prices  they  want  on  these  items.”  Instead,  A&P 
plans  to  promote  unbranded  products  by  stocking  them  in 
“Economy  Center”  display  areas  which  will  be  prominently 
located  in  A&P  stores. 

A&P's  introduction  of  the  new  unbranded  products  comes 
at  a  time  when  more  than  half  of  all  U.S.  food  shoppers 
choose  national  food  brands  over  store  brands,  according  to 
a  recent  Newspaper  Advertising  Bureau  study  on  food  shop¬ 
pers.  Despite  this,  A&P,  which  has  been  buffeted  by  compe¬ 
tition  within  recent  years,  is  introducing  the  new  unbranded 
products,  called  “generics,”  as  a  means  of  gaining  a  com¬ 
petitive  edge  over  rival  chains.  A&P  first  introduced 
“generics”  in  Albany,  N.Y. -Scranton,  Pa.  area  during 
April  and  May  with  a  promotional  campaign  utilizing  news¬ 
papers  and  TV.  Other  than  that  initial  blitz,  however,  there 
has  been  no  significant  increase  in  newspapers’  A&P  ad 
linage,  according  to  one  newspaper  adman  in  the  Albany- 
Scranton  test  area. 

♦  *  5k 

Roger  Murray,  Jr.,  one  of  Tennessee’s  leading  candidates 
for  governor,  has  enrolled  in  a  college  journalism  course. 

The  Democratic  hopeful  is  studying  editorial  writing.  He 
has  enrolled  in  a  University  of  Tennessee  correspondence 
course,  according  to  school  registration  people. 

Murray,  who  is  a  State  Representative,  says  all  politicians 
need  a  journalism  education. 

“1  feel  it  is  my  duty  to  be  informed  on  the  problems  and 
challenges  of  the  press,”  Representative  Murray  said.  “The 
press  is  just  the  public.  And,  1  want  to  communicate  with  the 
people  to  the  best  of  my  ability.  And,  1  can  only  do  that  by 
becoming  better  informed  on  the  inner  workings  of  the  news 
media.” 

*  :k  5k 

Programs  of  training  being  used  on  newspapers,  as  well  as 
those  offered  by  the  American  Press  Institute,  will  be  surveyed 
and  evaluated  by  two  committees  Just  appointed  by  API’s  new 
chairman,  Howard  H.  (Tim)  Hays,  who  is  editor  and  co¬ 
publisher  of  the  Riverside  (Calif.)  Press  and  Enterprise. 

William  O.  Taylor,  president  and  publisher  of  the  Boston 
Globe  and  an  API  vicechairman,  is  chairman  of  the  Profes¬ 
sional  Training  Survey  Committee  that  will  study  in-service 
training  programs  of  newspapers  as  well  as  any  available  to 
newspapers  and  their  staffs. 

Existing  API  programs,  however,  will  be  surveyed  by  a 
Policy  and  Programs  Committee,  under  chairman  Don  Car¬ 
ter,  vicepresident  of  Knight-Ridder  Newspapers.  Carter  was 
chairman  of  a  similar  committee  in  1969,  when  API  reviewed 
its  programs  before  moving  from  Columbia  University  in 
New  York  City  to  its  new  quarters  in  Reston,  Va. 

“It’s  time  that  we  again  take  a  look  at  our  whole  opera¬ 
tion,”  Hays  said.  “As  a  new  chairman,  1  think  the  commit¬ 
tee’s  report  will  be  most  helpful.” 

5k  *  * 

Senator  Edward  Kennedy  will  be  one  of  the  main  speakers 
at  the  Inter  American  Press  Association’s  annual  meeting  in 
October  in  Miami,  Fla.  .  .  .  Karl  Eller,  chairman.  Com¬ 
bined  Communications  Inc.,  will  give  the  keynote  address  at 
the  International  Newspaper  Advertising  Executives’  sum¬ 
mer  sales  meeting  in  Maui,  Hawaii  (July  16). 
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No.  2  in  a  Series 


We  realize  we're  the  OTHER  other-guys  every 
time  we  go  out  to  try  to  buy  another  paper.  (We've 
added  nine  in  the  past  five  years  and  have  28  of 
them  now).  Sure  as  the  world  the  fellow  with  the 
paper  for  sale  will  say,  "Oh,  yes.  Freedom  News¬ 
papers.  Now,  which  ones  are  you  again?"  That's 
what  comes  of  being  the  OTHER  other-guys  who 
don't  own  the  blimp. 

Well,  for  your  information  we  have  papers  in 
places  like  Orange  County,  Calif.,  Panama  City, 
Fla.,  Colorado  Springs,  Colo.,  Gastonia,  N.C.  They 
have  names  like  The  News,  The  Gazette,  The 
Register,  Telegraph-Forum,  Telegram,  etc.  You  can 
read  the  entire  list  at  the  bottom  of  the  page. 

All  very  ordinary.  One  of  the  things  about  us  that 
is  extraordinary  —  in  addition  to  not  owning  a 
dirigible  —  is  that  we  are  shockingly  deficient  in 
the  pageantry  and  choreography  that  goes  with 


really  classy  newspaper-buying.  We  don't  have  jet 
planes,  genuine  pigskin  attache  cases,  travelling 
auditors  with  Tl  calculators  or  fellows  with  ad¬ 
vanced  degrees  in  human  engineering.  We  send  in 
one  guy  on  the  bus  maybe  and  he  writes  down 
what  the  owner  tells  him  on  the  back  of  a  Holiday 
Inn  envelope  he  picked  up  the  night  before,  and 
then  he  ge^s  on  the  phone  and  talks  with  a  couple 
of  fellows  Lack  home  and  the  next  morning  we  ask 
the  owner  does  he  want  it  in  big  or  little  bills.  Like 
that. 

We  don't  know  of  anybody  who  does  business 
as  informally  as  we  do,  so  we  know  we  must  be 
wrong.  But  we've  been  doing  it  this  way  too  long 
(for  75  years)  to  change  much  now.  If  you  want  a 
ride  in  a  company  jet,  you'll  have  to  talk  to  THEM 
about  it.  We're  the  OTHER  other-guys.  We  don't 
even  have  a  balloon.  But  we'll  buy  you  lunch. 


the  other  other-guys 


C.  H.  Hoiles,  Chairman  •  625  N.  Grand  Ave.,  Santa  Ana,  Calif.  •  (714)  835-1234 
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Soviet  intimidation 

The  Soviet  charges  of  libel  against  two  American  reporters 
based  in  Moscow  appear  to  us  to  be  politically-motivated 
harassment  designed  to  make  western  reporters  restrict 
their  activities  voluntarily  within  that  country.  It  is  coldly 
calculated  to  have  a  chilling  effect  on  those  reporters.  And, 
it  will. 

Western  reporters  in  Moscow  have  been  enjoying  more  and 
more  freedom  in  their  work  in  recent  years.  They  have  been 
able  to  keep  in  close  contact  with  dissident  groups  and  in¬ 
dividuals  and  report  their  activities  and  comments  to  the 
western  world.  We  believe  Soviet  authorities  have  decided 
this  exercise  has  gone  far  enough — is  embarrassing  to  them 
— and  should  be  stopped,  or  at  least  slowed  down. 

The  charges  against  Craig  Whitney  and  Harold  Piper  will 
do  it,  they  believe,  because  they  deny  the  right  of  reporters 
to  quote  anonymous  allegations  by  others.  If  a  reporter 
refuses  to  divulge  his  sources  for  those  allegations,  then  the 
words  must  be  the  reporter’s  own,  the  Soviets  insist. 

We  hope  the  Soviet  court,  which  actually  is  the  Soviet 
government,  will  see  that  it  has  made  its  point  and  will 
find  a  way  to  drop  the  charges. 

One  correspondent  has  said  “this  is  clearly  a  political 
charge  made  to  intimidate  us  in  our  work  as  correspondents. 
We  have  no  intention  of  submitting  to  intimidation.” 

Nevertheless,  the  act  of  intimidation  has  been  made  and 
the  Soviets  believe  it  will  be  an  effective  restraint  against 
all  foreign  reporters  because  they  all  know  it  could  happen 
again  at  any  time  with  more  serious  results. 

That  is  the  way  the  Soviet  system  works.  It  is  the  way 
the  Russian  mind  works.  The  press  of  the  western  world  can 
say  it  will  not  stand  for  it  because  it  isn’t  the  way  it  is  done 
in  the  west.  But,  it  is  the  way  it  is  done  in  Moscow,  and 
living  by  their  ground  rules  is  the  price  that  must  be  paid 
to  have  our  own  reporters  there,  as  much  as  we  dislike  their 
ways,  their  motives  and  their  restrictions.  We  hope  the  “re¬ 
taliation”  being  discussed  in  Washington  is  not  “a  la  Russe.” 

Search  warrants 

Half  a  dozen  Senators  and  Representatives  from  both  par¬ 
ties  have  introduced  bills  to  prevent  police  searches  of  news 
offices. 

Some  of  the  bills  would  protect  the  press  alone.  Others 
would  protect  all  “innocent  third  parties”  from  unannounced 
police  searches.  Hearings  have  begun  in  the  Senate. 

We’re  in  favor  of  an  all-inclusive  bill  to  restore  the  in¬ 
tegrity  of  the  First  and  Fourth  Amendments  to  the  press 
and  to  the  American  people. 

The  recent  Supreme  Court  decision  makes  it  imperative 
that  Congress  act  quickly  in  this  matter. 
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Congress  ponders  news 
search  legislation 


By  I.  William  Hill 

Fearful  that  the  Supreme  Court's  deci¬ 
sion  permitting  police  to  make  un¬ 
announced  newsroom  searches  is  usher¬ 
ing  in  a  “wave  of  the  future".  Senator 
Birch  Bayh  (D-Ind.)  wants  to  work  with 
news  organizations  to  push  back  the 
wave. 

“The  more  we  can  get  agreement 
among  the  news  organizations,  the  better 
off  we'll  be."  Bayh  said  as  he  launched 
hearings  exactly  a  month  and  a  day  after 
the  Supreme  Court,  in  the  Sanford  Daily 
case,  ruled  that  police  armed  with  a 
search  warrant  could  enter  newsrooms 
for  evidence  of  crimes  unrelated  to  the 
news  agency. 

The  hastily-summoned  hearing  before 
the  Senate  Judiciary  Subcommittee  on 
the  Constitution  on  June  22  brought  to¬ 
gether  legislators  from  both  Senate  and 
House,  Constitutional  experts,  govern¬ 
ment  officials  and  newsmen.  It  produced 
these  highlights; 

To  judge  from  the  witnesses,  the  de¬ 
sire  to  do  something  about  the  Supreme 
Court  decision  crosses  party  lines  and 
encompasses  all  shades  of  political 
thought  from  the  ultra  conservative  to 
the  very  liberal. 

Since  the  first  decision  in  the  Stanford 
Daily  case  in  1971,  14  search 

warrants — all  in  three  states — have  been 
issued  against  the  news  media,  compared 
with  none  in  the  preceding  190  years. 
Bayh  speculated  that  the  reason  only 
three  states  issued  warrants  was  that 
lawmen  in  other  places  didn't  think  they 
could  get  away  with  invading  news  of 
fices. 

At  least  half  a  dozen  measures  have 
now  been  introduced  to  make  it  more 
difficult  for  police  to  rifle  files.  Some 
bills  apply  only  to  the  press,  others 
would  protect  all  citizens  from  threats  to 
individual  liberties.  Bayh  whose  own  bill 
protects  everyone's  privacy,  com¬ 
mended  the  news  witnesses  for  favoring 
a  measure  to  protect  everybody — not 
just  the  press.  “That  attitude,"  he  said, 
“puts  the  press  in  a  much  stronger  posi¬ 
tion." 

UPI  Washington  Bureau  Chief  Grant 
Dillman  told  the  subcommittee  that  UPI 
will  survey  bureaus  across  the  country  to 
find  out  what  experience  they  are  having 
with  search  warrants  and  subpoenas  and 
whether  they  have  noticed  any  change  in 
police  attitudes  since  the  decision.  Bayh 
said  he  wants  the  results  of  the  survey. 

Philip  Heyman,  assistant  attorney 
general-designate  in  charge  of  the  crimi¬ 
nal  division,  announced  that  Justice  De¬ 
partment  drafters  are  already  circulating 
the  first  version  of  proposed  regulations 
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spelling  out  the  severely  limited  cir¬ 
cumstances  under  which  the  Attorney 
General  would  permit  Federal  inves¬ 
tigators  to  seek  search  warrants  for  news 
tiles.  He  described  the  new  regulations 
as  an  added  safeguard  to  present  policy 
of  minimizing  Federal  searches  of  media 
facilities. 

When  Bayh  wanted  to  know  why  the 
Justice  Department  told  the  Supreme 
Court  it  was  permissible  for  police  to 
serve  search  warrants  on  news  offices, 
Heyman  replied  that  the  Justice  Depart¬ 
ment  does  not  believe  that  the  Constitu¬ 
tion  forbids  “in  absolute  terms  and  all 
circumstances"  a  search  of  a  newspaper. 
However,  he  went  on,  the  department 
does  apply  for  a  subpoena  first  in  all 
news  cases. 

“Wouldn't  it  have  been  wiser  to  ex¬ 
press  the  Justice  Department  practice 
rather  than  the  Constitutional  view?" 
Bayh  asked. 

“1  think  we  took  a  balanced  view," 
Heyman  responded.  “We  gave  them  our 
regulations  and  the  Constitutional  posi¬ 
tion." 

When  Heyman  told  the  chairman  that 
Justice  got  into  the  case  as  a  “friend  of 


the  court"  because  the  court  asked  for 
the  department's  views,  Bayh  cracked, 
“Couldn't  you  have  had  a  prior  engage¬ 
ment?" 

Sam  Dash,  Georgetown  University 
I^aw  Center  professor  and  counsel  for 
the  Watergate  hearings,  testified  he 
thought  the  Justice  Department  took  the 
wrong  position  in  the  Stanford  Case. 

“1  don't  see  how  you  can  have  a 
reasonable  search  where  the  police  know 
no  criminal  act  has  been  committed  and 
where  they  could  get  the  same  material 
by  subpoena."  he  said.  “I  think  you 
could  ask  anybody  on  the  street  if  he 
thought  that  was  a  reasonable  search  and 
he  would  say  no." 

Asked  if  he  thought  Justice  Depart¬ 
ment  regulations  could  cure  the  problem 
or  if  legislation  was  necessary,  he  re¬ 
plied,  “I’m  worried  that  you  may  have 
another  John  Mitchell  and  don’t  depend 
on  the  good  faith  of  the  prosecutor.  I’m 
always  worried  about  an  official  coming 
before  Congress  and  saying.  ‘Trust  us’.” 

Bob  Lewis,  a  Washington  correspon¬ 
dent  for  Booth  Newspapers  of  Michigan 
and  vicechairman  of  the  Freedom  of  In¬ 
formation  Committee  of  the  Society  of 
Professional  Journalists-Sigma  Delta 
Chi,  provided  the  subcommittee  with  a 
bit  of  show-and-tell  by  bringing  three 
stacks  of  reporter's  notebooks  to  the 
hearing  to  illustrate  that  police  rummag- 
(Continned  on  pane  36) 


Stanford  petitions 
Court  for  re-hearing 


Attorneys  for  the  Stanford  Daily  have 
requested  a  rehearing  by  the  U.S.  Su¬ 
preme  Court  on  the  controversial  5-3  rul¬ 
ing  permitting  police  searches  of  news 
offices  with  a  warrant. 

The  petition  argues  that  “the  Court’s 
opinion  fails  to  measure — or  permit  the 
courts  below  to  assess — the  overall 
reasonableness  of  the  search  (at  the 
Daily)  in  the  light  of  the  constitutional 
standards  now  enunciated  by  the 
Court.” 

The  petition  also  asks  the  Court  to 
clarify  whether  the  magistrate  consider¬ 
ing  issuing  a  warrant  “is  bound  to  apply 
the  reasonableness  standard  in  determin¬ 
ing  whether  a  warrant  shall  issue  as  well 
as  in  fixing  the  scope  of  the  search.” 

Citing  lawyer’s  files  and  psychiatric 
records  as  examples,  the  Daily  attorneys 
note  that  “if  searches  for  evidence  of 
nonsuspect  third  parties  are  now  to  be 
constitutionally  authorized  by  a  decision 
of  this  Court,  it  is  vitally  important  that 
there  be  no  ambiguity  as  to  the  power, 
and  duty,  of  magistrates  to  withhold  a 
warrant  where  the  proposed  search 
would  be  unreasonable.  The  reasonable¬ 
ness  standard  is  well  established. 


“In  short,  the  magistrate  in  this  case 
performed  none  of  the  safeguarding  func¬ 
tions  which  the  Court  assumed  would 
serve  to  insure  that  the  Fourth  Amend¬ 
ment’s  ‘reasonableness’  requirement  will 
be  satisfied.” 

“We  think  the  record  sustains  the 
conclusion  that  the  Daily  search  was  un¬ 
reasonable  when  judged  by  the  standards 
established  in  the  Court’s  opinion. 

“But  if  the  record — which  of  course 
comes  here  following  the  granting  of 
summary  judgment,  and  thus  does  not 
reflect  an  evidentiary  hearing — is  not 
thought  to  be  sufficient  to  permit  a  mean¬ 
ingful  assessment  of  the  overall  reason¬ 
ableness  of  this  search,  then  the  proper 
course  would  be  to  remand  the  case  for 
further  proceedings  consistent  with  the 
Court’s  opinion. 

“This  was  the  course  advocated  by  the 
United  States,  whose  basic  view  of  the 
law  and  the  case  this  Court  otherwise 
appears  to  have  embraced." 

The  petition  was  signed  by  Jerome  B. 
Falk  Jr..  Robert  H.  Mnookin,  and  Steven 
L. Mayer  of  Howard,  Prime,  Rice, 
Nemerovski,  Canady,  and  Poliak  and 
Prof.  Anthony  G.  Amsterdam  of  the 
Stanford  Law  School. 
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Pool  coverage  of  courts 
recommended  by  photogs 


By  Lenora  Williamson 

It  turned  out  to  be  Judge  Paul  Baker 
Day  at  the  National  Press  Photogra¬ 
phers  Association  in  Seattle  Monday, 
July  3,  judging  from  convention  response. 

Baker,  who  presided  at  the  first  major 
trial  in  Florida’s  year-long  experiment 
with  cameras  and  audio  equipment  in  the 
courtrooms,  got  morning  and  evening 
standing  ovations  from  the  photog¬ 
raphers  and  a  special  citation  during  the 
annual  Sprague  Award  ceremonies. 

The  citation  honored  Baker’s  “Judi¬ 
cial  decisions  which  will  have  a  lasting 
impact  on  courtroom  photography  and 
news  coverage,’’  and  acknowledged  his 
efforts  and  encouragement  to  photo¬ 
journalists  while  permitting  photographic 
coverage  of  the  Zamora  trial  in  1977. 
“The  Florida  camera  in  the  courtroom 
experiment  is  a  monumental  step  in  the 
Freedom  of  the  Press  effort,”  The  NPPA 
citation  declared.  Baker  favors  continua¬ 
tion  of  audio-visual  trial  coverage. 

Baker  presided  last  spring  in  the  Cir¬ 
cuit  Court,  llth  Judicial  Circuit  of 
Florida,  for  the  murder  trial  of  Ronney 
A.  Zamora. 

During  the  education  program  of  the 
convention.  Judge  Baker  participated  in 
a  highly  informal  give  and  take  dialogue 
with  the  audience.  Seated  on  a  four¬ 
legged  stool,  pipe  smoking,  and  occa¬ 
sionally  walking  around  the  platform. 
Baker  joined  Steve  Tello  of  WPLG-tv, 
Miami,  in  discussing  how  the  trial  was 
covered  in  his  courtroom.  Tello,  news 
operations  manager  of  the  Post- 
Newsweek  station,  served  as  liaison  be¬ 
tween  the  media  and  the  court  during  the 
trial. 

Baker  told  the  photographers.  “There 
can  be  a  happy  marriage  of  the  First  and 
Sixth  Amendments — but  it  is  a  two-way 
street,’’  the  judge  said  in  asking  for  fifty- 
fifty  giving  on  the  part  of  the  courts  and 
the  media  with  both  giving  a  little  in  the 
middle  of  their  differences. 

Baker  called  for  development  of  guide¬ 
lines  for  cameras  in  the  courtroom,  and 
the  photographer’s  association  was 
ahead  on  that  one.  During  the  July  2  bus¬ 
iness  sessions,  the  board  released  its 
own  guidelines  report  from  a  special 
committee  which  has  been  studying 
problems. 

Baker  said  that  during  the  rest  of  the 
summer  the  Supreme  Court  of  Florida 
will  be  reviewing  the  year’s  experience 
with  cameras  in  the  courtrooms  and  will 


render  a  decision  in  September  as  to 
whether  such  coverage  should  end  or 
continue. 

Baker  views  camera  coverage  carried 
on  from  jury  selection  through  trial  as  “a 
great  educational  tool”  and  expressed 
hope  that  with  discussions  such  as  the 
session  in  Seattle  both  media  and  the 
legal  profession  could  reach  a  “common 
ground  of  letting  the  public  know  what 
goes  on  in  their  courtrooms.” 

The  judge  promised;  “lam  willing  to 
help  you.  If  you  need  help,  my  door  is 
open;  my  phone  is  listed.  Call  me.” 

Tello  told  his  NPPA  associates  as  they 
attempt  to  get  cameras  allowed  in  court¬ 
rooms  of  their  states,  “Please  walk 
lightly.  Be  careful.  Talk  to  the  judges  and 
lay  your  foundations.” 

“As  photographers  it  is  incumbent  on 
us  to  make  this  work.  As  journalists,  it’s 
a  one-shot  deal.  Conduct  yourself  in  a 
responsible  way;  dress  a  proper  way; 
adhere  to  pooling  agreement.” 

The  National  Press  Photographers  As¬ 
sociation  board  of  directors  through  its 
Freedom  of  Information  chairman.  Jack 
Belish,  St.  Petershura  Times,  released  a 
final  edition  of  suggested  camera-in-the- 
court  guidelines. 

Belish  said  the  association  has  re¬ 
ceived  many  requests  for  guidelines  and 
that  the  special  committee  had  input 
from  judges,  attorneys,  photographers 
and  others  in  more  than  6  months  of 
work.  The  guidelines  acknowledge  the 
basic  solution  to  cameras  in  the  court¬ 
rooms  will  be  pool  coverage.  The 
specifications  call  for  the  chief  judge  to 
appoint  a  media  pool  coordinator  from 
among  local,  working  journalists  to  assist 
in  day  to  day  operations  of  the  pool. 

The  guidelines  state  that  any  photog¬ 
rapher  who  fails  to  abide  by  the  rules 
and  provisions  of  the  camera-in-the- 
courtroom  order  will  be  bared  from  par¬ 
ticipation  in  the  pool. 

The  association  conferred  its  two  top 
Spraque  Awards  to  Professor  Angus 
McDougall  of  the  University  of  Missouri 
School  of  Jounalism  and  posthumously 
to  the  late  Ernie  Crisp  of  Eastman  Kodak 
educational  division,  who  was  chairman 
of  the  television  news  film  workshop  and 
past  president  of  NPPA. 

Rick  Clarkson,  director  of  photogra¬ 
phy  of  the  Topeka  (Kans.)  Capital- 
Journal,  received  the  Robert  Garland 
Education  Award,  and  the  Joseph  Costa 
Award  went  to  Robert  Brush,  chief 
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photographer  of  the  Record,  Hacken¬ 
sack,  N.J. 

Editor  of  the  Year  Award  went  to  Mar¬ 
tin  Weinberger,  publisher  of  the  Clare¬ 
mont  (Calif.)  Courier  for  his  “constant  en¬ 
deavors  to  maintain  the  highest  levels  of 
graphic  and  photographic  design  in  the 
newspaper  industry.” 

Other  awards  included;  Kenneth  P. 
McLaughlin  Award  of  Merit  to  Richard 
Pruitt,  Dallas  Morninp  News,  and  to 
Shiela  Keyes,  Los  Angeles,  chairperson 
of  the  annual  television  competition.  Fel¬ 
lowship  award  to  Mike  Tatem.  Dallas 
photo  custom  labs. 

Ken  Cooke,  Fayetteville  (N.C.) 
Observer-Times ,  is  the  new  president  of 
the  association  and  Robert  Brush,  the 
Record,  Hackensack,  N.J.,  is  vice- 
president,  Steve  Tello,  WPLG-tv, 
Miami,  secretary,  and  Edward  Dooks, 
WBZ-tv,  Boston,  treasurer. 

Larry  Hatteberg,  KAKE-tv,  Wichita, 
was  awarded  the  Television  News 
Photographer  of  the  Year  title  and 
KTVY-tv,  Oklahoma  City,  won  the 
Television  Station  of  the  Year  honor. 

NPPA  citations  for  1978  also  went  to 
the  following; 

Morris  Berman,  Pittsburgh  Post- 
Gazette  staff  photographer  and  a  past 
president  and  charter  member  of  the  as¬ 
sociation,  with  special  acknowledgement 
of  his  active  participation  in  all  thiry-two 
national  conventions  of  the  organization. 

William  Wittich,  California  State  Uni¬ 
versity,  Long  Beach;  Steven  Fontanini, 
Michael  Mally,  and  Jim  Dooley,  Los 
Angeles  Times',  Steve  Tello,  WPLG-tv, 
Miami;  Edward  Dooks,  WBZ-tv,  Bos¬ 
ton;  William  Kuykendall,  freelance, 
Keyser,  West  Virginia,  Gary  Atkins  and 
Geoff  Manasse,  Region  10,  Claremont, 
California. 

McAllister  retires 
as  head  of  Parade 

Thomas  H.  Ferguson  assumed  full 
operating  responsibility  this  week  for 
Parade  Publications  Inc.,  a  subsidiary  of 
Booth  Newspapers  Inc.,  which  is  owned 
by  Newhouse  Newspapers. 

Ferguson,  who  has  been  president 
since  November  3,  1977,  replaces  James 
M.  McAllister,  who  retired  this  week  as 
chairman  and  chief  executive  officer  of 
Parade  Publications. 

McAllister,  who  was  with  Parade  for 
30  years,  has  been  in  charge  since  July 
of  1975. 

James  E.  Sauter,  Booth  president,  said 
McAllister  “guided  Parade  to  its  greatest 
period  of  growth  and  development.” 
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Legal  battle 
for  reporter’s 
notes  continues 

A  New  Jersey  Supreme  Court  Justice 
this  week  delayed  contempt  of  court 
proceedings  initiated  by  a  state  Superior 
Court  judge  against  the  New  York  Times 
and  Times  reporter  Myron  Farber. 

Superior  Court  judge  William  Arnold 
had  set  a  deadline  for  noon  on  July  3  for 
Farber  and  the  Times  to  turn  over  all 
notes  and  documents  relating  to  articles 
that  were  done  on  Dr.  Mario  Jascalevich, 
now  on  trial  for  murdering  five  of  his 
patients. 

State  Supreme  Court  Justice  Morris 
Pashman  lifted  the  threat  of  a  contempt 
of  court  citation  until  the  full  7-member 
court  can  consider  the  issue.  The  entire 
court  was  scheduled  to  meet  to  make  a 
ruling  on  the  matter  at  E&P  presstime. 

Meanwhile  Judge  Arnold  set  July  12 
for  a  hearing  at  which  the  Times  and 
Farber  will  be  required  to  show  cause 
why  they  shouldn't  be  held  in  contempt 
for  failing  to  produce  the  notes  and 
documents. 

Judge  Pashman's  decision  does  not  ef¬ 
fect  the  July  12  hearing  date,  although  a 
state  Supreme  Court  decision,  expected 
Thursday  or  Friday  (July  6  or  7)  could 
overturn  it. 

Attorneys  for  the  Times  had  attempted 
to  get  Judge  Pashman  to  quash  the  sub¬ 
poena,  but  he  refused  to  rule  on  this. 

On  June  30,  the  Times  had  asked 
Judge  Arnold  to  quash  the  subpoena. 
Times  attorney  Eugene  Scheiman  argued 
that  the  subpoena  was  an  unconstitu¬ 
tional  infringement  of  press  rights  under 
the  First  Amendment  and  a  violation  of 
the  state's  newsman's  privilege  statute 
which  enables  reporters  to  protect  news 
sources. 

Judge  Arnold,  in  turning  down  the  re¬ 
quest,  said  he  must  first  examine  the 
notes  and  documents  to  evaluate  its  rele¬ 
vancy  to  the  case.  Until  the  information 
is  submitted  to  the  court.  Arnold  said,  he 
cannot  rule  on  the  motion. 

"This  court  is  being  asked  to  make  a 
decision  in  a  vacuum,"  Judge  Arnold 
said. 

The  legal  battle  over  Farber's  notes 
began  May  19  when  Judge  Arnold,  acting 
at  the  request  of  Jascalevich's  attorney, 
signed  a  memorandum  which  stated  that 
the  notes  were  probably  of  importance  to 
the  case. 

This  was  done  because  the  Times  is 
located  in  New  York  and  the  New  Jersey 
court  has  no  jurisdiction  there. 

After  reviewing  the  memorandum,  a 
lower  court  judge  in  New  York  ruled  on 
June  2  that  Farber  had  to  turn  over  his 
notes  to  Judge  Arnold  in  New  Jersey  by 
June  6. 

Farber  and  the  Times  appealed  that 
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order,  but  an  appellate  court  on  June  15 
again  ordered  Farber  to  turn  over  his 
notes.  The  Times  also  appealed  to  the 
New  York  State  Court  of  Appeals,  but 
lost  there  too.  Jurisdiction  was  then 
shifted  to  Judge  Arnold's  Superior  Court 
in  New  Jersey. 

After  Judge  Arnold  refused  to  quash 
the  subpoena  on  June  30,  Times  attor¬ 
neys  appeared  before  Appellate  Division 
Judge  Eugene  Lora.  On  Monday  (July  3), 
the  Appellate  Division  of  State  Superior 
Court  refused  to  consider  the  Times's 
appeal. 

Jascalevich's  attorney  Raymond 
Brown  has  continually  argued  that 
Farber's  reporter’s  privilege  was 
abridged  when  3  persons  admitted  to 
being  the  sources  of  his  information. 

Farber’s  investigation  and  subsequent 


articles  on  the  five  mysterious  deaths  in 
l%5-66  at  Riverdell  Hospital  in  Oradell, 
N.J.  were  instrumental  in  prompting 
former  Bergen  County  Prosecutor 
Joseph  Woodcock  in  1976  to  reopen  the 
investigation  that  led  to  the  indictment  of 
Dr.  Jascalevich.  Jascalevich  is  accused 
of  killing  the  patients  with  a  powerful 
muscle  relaxant,  curare. 

Jascalevich  attorneys  contend  that 
Farber  and  Dr.  Michael  Baden,  New 
York  City’s  chief  medical  examiner,  who 
supervised  the  1976  tests  of  body  tissues 
of  the  alleged  victims  after  their  exhuma¬ 
tion,  conspired  to  get  authorities  to  re¬ 
open  the  Jascalevich  case. 

A  1966  investigation  into  allegations 
that  Jascalevich  used  curare  to  kill  the 
patients  was  dropped  after  a  few  weeks 
due  to  a  lack  of  evidence. 


Gannett  grants  to  aid 
minority  j-programs 


New  grants  totaling  $294,000  for 
education  in  print  journalism  and  the 
graphic  arts  have  been  approved  by  the 
Frank  E.  Gannett  Newspaper  Founda¬ 
tion  (E&P,  June  24). 

The  contributions  include  $152,000  to 
aid  minority  group  students  and  news¬ 
people  and  $75,000  to  phase  out  grants  to 
journalism  schools  for  electronic  equip¬ 
ment  used  in  the  new  technology  of 
newspaper  editing  and  production.^ 

Announced  by  foundation  president 
John  A.  Scott  and  director  of  education 
Gerald  M.  Sass,  the  grants  for  minorities 
supplement  more  than  $1  million  already 
contributed  by  the  foundation  for  that 
purpose.  They  are: 

•  $50,000  to  the  institute  for  Jour¬ 
nalism  Education,  Washington,  D.C. 

Directed  by  Robert  Maynard  and  Earl 
Caldwell,  the  Institute  conducted  an 
April  conference  in  Washington,  funded 
by  the  Gannett  Foundation,  as  "a  new 
rallying  point  for  the  news  business  to 
aggressively  recruit  and  promote  minor¬ 
ity  journalists  and  to  support  their  train¬ 
ing.”  Sass  described  the  new  grant  as 
"seed  money”  to  help  the  Institute  fol¬ 
low  up  that  conference  through  job 
placement,  fund  raising  from  other 
sources  and  training  programs,  including 
continuation  of  the  Summer  Program  for 
Minority  Journalists  at  the  University  of 
California  at  Berkeley. 

•  $50,000  to  the  Gannett  Urban  Jour¬ 
nalism  Center.  Medill  School  of  Jour¬ 
nalism,  Northwestern  University, 
Evanston,  III. 

Sass  said  the  grant  will  enable  the 
Center  to  develop  and  operate  during  the 
next  year  a  demonstration  placement 
assistance  service  for  minority  students 
in  a  limited  number  of  major  journalism 


schools.  The  Center  will  also  conduct  a 
recruiting  project  to  attract  graduates  of 
journalism  schools  with  predominately 
minority  enrollments  to  programs  lead¬ 
ing  to  Master’s  in  Journalism  degrees. 
The  two  projects  will  be  directed  by  Jay 
T.  Harris,  assistant  director  of  the  Gan¬ 
nett  Center  and  assistant  dean  for 
graduate  admissions  and  placement  of 
the  Medill  School. 

•  $52,000  to  the  School  of  Printing, 
Rochester  Institute  of  Technology. 

The  Gannett  Foundation  has  funded 
full-tuition  scholarships  for  minority 
group  students  at  the  RIT  printing  school 
since  1%8.  Sass  said  the  new  grant  will 
continue  current  funding  (for  17  stu¬ 
dents)  through  1978-79  but  the  school  has 
been  asked  to  obtain  support  from  the 
graphic  arts  industry  to  replace  half  the 
Gannett  Foundation  grant  in  1979-80. 

In  May,  Sass  announced  that  the 
foundation  would  end  its  five-year  pro¬ 
gram  of  helping  journalism  schools  buy 
new  technology  equipment.  He  noted 
that  the  foundation’s  Mobile  Teaching 
Laboratory,  with  recently  updated 
equipment,  will  continue  to  provide 
orientation  and  hands-on  experience  to 
educators,  students  and  others  during 
visits  to  journalism  schools  and  profes¬ 
sional  meetings. 

Concluding  grants  of  $25,000  each  in 
foundation-owned  Gannett  Co..  Inc. 
stock  for  VDTs  and  related  equipment 
will  go  to  the  University  of  Iowa,  Oregon 
State  University  and  South  Dakota  State 
University. 

The  Gannett  Foundation  also  an¬ 
nounced  that  it  will  provide  funding  of 
$39,000  in  1978-79  to  continue  49  scho¬ 
larships  of  $750  per  year  for  students  en¬ 
rolled  at  41  journalism  schools. 
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Issue  list  compiled 

Hearings  begin  September  11 
on  joining  of  Enquirer-Post 


By  I.  William  Hill 

Three  weeks  of  public  hearings  in  Cin¬ 
cinnati,  beginning  September  II,  was 
decided  on  by  Administrative  Law  Judge 
Donald  R.  Moore  last  week  after  an  all¬ 
day  pre-hearing  conference  on  June  30 
relative  to  the  application  for  a  joint 
operating  arrangement  between  the  Cin¬ 
cinnati  Enquirer  and  the  Cincinnati  Post. 

Because  of  the  Post’s  Financial  situa¬ 
tion,  the  two  newspapers  applied  last 
year  for  a  combining  of  all  but  the  news 
and  editorial  operations  under  the  news¬ 
paper  preservation  act.  As  one  lawyer 
said  at  last  week’s  conference,  “we’ll 
just  about  be  Finishing  up  the  public  hear¬ 
ing  on  the  first  anniversary  of  the  appli¬ 
cation.’’ 

The  law  judge’s  conference  was  held 
in  Washington  with  1 8  lawyers  threshing 
out  issues,  stipulations,  scheduling  and 
deciding  on  the  time  and  place  for  the 
actual  public  hearing. 

Besides  representing  owners  of  the 
two  newspapers,  the  lawyers  rep¬ 
resented  the  antitrust  division  of  the  Jus¬ 
tice  Department  and  the  intervenors — 
The  Newspaper  Guild  and  the  Cincinnati 
Newspaper  Guild,  the  International 
Typographical  Union  and  the  Cincinnati 
Typographical  Union,  a  group  of  I3I 
Post  printers,  a  group  of  I07  other  Post 
employes,  and  the  Queen  City  Snhiirhan 
Press.  The  Ohio  attorney  general,  who 
had  earlier  been  approved  as  an  inter- 
venor,  withdrew  before  last  week’s  hear¬ 
ing. 

On  June  29,  the  day  before  Judge 
Moore’s  conference,  the  lawyers  held 
their  own  meeting  to  prepare  a  proposed 
list  of  legal  and  factual  issues  they  sought 
for  consideration  at  the  public  hearing 
and  also  to  formulate  a  proposed  agenda 
for  the  pre-hearing  conference. 

This  agenda  was  largely  followed  after 
its  presentation  by  Jonathan  E.  Thack¬ 
eray,  counsel  for  the  E.  W.  Scripps 
Co.,  owner  of  the  Cincinnati  Post. 

From  the  start  and  all  day  long,  how¬ 
ever,  there  was  conflict  between  counsel 
for  the  intervenors  and  counsel  for  the 
newspapers,  though  on  such  a  courteous 
plane  that  Judge  Moore  was  able  at  the 
end  of  the  day  to  congratulate  all  con¬ 
cerned  for  the  manner  of  their  expres¬ 
sions  of  disagreement. 

The  conference  had  scarcely  gone  on 
the  record  before  counsel  Terence  Mur¬ 
phy  for  Queen  City  was  on  his  feet  seek¬ 
ing  to  introduce  documents  into  evidence 
to  show  that  the  Scripps  Company,  far 
from  seeking  a  purchaser  of  the  Post  to 
keep  it  alive,  actually  had  taken  the  posi- 
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tion  that  the  Post  was  not  for  sale.  Part  of 
Murphy’s  proposal  was  accepted  by 
Judge  Moore,  the  rest  rejected.  This  was 
followed  by  establishment  of  a  procedure 
for  numbering  documents  into  evidence. 

Originally,  it  was  proposed  that  the 
public  hearings  begin  on  July  17,  but  all 
parties  agreed  that  much  more  time  was 
needed  for  discovery  by  all  parties,  for 
drawing  up  document  and  witness  lists 
and  for  obtaining  both  expert  and  non¬ 
expert  depositions. 

The  Scripps  Company  earlier  had 
proposed  that  the  hearings  be  held  in 
Washington  rather  than  in  Cincinnati  but 
at  Judge  Moore’s  conference,  Scripps 
counsel  withdrew  the  proposal  and 
everyone  agreed  on  Cincinnati  as  the 
hearing  site. 

Judge  Moore’s  own  list  for  hearing  con¬ 
sideration  included  but  three  primary 
and  two  subsidiary  issues.  The  former 
included  whether  the  Post  is  in  probable 
danger  of  Financial  failure  regardless  of 
its  ownership  or  affiliations;  whether  the 
proposed  joint  arrangement  will  preserve 
the  editorial  and  reportorial  indepen¬ 
dence  of  the  parties;  and  whether  ap¬ 
proval  of  the  proposed  operating  ar¬ 
rangement  will  follow  the  policy  and 
purpose  of  the  Newspaper  Preservation 
Act. 

As  subsidiary  issues,  Moore  proposed 
considering  the  validity  of  the  financial 
statements  and  other  evidence  of  the  Fi¬ 
nancial  condition  of  the  Post,  including 
the  appropriateness  of  certain  intra¬ 
corporate  charges  and  of  depreciation 
charges  as  expenses;  the  status  of  wage 
increases;  and  the  inclusion  of  certain 
non-recurring  expenses.  He  also  pro¬ 
posed  settling  whether  the  Scripps  Co. 
had  exhausted  all  means  reasonably 
available  to  make  the  Post  a  profitable 
newspaper. 

The  issue  list  compiled  by  the  lawyers’ 
conference,  however,  required  five 
pages  of  single  space  typing  to  present. 
These  included  a  probing  into  the  mean¬ 
ing  of  Financial  failure.  Management  of 
the  newspapers  contended  a  newspaper 
would  have  to  show  a  profit  not  to  be  a 
failure;  the  intervenors  leaned  toward 
contending  at,  if  the  Post  could  be  shown 
to  break  even,  it  was  not  a  failing  news¬ 
paper. 

Another  issue  hinged  on  whether  tax 
benefits  for  Scripps  resulting  from  Post 
losses  should  be  attributed  to  the  Post,  a 
view  of  some  intervenors,  with  an  oppo¬ 
site  view  taken  by  the  newspapers. 

Many  of  the  issues  proposed  by  the 
lawyers  where  highly  technical  and,  as 
they  were  taken  up  one  by  one.  Judge 


Moore  ruled  some  in  and  some  out. 
Some  of  those  ruled  out  as  issues  in¬ 
cluded: 

1.  A  contention  by  Queen  City,  joined 
by  other  intervenors,  maintaining  the 
purpose  of  the  Newspaper  Preservation 
Act  would  not  be  effectuated  if  the  effect 
of  the  agreement  is  inurious  to  other 
media,  including  suburban  newspapers. 

2.  An  intervenors  plea  that  the  effect 
on  employment  be  made  an  issue. 

3  Introduction  of  evidence  regarding 
difficulties  with  the  operations  under  the 
Newspaper  Preservation  Act  by  the  An¬ 
chorage  (Alaska)  Times  and  Ne\es, 

4.  Post  employe  contentions  that  the 
possibility  that  the  Enquirer  may  become 
a  property  of  the  Gannett  Co.,  a  major 
newspaper  group,  raises  a  question  as  to 
whether  the  policy  of  the  act  will  be  ef¬ 
fectuated,  given  the  fact  that  the  Post  is 
owned  by  Scripps,  another  major  news¬ 
paper  group. 

Judge  Moore  also  told  the  intervenors 
that  their  proposal  that  the  non¬ 
competitive  agreement  between  the  En¬ 
quirer  and  the  Post  be  smaller  in 
scope — say  one  limited  to  joint 
printing — was  not  a  proper  issue  to  come 
from  the  June  30  conference,  although  it 
might  be  argued  with  attorney  general, 
who  had  directed  the  holding  of  a  public 
hearing  on  the  Cincinnati  situation. 

Technically,  Judge  Moore  said,  the 
setting  of  the  public  hearing  for  Sep¬ 
tember  11,  with  Cincinnati  as  the  site, 
will  not  be  official  until  it  has  been  the 
subject  of  a  formal  order. 

He  also  said  that,  once  the  public  hear¬ 
ing  starts,  it  is  his  plan  (and  all  counsel 
were  in  agreement)  that  the  hearings 
would  be  held  five  days  a  week.  Monday 
through  Friday,  with  each  day’s  sessions 
running  from  10  A.M.  to  12:30  P.M.  and 
2  P.M.  to  4:30  P.M. 

UPl  to  re-locate 
computer  center 

United  Press  International  said  (July  6) 
it  will  re-locate  its  news  service  com¬ 
munication  facilities  outside  of  New 
York  City.  The  center  is  presently  housed 
in  the  New  York  Daily  News  Building. 

Three  cities — Cincinnati.  Kansas  City 
and  Ft.  Worth-Dallas — are  being  con¬ 
sidered  as  possible  sites  for  a  40.000 
sq.  ft.  facility. 

Robert  E.  Page,  UPl  vicepresident 
and  general  manager,  said  Dallas- Ft. 
Worth  has  the  “leading  edge  at  the 
moment.”  He  said  a  decision  would  be 
made  within  8  weeks. 

In  addition  to  housing  two  new  $6.5 
million  90/80  Uni  vac  computers.  Page 
said  the  center  will  serve  as  UPl’s 
center  for  research  and  development, 
and  for  teletype  and  video  terminal 
maintenance. 

UPI’s  news  picture  and  administrative 
offices  will  remain  in  New  York. 

A  factor  in  re-locating  the  computer 
center.  Page  said,  is  the  concern  of 
reliability  of  electrical  power  in  NYC. 
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Phila.  mayor  pulls 
legal  notices  over 
retraction  refusal 

Despite  a  decision  by  Philadelphia 
Mayor  Frank  Rizzo  to  pull  all  the  city’s 
legal  advertisements  from  the  Philadel¬ 
phia  Bulletin  because  of  a  story  which  he 
claims  was  inaccurate,  the  newspaper’s 
management  has  supported  the  editorial 
department’s  refusal  to  retract  the  story. 

Rizzo,  in  response  to  the  article  which 
appeared  in  the  June  1 1  Sunday  Bulletin, 
ordered  all  city  legal  advertisements 
withheld  from  that  newspaper  “fore- 
ever”  or  for  “as  long  as  1  am  mayor.’’ 

Rizzo  accused  the  Bulletin  of  “trying 
to  destroy”  him  and  after  the  newspaper 
refused  to  yield  to  his  demands  that  a 
retraction  of  the  article  be  run,  the  mayor 
said,  “You  have  to  hit  them  in  the 
pocketbook,  where  it  hurts.” 

Executives  for  the  Bulletin  reported 
that  the  paper’s  advertising  billings  to 
city  agencies  under  Rizzo’s  direct  con¬ 
trol  amount  of  $280,000  a  year,  with  an 
additional  $150,000  a  year  coming  from 
advertisements  for  county  sheriff  s  sales. 
Rizzo  has  said  he  will  urge  Sheriff  Joseph 
Sullivan  to  follow  a  similar  boycott  pol¬ 
icy. 

Rizzo  has  already  begun  wihholding 
ads  from  the  Bulletin.  “There  has  been 
some  space  placed  in  the  Inquirer  that 
we  didn’t  get  over  the  last  two  weeks,” 
said  Joseph  Elliot,  vicepresident  and 
business  manager  of  the  Bulletin. 

Elliot  added  that  “there  is  no  way  we 
would  let  our  editorial  judgement  be  ef¬ 
fected  by  economic  issues.  To  date,  no¬ 
thing  has  come  to  our  editors’  attention 
that  would  change  their  feeling  about  the 
accuracy  of  the  report  (that  Rizzo  has 
questioned.) 

The  article  which  aroused  Rizzo  stated 
that  Alfred  E.  Smith  O’Neill,  who  is 
heading  an  organization  seeking  to 
amend  the  Philadelphia  Home  Rule 
Charter  to  allow  Rizzo  to  seek  a  third 
term  in  office,  was  laying  plans  to  sell 
cancer  insurance  to  city  employes. 

The  article  quoted  a  “top  official”  of 
the  American  Family  Life  Assurance  Co. 
of  Columbus,  Georgia,  as  stating  that  his 
firm  is  negotiating  with  the  city  of 
Philadelphia  to  offer  cancer  insurance 
through  payroll  deduction  to  employes. 

The  article  further  stated,  “As 
Philadelphia  district  manager  for  Ameri¬ 
can  Family  Life,  O’Neill  would  be  in  line 
for  an  ‘override  commission’  on  each 
policy  sold  by  the  company’s  agents  in 
Philadelphia.” 

The  Bulletin  article,  written  by  staff 
writer  L.  Stuart  Ditzen,  also  quoted  “a 
Philadelphia  insurance  executive”  as 
stating  “O’Neill  approached  him  about 
three  weeks  ago  and  said  Rizzo  had 
agreed  to  allow  American  Family  Life  to 
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market  cancer  insurance  to  city 
employes  on  a  payroll-deduction  plan.” 

Rizzo  denied  any  connection  with 
O’Neill  or  with  the  (Titizens  Congree  for 
a  Modern  Charter,  the  group  which 
O’Neill  heads  that  is  trying  to  change  the 
charter  to  allow  Rizzo  to  seek  reelection 
for  a  third  time. 

In  regard  to  the  story,  Rizzo  said  the 
Bulletin  had  “in  that  story,  very  cute 
writing — that  I’m  pulling  a  swindle  with  a 
guy  that  is  doing  something  with  the 
charter.  1  wouldn’t  know  him  (O’Neill)  if 
1  fell  over  him.  Lefs  play  fair,  thafs 
what  I’m  asking  .  .  .” 

In  a  follow  up  story,  the  Bulletin 
quoted  the  chairman  of  American  Family 
Life  as  stating  that  O’Neill’s  attempt  to 
sell  the  insurance  was  made  through  the 
26,000  member  Philadelphia  City 
Employes  Federal  Credit  Union,  not  di¬ 
rectly  through  the  Rizzo  Administration. 

However,  that  story  also  reported  that 
an  American  Family  Life  vicepresident, 
R.  Lee  Anderson,  told  the  Bulletin  that 
the  company’s  negotiations  had  been 
held  directly  with  the  Rizzo  administra¬ 
tion. 

Rizzo  contacted  Bulletin  managing 
editor  George  Kentera  and  asked  him  to 
retract  the  story.  When  Kentera  refused, 
Rizzo  charged  him  with  being  arrogant. 
“I  never  spoke  to  anybody  with  such 
arrogance,”  Rizzo  said.  “I  tried  to  tell 
him  that  was  a  bad  story,  that  it  was  not  a 
true  story  and  I  asked  him  to  look  into 
it.”  Rizzo  said  Kentera  did  not  respond. 

“If  I  had  exhibited  that  arrogance,  I 
would  deserve  to  be  voted  out  of  office,” 
Rizzo  said.  “I  understand  now  why  pa¬ 
pers  do  not  have  any  credibility.” 

Kentera  replied  that  “In  our  telephone 
discussion,  1  treated  the  mayor  with  the 
courtesy  and  attention  to  which  he  is  en¬ 
titled  as  the  elected  representative  of  the 
people  of  Philadelphia.  I  shall  continue 
to  do  that.” 

Kentera  said  Rizzo  was  mistaken 
when  he  said  he  did  not  respond  to  his 
complaint.  “I  told  him,  and  I  told  his  city 
solicitor  Mr.  (Sheldon)  Albert,  that  the 
Bulletin  believed  the  story  to  be  true  and 
responsible.  1  continue  to  hold  that  opin¬ 
ion.” 

The  City  Council  is  required  by  the 
City  Charter  to  advertise  proposed  city 
ordinances  in  the  three  largest  Philadel¬ 
phia  newspapers  and  thus,  Rizzo  has  no 
control  over  that  advertising. 

Rizzo,  who  announced  in  March  that 
he  would  not  seek  a  third  term  even  if  the 
charter  were  changed,  said  he  is  now 
considering  abandoning  that  pledge. 

“If  the  Bulletin  keeps  up  what  they  are 
doing  they  are  helping  me  change  my 
mind  (about  running,)”  Rizzo  said. 

Commenting  on  the  use  of  unidentified 
members  of  his  administration  as  news 
sources,  Rizzo  said,  “Someone  close  to 
the  mayor?  That’s  my  underwear!” 

Rizzo  has  continually  been  at  odds 
with  the  Philadelphia  newspapers.  In 


1976,  he  filed  a  $6  million  libel  suit 
against  the  Philadelphia  Inquirer  which 
refused  to  retract  a  story. 

At  that  time,  the  Bulletin  came  to  the 
defense  of  the  Inquirer  and  the  Inquirer 
has  done  the  same  for  the  Bulletin  in  the 
most  recent  dispute  with  Rizzo. 

In  an  editorial  the  Inquirer  stated, 
“The  merits  of  the  article  are  irrelevant 
to  the  fact  that  Mr.  Rizzo’s  actions  and 
words  constitute  an  abuse  of  public 
power  and  contempt  for  freedom  of 
expression — which  is  the  foundation 
stone  of  the  democratic  process. 

“It  is  no  service  to  his  own  interests, 
to  Philadelphia  or  to  the  democratic 
process  for  him  to  use  taxpayers’  money 
in  an  effort  to  intimidate  a  newspaper  or 
a  broadcasting  station — or  a  private 
citizen — in  such  a  way  as  to  prevent  any 
side  but  his  own  to  be  heard. 

The  editorial  concludes:  “Mr.  Rizzo’s 
abuse  of  official  power  in  trying  to  bend 
the  Bulletin  to  his  will  does  nothing  to 
suggest  there  are  limits  to  the  extent  to 
which  he  is  capable  of  and  willing  to  mis¬ 
use  public  processes  to  serve  his  own 
personal  interests.” 

St.  Louis  P-D  buys 
defunct  daily’s 
subscriber  list 

St.  Louis  Post-Dispatch  bolstered  its 
circulation  by  6,(X)0  to  8,000  during  the 
past  month  when  it  acquired  the  sub¬ 
scriber  lists  of  the  St.  Charles  (Mo.) 
Banner-News  from  Ogden  Newspapers. 

The  Banner-News  ceased  publication 
on  May  30  and  the  Post-Dispatch  pur¬ 
chased  the  paper’s  subscriber  lists  on 
May  31. 

Nick  Penniman,  assistant  general 
manager  of  the  Post-Dispatch,  said  his 
newspaper  would  have  liked  to  keep  the 
Banner-News  in  operation,  however, 
this  would  not  have  been  possible  under 
Federal  Communication  Commission 
regulations. 

FCC  regulations  state  that  a  publishing 
company  that  owns  a  newspaper  and  a  tv 
station  in  the  same  market  cannot  pur¬ 
chase  another  newspaper,  tv,  or  radio 
station  in  that  same  market. 

The  Post-Dispatch  purchased  the  sub¬ 
scriber  lists  containing  10,629  house¬ 
holds.  No  purchase  price  was  disclosed. 
The  transaction  was  handled  by  Vincent 
J.  Manno  Associates,  media  brokers  of 
New  Canaan,  Conn.,  representing  the 
seller. 

Since  acquiring  the  subscriber  lists 
about  a  month  ago,  the  Post-Dispatch 
has  been  able  to  keep  6,000  to  7,000 
former  Banner-News  subscribers  on  as 
Post-Dispatch  subscribers,  according  to 
Penniman. 

“We  have  14,000  to  16,000  circulation 
in  that  market  now  and  before  we  had 
(Continued  on  page  16) 

EDITOR  &  PUBLISHER  for  July  8, 1978 


$100  million  corporation 


Judge  orders  Copley 
stock  redistributed 


A  Superior  Court  judge  ordered  the 
redistribution  of  more  than  $10  million  in 
Copley  Press  Inc.  stock  (June  2I)  as  a 
result  of  a  lawsuit  filed  by  two  adopted 
children  of  the  late  newspaper  publisher 
James  S.  Copley. 

Judge  William  L.  Todd  Jr.  ordered  the 
173,346  shares  of  common  stock  trans¬ 
ferred  from  a  marital  trust  controlled  by 
Helen  K.  Copley,  widow  of  Copley  and 
administrator  of  his  estate,  to  a  non- 
marital  trust. 

Beneficiaries  of  the  non-marital  trust 
include  Copley’s  adopted  children  during 
an  earlier  marriage  with  Jean  Erdman, 
Michael  and  Janice  Copley,  as  well  as 
Mrs.  Copley  and  her  son,  David. 

The  transfer  of  stock,  under  Todd’s 
ruling,  is  intended  to  compensate  for  a 
1975  redemption  of  stock  by  the  Copley 
Corp.  which  he  said  has  depleted  the 
benefits  of  Michael  and  Janice  Copley, 
who  challenge  the  action  in  their  lawsuit. 

In  his  ruling,  which  comes  after  more 
than  50  days  of  trial,  Todd  finds  that  the 
stock  from  the  non-marital  trust  was  not 
redeemed  at  the  fair  market  value  at  the 
time. 

Copley  Press  Inc.  is  the  parent  com¬ 
pany  of  The  Daily  Breeze  and  The  Union 
Tribune  Publishing  Co.,  which  publishes 
The  San  Dieffo  Union  and  Eveninf;  Trih- 
ane.  Mrs.  Copley  succeeded  Copley  as 
publisher  of  the  San  Diego  papers  follow¬ 
ing  his  death  in  1973. 

Mrs.  Copley  said  she  is  shocked  by 
Todd’s  decision. 

“My  efforts  since  Jim  Copley’s  death 
have  been  concentrated  on  keeping  the 
Copley  Newspapers  alive  and  healthy 
and  insuring  they  continue  to  be  locally 
owned,’’  she  said. 

“To  meet  the  terms  of  this  decision 
would  raise  the  specter  of  outside  inter¬ 
ests  gaining  a  substantial  hold  in  the  Cop¬ 
ley  newspapers,”  she  said.  “1  intend  to 
oppose  this,  not  only  for  the  sake  of  Jim 
Copley’s  heirs,  but  for  the  interests  of 
the  newspapers.” 

Michael  Copley  said  he  believes  the 
decision  is  fair. 

“I  was  impressed  not  only  with  the 
outcome,  but  with  the  integrity  and  ob¬ 
jectivity  that  led  to  the  ruling,”  he  said. 
“Hopefully,  both  sides  will  come  to 
some  equitable  agreement  now.” 

William  T.  Fitzgerald,  an  attorney  for 
Mrs.  Copley,  stresses  that  Todd’s  ruling 
is  preliminary  and  that  a  number  of  hear¬ 
ings  will  be  held  before  a  final  judgment 
is  issued,  probably  in  about  45  days. 

He  said  there  will  be  no  impact  on  the 
operations  of  Copley  Press  Inc.,  espe- 
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cially  since  the  ruling  will  not  alter  Mrs. 
Copley’s  control  of  the  corporation. 

The  1 975  stock  redemption  decision 
was  made  by  Mrs.  Copley  and  her 
brother,  Joseph  P.  Kinney,  trustees  of 
the  non-marital  trust,  with  the  advice  of 
consultants,  to  meet  administrative  and 
estate  tax  costs. 

The  redemption  involves  $22  million 
worth  of  stock  at  $35  a  share.  The  value 
was  placed  during  an  audit  by  the  Inter¬ 
nal  Revenue  Service. 

However,  Todd  said  Copley  Press  Inc. 
should  have  redeemed  the  stock  at  $58 
per  share,  the  fair  market  value  at  the 
time.  He  places  the  value  of  all  1.7  mil¬ 
lion  shares  of  stock  at  $1(K),050,000  on 
the  redemption  date. 

Todd’s  memorandum  of  decision  said, 
therefore,  that  173,346  shares  should  be 
transferred  from  the  marital  trust  to  the 
non-marital  trust. 

He  also  said  that  the  non-marital  trust 
is  entitled  to  receive  any  additional  in¬ 
come  which  it  would  have  received  had  it 
held  these  additional  shares  since  May 
21,  1975.  He  said  he  will  hear  further 
evidence  on  that  point. 

Todd  finds  that  the  trustees  had  made 
no  effort  to  determine  a  fair  market  value 
of  the  stock  as  of  the  date  of  redemption. 
Instead,  he  said  they  used  the  valuation 
accepted  by  the  Internal  Revenue  Ser¬ 
vice  as  of  the  date  of  Copley’s  death,  19 
months  earlier. 

Todd  said  that  Mrs.  Copley  and  Kin¬ 
ney,  as  trustees,  were  not  involved  in 
any  intentional  fraud,  nor  did  they  act  in 
bad, faith.  Rather,  he  said,  their  conduct 
may  have  been  negligent  in  failing  to  con¬ 
sider  the  “detriment”  to  Janice  and 
Michael  Copley  in  the  redemption. 

Todd  said  the  trustees  “performed 
admirably”  with  regard  to  their  man¬ 
agement  of  Copley  Press  Inc.,  with  Mrs. 
Copley  demonstrating  “outstanding 
executive  ability”  in  placing  the  firm  in  a 
sound  profitable  position  today. 

Todd  also  found  that  Mrs.  Copley  was 
placed  in  the  position  of  trying  to  serve 
two  masters,  a  position  of  “irreconcila¬ 
ble  conflict.”  Todd  said  she  not  only  as¬ 
sumed  duties  of  administering  the  estate, 
with  the  responsibility  of  incurring  the 
minimum  estate  tax  liability,  but  also 
was  obliged,  as  trustee,  to  obtain  the  fair 
market  value  for  any  asset  sold  from  the 
non-marital  trust. 

To  this  end,  Todd  ruled  that  an  inde¬ 
pendent  fiduciary  officer  should  be  ap¬ 
pointed  to  administer  the  non-marital 
trust  in  the  future. 


Mrs.  Copley  is  the  sole  beneficiary  of 
the  marital  trust.  The  stock  redistribu¬ 
tion  ordered  by  Todd  will  leave  the  mari¬ 
tal  trust  with  65.455  percent  of  Copley 
Press  stock,  instead  of  the  present  81.9 
percent.  The  non-marital  trust  will  have 
35.545  percent  of  stock,  instead  of  the 
present  18.1  percent. 

Sports  editors  want 
closed  doors  opened 

The  Associated  Press  Sports  Editors 
Association — concerned  about  a  growing 
tendency  of  sports  groups  and  teams  to 
limit  access  to  sports  news  sources — has 
taken  steps  to  reverse  the  trend. 

The  action  occurred  during  the  fifth 
annual  meeting  of  the  APSE  in  Dallas 
recently,  as  about  140  sports  editors  dis¬ 
cussed  freedom  of  information,  the  1980 
Olympics  and  other  sports  topics. 

Wayne  Fuson,  Indianapolis  News 
sports  editor  and  incoming  APSE  presi¬ 
dent,  will  head  a  three-man  committee  to 
contact  major  sports  organizations  and 
teams  in  an  effort  to  work  out  problems 
in  freedom  of  information  and  access.  An 
increasing  number  of  sports  groups  and 
teams  are  closing  locker  rooms  and 
otherwise  hampering  reporters  in  their 
attempt  to  conduct  interviews  and  gather 
information. 

Working  with  Fuson  will  be  Joe 
McGuff,  sports  editor  of  the  Kansas  City 
Star  and  outgoing  president  of  APSE, 
and  Dave  Smith,  sports  editor  of  the  Bos¬ 
ton  Globe  and  a  past  APSE  president. 

The  convention  heard  two  representa¬ 
tives  of  the  Moscow  Olympic  Committee 
and  a  staff  member  from  the  Soviet  Em¬ 
bassy  in  Washington  discuss  prepara¬ 
tions  for  the  1980  summer  games.  They 
promised  that  foreign  journalists  would 
have  free  access  to  the  five  Soviet  cities 
involved  in  the  games  and  to  the  rest  of 
the  country. 

Representatives  of  the  Lake  Placid 
Committee  reported  that  250  American 
writers  will  be  accredited  for  the  1980 
Winter  Games,  noting  that  the  figure  is 
30%  higher  for  U.S.  accreditation. 

Bill  Millsaps,  executive  sports  editor 
of  the  Richmond  (Va.)  News-Leader, 
was  elected  vicepresident  and 
president-elect  of  APSE.  Hal  Bodley  of 
the  Wilmington  (Del.)  News-Journal  was 
re-elected  secretary,  and  Dan  Stoneking 
of  the  Minneapolis  Star  was  appointed 
secretary.  He  will  organize  the  1979  con¬ 
vention  in  Minneapolis. 

Publisher  named 

Larry  Taylor,  assistant  classified  ad¬ 
vertising  manager  of  the  Galveston 
(Tex.)  Daily  News  since  September, 
1974,  has  been  appointed  publisher  of  the 
Fort  Wayne  (Ala.)  Times-Jonrnal  effec¬ 
tive  April  1 ,  according  to  Les  Daughtry, 
publisher  of  the  Galveston  Daily  News. 
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Circulation 
of  top  dailies 
holds  stable 

By  Celeste  Huenergard 

How  did  the  country's  25  most  circu¬ 
lated  dailies  fare  during  the  recent  six 
month  period  ending  Mary  31? 

Collectively,  they  remained  relatively 
stable  according  to  figures  published  last 
month  in  the  Audit  Bureau  of  Circula¬ 
tions'  FAS-FAX  Report. 

The  group's  total  weekday  circulation 
tabulated  a  slight  increase  of  .020  per 
cent  compared  to  the  same  period  in 
1977.  Overall  circulation  for  the  top  25 
Sunday  entries  slipped  a  mere  .004  per 
cent. 

The  biggest  and  most  touted  Monday 
through  Friday  gains  were  recorded  by 
the  New  York  Post.  The  daily  added 
118,195  copies  to  its  October  to  March 
statement,  boosting  its  weekday  aver¬ 
ages  to  621,564. 

The  No.  1  spot  for  Sunday  gains  went 
to  Lo/ig  Island  Newsday  which  reported 
54,488  additional  copies  for  a  total  Sun¬ 
day  figure  of  506,821. 

The  greatest  losses  were  registered  by 
the  industry's  largest  contender:  the 
New  York  Daily  News.  The  1.8  million 
circulated  a.m.  dropped  86,729  readers 
during  the  week  and  95,758  on  Sun¬ 
days. 

The  Philadelphia  Bidletin  came  in  sec¬ 
ond  on  the  minus  list,  showing  weekday 
declines  of  39,499  and  Sunday  losses  of 
44,622. 

The  following  wrap-up  chronicles 
some  of  the  factors  affecting  top  market 
fluctuations.  (All  figures  used  are  taken 
from  the  ABC  FAS-FAX  Report  pub¬ 
lished  in  May  and  covering  the  six  month 
period  ending  March  31.  All  compari¬ 
sons  were  computed  against  the  same 
period  for  1977.) 

New  York  City  and  its  boroughs  must 
place  some  of  their  reader  recapturing 
success  on  the  grave  of  the  Long  Island 
Press. 

The  metropolis'  most  aggressive  daily 
in  this  instance  seems  to  have  been  the 
Post  which  swept  in  after  the  paper's 
March  1977  demise  and  claimed  its  entire 
home  delivery  operation. 

“We  took  over  their  staff,  circulation 
manager,  independent  route  dealers  .  .  . 
and  started  supplying  their  home  deliv¬ 
ery  customers  with  copies  of  the  Post," 
circulation  manager  Lester  Feldman  re¬ 
ported.  “I  think  we're  quite  happy  with 
what  we  got." 

Long  Island  subscribers  initially  re¬ 
ceived  the  paper  at  half  the  newsstand 


Daily  Circulation — Monday-Friday 


New  York  Daily  News  (m) 

Los  Angeles  Times  (m) 

New  York  Times  (m) 

Chicago  Tribune  (all  day) 

Detroit  News  (e) 

New  York  Post  (e) 

Chicago  Sun  Times  (all  day) 
Detroit  Free  Press  (m) 
Washington  Post  (m) 

Philadelphia  Bulletin  (e) 

San  Francisco  Chronicle  (m) 

Long  Island  Newsday  (e) 

Miami  Herald  (m) 

Philadelphia  Inquirer  (m) 

Newark  Star  Ledger  (m)** 
Cleveland  Plain  Dealer  (m) 
Milwaukee  Journal  (e) 
Washington  Star  (e) 

Kansas  City  Times  (m) 

Houston  Chronicle  (e) 

Los  Angeles  Herald  Examiner  (e) 
Cleveland  Press  (e) 

Boston  Globe  (m) 

Houston  Post  (m) 

Kansas  City  Star  (e) 


1978 

1977 

difference 

1,824,836 

1,911,565 

- 

86,729 

1,020,208 

1,018,563 

-1- 

1,645 

878,714 

866,904 

-1- 

11,810 

762,810 

757,117 

-t- 

5,693 

633,708 

643,792 

- 

10,084 

621,564 

503,369 

+  118,195 

611,135 

574,587 

+ 

36,548 

608,987 

620,153 

- 

11,166 

561,640 

555,030 

+ 

6,610 

516,872 

556,371 

- 

39,499 

488,782 

470,003 

+ 

18,779 

478,354 

468,407 

+ 

9,947 

447,057 

435,424 

+ 

11,633 

413,200 

411,938 

+ 

1,262 

406,282 

408,000 

- 

1,718 

379,615 

381,082 

- 

1,467 

334,167 

342,253 

- 

8,086 

329,147 

375,383 

- 

46,236 

322,800 

332,045 

- 

9,245 

322,762 

314,921 

+ 

7,841 

322,143 

338,372 

- 

16,229 

320,346 

322,731 

- 

2,385 

306,114 

292,820 

+ 

13,294 

303,447 

300,351 

+ 

3,0% 

295,606 

306,403 

- 

10,797 

Totals  13,510,296  13,507,504  +  2,796 

(All  figures  taken  from  ABC  FAS-FAX  report  published  in  May  and  covering  the 
six-month  period  ending  March  31) 

**(Three  month  averages) 


Sunday  Circulation 


New  York  Daily  News 
New  York  Times 
Los  Angeles  Times 
Chicago  Tribune 
Philadelphia  Inquirer 
Detroit  News 
Washington  Post 
Detroit  Free  Press 
Chicago  Sun  Times 
Pittsburgh  Press 

San  Francisco  Examiner  &  Chronicle 
Boston  Globe 
Philadelphia  Bulletin 
Minneapolis  Tribune 
Newark  Star  Ledger 
Miami  Herald 

Atlanta  Journal  &  Constitution 
Milwaukee  Journal 
Long  Island  Newsday 
Cleveland  Plain  Dealer 
St.  Louis  Post  Dispatch 
Des  Moines  Register 
Houston  Chronicle 
Portland  Oregonian 
Kansas  City  Star 


1978 

1977 

difference 

2,656,981 

2,752,739 

-95,758 

1,486,662 

1,479,862 

+  6,800 

1,315,051 

1,300,260 

+  14,791 

1,155,687 

1,155,572 

+  115 

842,119 

861,600 

-19,481 

826,111 

826,304 

-  193 

801,035 

766,241 

+34,794 

716,107 

716,325 

-  218 

704,358 

694,227 

+  10,131 

675,356 

681,536 

-  6,180 

668,550 

664,251 

+  4,299 

660,428 

630,061 

+30,367 

610,898 

655,520 

-44,622 

607,194 

610,408 

-  3,214 

572,847 

588,772 

-15,875 

551,593 

534,853 

+  16,740 

544,444 

535,587 

+  8,857 

532,692 

532,661 

+  31 

506,821 

452,333 

+54,488 

453,840 

457,963 

-  4,123 

452,169 

462,372 

- 10,203 

423,241 

428,212 

-  4,971 

413,934 

395,148 

+  18,786 

413,229 

406,694 

+  6,535 

403,851 

406,481 

-  2,630 

Totals  18,995,198  18,995,932  -  734 

(All  figures  taken  from  ABC  FAS-FAX  report  published  in  May  and  covering  the 
six-month  period  ending  March  31.) 
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Motives  of  group 
owners  probed 
in  CBS-tv  speciai 

By  Caria  Marie  Rupp 

Two  things  are  banging  heads  today 
in  the  newspaper  business,  gathering  the 
news  and  making  money,  and  CBS  news 
correspondent  Hughes  Rudd,  in  anchor¬ 
ing  the  CBS  News  Special,  “The  Busi¬ 
ness  of  Newspapers,”  to  be  televised 
10-1 1  p.m.  (EST)  Friday,  July  14,  says  he 
is  troubled  by  some  “odd  and  rather 
sinister  things  going  on.” 

In  his  introduction,  Rudd  says  that  be¬ 
fore  CBS  “started  prowling  around”  (the 
newspaper  industry),  he  thought  the 
newspaper  business  “was  going  to  hell  in 
a  handbasket,  with  papers  folding  left 
and  right.”  He  also  thought  television 
was  probably  the  principal  culprit  and 
even  felt  a  little  guilty  himself  as  “an  old 
newspaperman  who’s  forsaken  the  print¬ 
ing  press  for  the  camera.”  But,  the  fact 
is,  Rudd  tells  viewers,  “newspapers  are 
making  more  money  than  ever  before.” 
This  documentary,  he  suggests,  is  about 
“making  money  so  you  can  print  the 
news.” 

The  documentary  is  produced,  di¬ 
rected  and  written  by  Irina  Posner.  Perry 
Wolff  is  executive  producer,  Christina 
Barnes,  associate  producer;  Tony 
Cacioppo,  graphics;  Dena  Levitt,  film 
editor,  and  Ben  Bagdikian  served  as  a 
special  consultant. 

Before  going  into  television,  Rudd 
worked  as  a  reporter  for  the  Kansas  City 
Star  from  1946-50,  and  for  the  Min¬ 
neapolis  Tribune  in  1951.  From  1954-55, 
he  was  editor  of  the  Rock  Springs  (Wyo.) 
Daily  Rocket.  He  attended  the  Univer¬ 
sity  of  Missouri.  Since  November  1977, 
he  has  been  travelling  around  the  U.S. 
gathering  material  for  his  feature  stories 
seen  on  “The  CBS  Morning  News.” 
Prior  to  that  he  was  a  co-anchor,  briefly 
with  Sally  Quinn  of  the  Washington 
Post,  of  that  broadcast. 

The  special  moves  into  quotes  from 
Donald  Morgan,  a  newspaper  marketing 
consultant  in  Seattle  who  sees  the  paper 
as  a  commodity;  to  the  two-newspaper 
situation  in  Boston,  with  the  Herald- 
American  using  “fluff”;  on  to  the 
monopoly  in  Phoenix,  where  CBS  deals 
harshly  with  the  Pulliam  family  newspa¬ 
pers  and  their  refusal  to  print  the  IRE 
crime  series;  to  a  scene  with  AI 
Neuharth,  president  and  chief  executive 
of  Gannett,  in  his  company  jet,  saying  it 
doesn’t  upset  him  that  most  newspapers 
are  monopolies. 

If  there  is  a  “perfect  plum”  (for 
groups)  to  pick,  it  would  be  the  Contra 
Costa  Times,  owned  by  76-year-old 
Dean  Lesher,  Rudd  said,  in  the  next 
segment. 

Rudd:  Have  you  been  approached 
much? 
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Lesher:  Yes.  Almost  constantly. 

Rudd:  How  do  they  go  about  it?  Wave 
a  lot  of  money  at  you? 

Lesher:  No.  Most,  most  of  the  major 
chains  have  people  travelling  all  the  time 
for  them  rather  than  operating  through 
brokers  and  they  call  around  to  find  out 
how  you’re  doing.  Tell  you  how  they’re 
doing.  Send  you  their  annual  reports  all 
the  time  and  then  inquire  about  your 
health  and  that  is  always  .  .  . 

Rudd:  Really? 

Lesher:  Oh  sure.  That’s  always  a 
funny  thing. 

Rudd:  You  mean,  the  guy’ll  say, 
“Well,  you're  looking  kind  of  peaked 
these  days?” 

Lesher:  No.  No.  Not  like  an  underta¬ 
ker  but  they,  they  sort  of  feel  that  at 
some  time  or  other,  you’re  bound  to  sell. 

Rudd:  What  kind  of  money  are  they 
talking  to  you  about? 

Lesher:  Oh,  about  $57  million. 

In  his  commentary,  Rudd  informs 
viewers  the  family  may  be  forced  to  sell 
the  paper  when  a  publisher  dies  just  to 
pay  the  estate  taxes.  On  the  other  hand. 
Rudd  said  the  IRS  allows  chains  to  avoid 
a  tax  on  profits  if  they  use  those  profits 
to  buy  another  newspaper.  “The  tax 
laws  actually  encourage  chains  to  ex¬ 
pand,”  Rudd  said. 

“One  reason  that  chain  newspapers 
often  are  bland  is  that  most  of  their  prof¬ 
its  are  not  returned  to  the  papers  but 
rather  go  to  expand  the  chain,”  said 
Rudd.  He  quoted  the  late  Lord  Thom¬ 
son:  “1  buy  papers  to  make  money,  to 
buy  more  papers,  to  make  more  money.” 
Rudd  said  the  groups  sometimes  improve 
the  papers  they  buy,  but  said  their  critics 
say  “chains  are  a  little  like  tranquilizers: 
they  eliminate  journalistic  lows  maybe, 
but  they  dull  the  highs.” 

Newspaper  groups  control  12%  of  all 
daily  circulation,  Rudd  said.  “Rich 
newspaper  chains  such  as  Gannett  are 
buying  up  independent  local  papers  at 
such  a  rate,  it’s  been  estimated  there’ll 
be  no  independent  papers  left  in  20 
years.”  Rudd  commented. 

Neuharth:  1  think  what  probably 
bothers  you,  and  what  bothers  a  lot  of 
critics  is  that  you’re  afraid  that  some 
hard-nosed  businessmen  who  are  think¬ 
ing  only  of  how  much  money  they  can 
put  in  the  till  will  take  control  of  all  our 
newspapers. 

Rudd:  I  think  that’s  it. 

Neuharth:  1  think  the  potential  is 
there,  short-term.  But  again,  1  don’t 
think  the  public  would  let  us  get  away 
with  it,  long-term. 

Rudd:  Does  it  bother  you  that  almost 
all  of  the  papers  are,  as  far  as  other 
newspapers  are  concerned  anyway, 
monopolies? 

Neuharth:  No,  it  doesn’t  bother  me  at 
all,  but  it  does  carry  with  it,  as  well  as 
some  economic  advantages,  it  carries 
with  it  some  inherent  responsibilities. 
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And  our  editors  take  those  very  seri¬ 
ously.  They’re  aware  of  the  fact  that  they 
are  the  main  source  of  news  and  views. 

Otis  Chandler,  vicechairman  of  Times 
Mirror  Corp.,  also  comes  under  CBS’ 
scrutiny.  Rudd  said  Chandler  sees  little 
hope  for  independent  papers,  that  as  the 
buyers  and  the  money  get  bigger,  news¬ 
paper  owners  are  getting  offers  they  sim¬ 
ply  can’t  refuse. 

“What  would  I  do  if  some  sheik  came 
to  us  and  offered  several  billion  dollars 
for  the  Times  Mirror  Company?  What 
would  be  my  reaction?  It’s  a  deep  ques¬ 
tion.  What  is  your  traditional  commit¬ 
ment  and  your  professional  commitment 
to  journalism  versus  what  does  money 
mean,”  Chandler  told  Rudd.  The  two  are 
shown  lunching  in  the  Los  Angeles- 
based  company’s  Picasso  Room. 

Is  Chandler  bothered  that  Times  Mir¬ 
ror  and  a  few  other  giant  companies  may 
soon  own  almost  every  paper  in  the 
U.S.?,  Rudd  inquired.  “What  bothers 
me  about  it  is  the  loss  of  editorial  inde¬ 
pendence  in  all  those  communities  .  .  . 
they  can’t  any  longer  go  to  the  editor  and 
the  publisher,  the  local  banker,  whoever, 
and  say  I  want  to  talk  to  you  about  our 
town  ...  1  think  we’ve  lost  that  and  I 
think  we’ve  lost  it  forever  and  1  decry 
it.” 

Rudd  said  the  regrets  Chandler  has 
doesn’t  slow  Times  Mirror,  which  owns 
papers  in  Texas,  California  and  New 
York  and  Connecticut.  Rudd  suggested 
that  Times  Mirror’s  branching  out  into 
timber  and  real  estate  have  made  the 
newspapers  susceptible  to  charges  of 
conflict  of  interest  in  its  news  coverage. 

CBS  pictures  the  editorial  board  of  the 
Los  Angeles  Times  which  meets  every 
morning.  These  editors,  under  Chandler 
as  publisher,  have  changed  the  Times 
over  the  past  15  years  from  what  some 
called  one  of  the  ten  worst  to  one  of  the 
ten  best  papers,  Rudd  said. 

Chandler  said  he  was  particularly  con- 

(Continued  on  page  34) 
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Soviets  charge 
2  U.S.  newsmen 
with  iibel 

Two  American  reporters  charged  with 
libel  in  the  Soviet  Union  have  told  a  Rus¬ 
sian  judge  that  they  will  not  participate  in 
any  court  hearing  on  the  charge. 

Craig  Whitney  of  the  New  York  Times 
and  Harold  Piper  of  the  Baltimore  Sim 
told  Soviet  Judge  L.  E.  Almazov  of  the 
Moscow  City  Court  that  the  charge  that 
they  slandered  a  government  tv  station 
was  groundless. 

The  reporters  requested  that  the  case 
be  dismissed,  but  the  judge  postponed 
the  trial,  originally  scheduled  for  July  5. 


Acquire  list 

{Continued  from  paf>e  12) 


8,000,”  Penniman  said. 

Since  taking  over  the  subscriber  lists, 
the  Post-Dispatch  has  been  running  a 
special  four-page  St.  Charles  zoned  sec¬ 
tion  within  its  regular  edition. 

“We  have  9  on  the  news  staff  and  3 
on  the  sales  staff  in  St.  Charles,”  Penni¬ 
man  said.  He  said  the  St.  Charles  zoned 
section  will  be  expanded  in  the  near  fu¬ 
ture  and  classified  ads  will  soon  be  ac¬ 
cepted. 

The  acquisition  of  the  former 
Banner-News  subscribers  is  seen  as  an 
important  move,  since  the  Post-Dispatch 
has  traditionally  been  in  a  battle  with  the 
morning  Globe- Democrat  for  circulation 
supremacy. 

Penniman  pointed  out  that  a  few  years 
ago.  St.  Charles  County  was  the  second 
fastest  growing  county  in  the  country  in 
household  growth. 

He  also  said  that  a  major  regional 
shopping  center  with  a  number  of  large 
retail  chains  is  planned  for  the  near  fu¬ 
ture  in  St.  Charles  County. 

In  light  of  all  the  promise  that  the  mar¬ 
ket  shows,  why  would  Ogden  Newspa¬ 
pers  shut  the  newspaper  down?  “We  de¬ 
cided  it  was  the  best  thing  to  do,”  said 
John  Williams,  assistant  general  manager 
of  Ogden  Newspapers.  “It  is  a  very 
competitive,  highly  saturated  market. 
There  are  other  markets  that  we  like  bet¬ 
ter.” 

Ogden  operates  other  newspapers  in 
West  Virginia,  New  York,  Iowa  and 
Florida. 

Williams  said  when  Ogden  Newspa¬ 
pers  purchased  the  Banner-News  5  years 
ago,  it  had  a  circulation  of  about  5,500. 
When  the  paper  was  shut  down,  its  circu¬ 
lation  was  around  13,000. 

The  sale  only  included  the  paper's 
subscriber  lists.  “We  are  still  operating 
the  plant  and  own  the  physical  assets.” 
said  Williams.  He  said  the  plant  is  being 
used  to  do  job  printing. 
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until  July  18. 

Whitney  returned  to  the  United  States 
this  week  and  Piper  is  expected  to  return 
next  week  to  start  his  vacation. 

The  two  reporters  are  accused  of  hav¬ 
ing  libeled  Soviet  state  television  by  writ¬ 
ing  articles  about  an  imprisoned  dissi¬ 
dent's  televised  confession  that  his 
friends  and  relatives  believed  had  been 
fabricated. 

The  claim,  brought  by  the  Soviet  Gov¬ 
ernment's  broadcasting  agency,  asked 
that  the  two  American  reporters  “be 
held  answerable  for  publishing  in  the 
foreign  press  slanderous  information  de¬ 
nigrating  the  honor  and  dignity  of  the 
members  of  the  staff  of  the  State  Com¬ 
mittee  for  Television  and  Radio  of  the 
U.S.S.R.  and  that  they  be  caused  to  pub¬ 
lish  a  retraction  in  the  press.” 

In  addition  to  an  order  to  print  a  re¬ 
traction,  the  reporters  could  be  fined  up 
to  $432. 

Judge  Almazov  pointed  out  that  under 
Soviet  civil  law,  court  appearance  was 
their  option,  not  an  obligation. 

The  charge  against  the  two  reporters 
alleges  that  in  their  stories  they  stated  a 
televised  confession  by  dissident  leader 
Zviad  Gammsakhurdia  was  fabri¬ 
cated.  Both  Piper  and  Whitney  pointed 
out  that  they  did  not  state  that  the  con¬ 
fession  was  fabricated,  but  it  was  friends 
of  Gammsakhurdia  that  made  such  alle¬ 
gations.  Piper  and  Whitney  also  said 
their  stories  were  balanced  by  comments 
from  Soviet  newspaper  editors  who  said 
they  believed  the  confession  was  “sin¬ 
cere.” 

In  refusing  to  take  part  in  the  trial, 
Whitney  said,  “One  of  the  most  precious 
prerequisites  of  freedom  of  the  press  in 
the  United  States  has  been  the  right  to 
keep  news  sources  confidential.  Nothing 
in  American  law  excludes  Soviet  corre¬ 
spondents  in  the  U.S.  from  this  protec¬ 
tion. 

“If  I  take  further  part  in  this  lawsuit,  I 
may  be  faced  with  a  demand  to  reveal  the 


sources  of  the  news  story  at  issue,”  he 
said.  “Doing  so  would  endanger  the 
principle  of  confidentiality  and  violate 
my  professional  ethics.” 

Both  Piper  and  Whitney  also  said  they 
would  not  participate  in  the  hearing  be¬ 
cause  they  felt  the  charges  were  without 
merit. 

Also  subject  to  question  was  how  a 
Soviet  court  could  claim  jurisdiction 
over  newspapers  published  in  the  United 
States. 

“1  don't  see  how  a  Soviet  court  has 
jurisdiction  over  something  that  al¬ 
legedly  occurred  in  the  United  States,” 
Piper  said.  “Their  remedy  is  in  a  court  in 
Baltimore  or  New  York.” 

Neither  the  Times  nor  the  Sun  are  sold 
at  Soviet  newsstands  and  are  not  avail¬ 
able  to  ordinary  Soviet  citizens  by  sub¬ 
scription. 

Federal  Judge  Charles  H.  Tenney 
ruled  earlier  this  year  in  Manhattan  that 
his  court  had  no  jurisdiction  in  a  libel 
action  brought  against  two  Soviet  press 
agencies,  Tass  and  Novosti. 

The  Soviet  press  has  already  declared 
the  two  American  reporters  guilty,  even 
though  a  trial  has  not  been  held  as  yet. 

In  Moscow,  the  Communist  Party 
daily,  Pravda  and  10  other  newspapers 
printed  an  article  by  Tass,  the  Soviet 
Government's  press  agency,  declaring 
that  the  two  Americans  were  guilty  of 
libel. 

As  a  result  of  the  charges  against  the 
two  American  reporters,  U.S.  State  De¬ 
partment  officials  were  reportedly  con¬ 
sidering  among  their  options  the  expul¬ 
sion  of  Soviet  journalists  from  this  coun¬ 
try  as  a  means  of  retaliation. 

The  Soviet  Union  has  a  contingent  of 
eight  journalists  in  Washington.  Creden¬ 
tials  expired  June  30  for  all  journalists 
accredited  to  the  State  Department,  in¬ 
cluding  Soviet  news  personnel.  Domes¬ 
tic  and  foreign  journalists  must  apply  for 
new  credentials  by  the  end  of  July. 
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Total  openness  bug 
journalist  mayors 


Washington’s  two  journalist  mayors — 
Seattle’s  Charles  Royer  and  Spokane’s 
Ron  Bair — agree  that  they  cannot  achieve 
one  principle  they  fought  for  as  reporters 
— total  openness  in  government. 

“One  real  disappointment  to  me  has 
been  that  1  found  the  total  openness  that 
1  always  demanded  from  the  outside  is 
very  difficult  to  deliver  from  the  inside,’’ 
said  Royer,  38,  for  15  years  a  television 
journalist  in  Seattle  and  Portland  before 
winning  election  as  Seattle’s  mayor  last 
year. 

“There  are  things  which,  to  protect 
your  ability  to  manage  and  your  author¬ 
ity,  that  you  can’t  talk  about  publicly.’’ 

Bair,  who  once  asked  police  to  inves¬ 
tigate  a  news  leak  in  his  administration, 
and  promised  in  his  campaign  last  fall  to 
“remove  the  doors  from  the  city  man¬ 
ager’s  office”  if  necessary,  says  he 
fought  for  open  meetings  and  very  public 
government  as  news  director  of  KXLY- 
tv  in  Spokane  for  13  years. 

But  now,  he  says,  open  meetings  laws 
are  frustrating  because  he  can’t  talk  over 
the  nuts  and  bolts  of  a  problem  without 
the  news  media  listening  in. 

In  separate  interviews,  the  two  former 
journalists  also  said; 

— Entrenched  government  bureauc¬ 
racy  makes  it  difficult  to  manage  or 
achieve  goals. 

— Because  of  their  overview  on  soci¬ 
ety,  journalists  may  be  better  qualified 
than  anyone  to  hold  public  office. 

— Political  reporters  never  get  more 
than  a  piece  of  the  news  action  and  rarely 
understand  or  communicate  the  political 
tension  surrounding  decisions. 

Bair  and  Royer  said  they  do  many  of 
the  same  things  as  mayors  that  they  did 
when  they  were  reporters. 

“Really,  there  was  no  transition.” 
Bair  says  of  the  switch  from  journalist  to 
public  official. 

“I  deal  with  the  same  things  I  did 
before — people.  I  feel  the  same  way  as  I 
did  then.” 

Says  Royer,  “As  a  reporter,  you  lis¬ 
ten,  you  gather  information  in  with  both 
ears  and  you  make  a  judgment  based  on 
your  intellectual  ability  and  experience 
and  that’s  pretty  much  what  a  mayor 
does.” 

But,  said  Royer,  there  are  two  new 
dimensions  added  in  public  service;  a 
deluge  of  information  not  available  be¬ 
fore  and  an  administration  to  manage. 

“We  have  a  big  and  largely  unmanage¬ 
able  bureaucracy  because  of  the  system 
we  have,”  said  Royer. 

“That  has  proved  to  be  the  most  dif¬ 
ficult  thing  I  do,  and  1  don’t  know  of  any 
training  that  would  prepare  one  to  deal 
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with  city  government  in  an  administra¬ 
tive  way. 

“It’s  a  problem  I  haven’t  mastered 
yet.” 

Bair  who  has  a  city  manager  to  handle 
many  of  the  administrative  details,  still 
has  run-ins  with  bureaucracy. 

Politicians,  said  Bair,  are  much  more 
sincere  than  he  thought  they  were  be¬ 
fore. 

But  “the  bureaucrats  absolutely  drive 
me  crazy  because  they  are  so  slow  in 
getting  things  done,  especially  in  Wash¬ 
ington,  D.C.  The  bureaucrats  are  worse 
than  the  elected  officials.” 

Royer,  who  calls  the  pace  “frantic” 
(about  80  phone  calls  a  day),  finds  that 
many  people  who  call  him  now  didn’t 
return  his  calls  when  he  was  at  KING-tv 
in  Seattle  or  KOlN-tv  in  Portland. 

The  general  flow  of  information  is  im¬ 
mense. 

“I  thought  I  had  a  good  handle  on 
what  went  on  inside  government,  but  the 
flow  of  information  through  this  office  is 
so  much  greater  and  so  much  more  com¬ 
plete  than  what  goes  to  the  reporter,” 
said  Royer. 

“Reporters  get  a  little  tiny  piece  of 
what  goes  on,  and  have  a  difficult  time 
getting  the  whole  environment  in  which  a 
decision  is  made. 

“You  have  a  really  burning  political 
environment  in  which  an  event  takes 
place,  and  the  press  sees  the  event,  but 
has  no  way  to  know  the  tension  in  which 
that  occurs.  Therefore,  the  story  doesn’t 
reflect  accurately  what’s  going  on.” 

Royer  thinks  most  reporters  who 
cover  city  hall  don’t  have  the  time  or 
access  to  officials  they  need  “to  get  at 
the  bottom  of  a  big,  complex  story. 

“You  have  to  work  very  hard  and 
spend  a  lot  of  time  with  the  press  to  get  a 
fair  shake.” 

Both  men  have  run  awry  of  their 
former  colleagues. 

Bair,  outraged  that  the  Spokane  Daily 
Chronicle  obtained  the  list  of  finalists  for 
the  city  manager  position,  had  police 
start  to  investigate  the  leak,  but  called 
officers  off  before  they  had  done  much 
work. 

Royer  ran  into  troubles  right  after  he 
took  office. 

Seeking  to  keep  reporters  well  in¬ 
formed,  he  began  to  offer  background 
briefings  in  his  office. 

But  he  banned  tv  cameras  from  the 
briefings,  and  television  stations,  among 
them  his  old  KING,  quickly  protested 
the  exclusion. 

“1  know  as  a  former  tv  reporter  that  tv 
people  need  that  background  access. 
They  don’t  have  time  to  wander  the 


halls.  But  this  was  one  of  the  major 
screwups  I’ve  made  so  far — trying  to 
spend  time  with  the  press  and  then  not 
doing  it  well. 

“Just  having  experience  in  the  press 
doesn’t  guarantee  good  relations  with  the 
press.  But  I  do  have  an  advantage — if  a 
story  comes  out  critical  of  me,  or  if  it 
comes  out  not  complete  or  inaccurate,  I 
don’t  lose  my  temper  and  shut  off  a  re¬ 
porter.” 

Bair,  who  began  working  in  radio  in 
1947,  says  “It’s  been  a  good  marriage  as 
far  as  the  media  is  concerned.” 

Of  the  job,  he  says,  “It’s  the  most  fun 
I’ve  ever  had.” 

Royer,  who  says  he  was  “the  first  one 
there  with  a  bludgeon”  if  misconduct 
was  suspected  of  a  public  officer,  hopes 
he  can  “win  a  little  respect  for  politics. 

“If  you  don’t  play  the  political  games, 
and  if  you’re  not  so  taken  with  ambition 
that  you  try  to  do  a  good  yeoman  job, 
you  can  survive  in  politics,”  he  says.  “1 
don’t  think  that’s  a  naive  view,  though 
maybe  it’s  impractical.” 

Non-exec  joins 
newspaper’s  board 

Robert  W.  Charles  has  been  elected  to 
the  board  of  directors  of  the  Call- 
Chronicle  Newspapers,  Allentown,  Pa. 

Charles,  a  compositor,  is  the  first 
non-executive  employe  to  join  the  board. 

Publisher  Donald  P.  Miller  said  the 
election  of  Charles  is  a  recognition  of  the 
contribution  of  all  Call-Chronicle  em- 
polyes  to  the  operation  of  the  newspa¬ 
pers; 

“Under  our  Stock  Savings  Trust, 
employes  now  own  12  percent  of  the 
equity  of  the  Call-Chronicle.  In  years  to 
come  that  figure  will  undoubtedly  dou¬ 
ble.  The  election  to  the  board  of  an 
employe  outside  the  executive  ranks  re¬ 
flects  this  expanded  employe  owner¬ 
ship.” 

(Tharles  joins  the  board’s  10  other 
members,  all  of  whom  are  executives  of 
the  newspapers. 

He  began  his  career  with  the  Call- 
Chronicle  in  September  1958. 

Rockwell  merges  its 
Information  division 

Graphic  Systems  Division  of  Rock¬ 
well-International  has  merged  its 
Information  Products  Division  into  the 
Rockwell-Goss  Newspaper  Products 
Group.  The  announcement  was  made 
this  week  (Tuesday,  June  27)  during  a 
meeting  in  Chicago  of  the  Information 
Products  Users  Group. 

A  spokesman  for  Rockwell  said  the 
company  had  suspended  further  product 
development  in  the  IP  area,  however,  the 
company  will  fulfill  all  commitments  for 
delivery,  servicing,  and  support  of  exist¬ 
ing  products  of  the  IP  division. 
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Pulitzer  Traveling  Fellowships 
awarded  to  top  grad  students 


Dean  Elie  Abel  of  the  Columbia  Uni¬ 
versity  Graduate  School  of  Journalism 
has  announced  the  recipients  of  the  1978 
Pulitzer  Traveling  Fellowships. 

The  $3,000  awards  are  given  annually 
to  the  school’s  three  leading  graduating 
students  for  travel  and  study  anywhere 
in  the  world. 

The  winners  are  Jerry  Buckley  of 
Geneva,  N.Y.,  and  Cathy  Shaw  and 
Katharine  Schaffer,  both  of  New  York 
City. 

Buckley  was  graduated  from  Fordham 
University  in  1977  with  a  degree  in  political 
science.  He  has  worked  as  a  researcher 
for  Newsweek,  an  intern  for  More  and  a 
correspondent  for  the  National  Catholic 
Reporter. 

Shaw  received  her  B.A.  in  English 
from  Oberlin  in  1973.  She  has  been  a 
reporter  and  editor  for  the  Unitarian 
Universalist  World. 

Schaffer  received  her  B.A.  in  English 
from  New  York  University  in  1972.  She 
has  served  as  an  editorial  assistant  at 
Vogue,  administrative  aide  for  the  Legal 
Aid  Society  and  a  researcher  for  the 
Vera  Institute. 

Other  awards  also  were  announced  by 
Dean  Abel: 

The  Robert  E.  Sherwood  Fellowship 
of  $1,000  for  travel  in  the  United  States 
went  to  James  Thomas  Detjen.  Detjen 
was  graduated  in  1972  from  Rensselaer 
Polytechnic  Institute  and  has  been  an 
award-winning  reporter  for  the 
Poughkeepsie  Journal. 

Detjen  was  also  one  of  four  students 
who  received  the  Sevellon  Brown 
Awards,  given  for  exceptional  knowl¬ 
edge  and  understanding  of  the  history  of 
American  Journalism.  The  others  were 
Guy  Baehr,  Suzanne  Bilello  and  Robert 
Teitelman. 

Baehr,  a  1968  graduate  of  Wesleyan 
University  has  served  with  the  Peach 
Corps  in  the  Dominican  Republic  and  as 
a  reporter  for  the  Passaic  (N.J.)  Herald 
News  and  the  Newark  Star-Ledger. 

Bilello  is  a  1977  graduate  of  Barnard 
College.  She  has  worked  as  a  reporter  for 
the  Port  Chester  Guide  and  as  desk  assist¬ 
ant  at  the  New  York  Post. 

Teitelman,  is  a  1976  graduate  of  the 
College  of  William  and  Mary  and  cur¬ 
rently  a  student  at  Columbia’s  School  of 
Internationa  Affairs. 

The  Editing  Prize  of  $100  was  awarded 
to  Robert  Rose  of  508  Clinton  Avenue, 
Wyckoff,  N.J.  07481.  Rose,  a  1977 
graduate  of  the  Georgetown  University 
School  of  Foreign  Service,  was  a  report¬ 
er  for  the  campus  newspaper  and  editor 
of  a  magazine  on  foreign  affairs. 

The  Sackett  Awards,  for  students  who 
have  excelled  in  the  course  on  the  law  of 
journalism,  went  to  Patricia  Brown,  Ste- 
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ven  Gunn,  Katherine  Schaffer  and  Cathy 
Shaw.  The  prizes  are  $100  each. 

Brown  is  a  1976  Vassar  graduate.  She 
has  been  a  contributor  to  the  Arts  Review 
Magazine,  London. 

Gunn,  a  1977  graduate  of  Northwest¬ 
ern,  has  served  as  an  intern  for  the 
Macon  (Ga.)  News,  St.  Petersburg  (Fla.) 
Times  and  Chicago  Tribune. 

The  Robert  Harron  Award  was  given 
to  Miles  Merwin  for  excellence  in  writing 
and  courtesy  and  kindness  to  fellow  stu¬ 
dents.  Merwin,  received  the  B.A.  from 
Rutgers  in  1%3,  the  M.A.  from  the  Uni¬ 
versity  of  California  (Berkeley)  in  1%5 
and  the  Ph.D.  from  the  University  of 
North  Carolina  in  1971.  The  prize  is 
$200. 

The  Henry  N.  Taylor  Award,  which 
honors  the  Scripps- Howard  reporter  killed 
on  assignment  in  Africa,  was  shared 
by  two  students  in  the  International  Di¬ 
vision:  Charlotte  Innes  of  Great  Britain 
and  Andres  Oppenheimer  of  Argentina. 
The  graduates  will  share  a  $500  prize. 

Innes,  a  1972  graduate  of  the  Univer¬ 
sity  of  London,  has  been  a  feature  writer 
for  the  Weekly  News.  Oppenheimer,  a 
1973  law  graduate  of  the  University  of 
Buenos  Aires,  has  served  as  assistant 
managing  editor  for  Siete  Dias  lllus- 
trados  and  as  intern  for  Time  Magazine. 

Richard  Ehrlich  and  Katherine  Seely 
received  Correspondents’  Fund  grants  of 
$2,500  each  for  travel  abroad. 

Ehrlich  will  study  the  politics  and 
economics  of  “Third  World’’  nations  in 
Asia.  He  received  the  B.A.  from  San 
Francisco  State  in  1977  and  has  served  as 
a  typesetter  for  the  campus  paper  and  a 
reporter  for  the  San  Francisco  Phoenix 
News . 

Seelye,  is  a  1971  graduate  of  Lake 
Forest  College  and  was  a  medical  report¬ 
er  for  the  Democrat  and  Chronicle  in 
Rochester.  She  will  study  the  effects  of 
tropical  diseases  on  the  world’s  develop¬ 
ing  nations. 

Dean  Abel  also  named  Charles  Peters, 
editor  of  the  Washington  Monthly,  the 
recipient  of  the  Columbia  Journalism 
Award,  given  annually  by  the  faculty  to  a 
person  for  distinguished  service  to  the 
field  of  journalism. 

Publisher  named 

Jay  Shaw,  publisher  of  Mt.  Kisco 
(N.Y.)  Patent  Trade,  has  been  named 
publisher  of  the  Stamford  (Conn.)  Advo¬ 
cate  and  Greenwich  (Conn.)  Time,  both 
owned  by  Times-Mirror.  Shaw  will  be 
president  and  chief  executive  of  Connec¬ 
ticut  Newspapers  Inc.,  a  subsidiary  of 
Times-Mirror. 


Yale  Law  fellows 
are  selected 

Five  journalists  have  been  selected  for 
fellowships  at  the  Yale  Law  School  for 
1978-79  for  the  one-year  program  of  in¬ 
troductory  legal  studies  leading  to  a  Mas¬ 
ter  of  Studies  in  Law. 

The  program,  now  entering  its  third 
year,  is  funded  through  a  grant  from  the 
Ford  Foundation  and  works  toward  im¬ 
provement  of  law-related  news  reporting 
and  development  of  mutual  understand¬ 
ing  and  respect  between  the  professions 
of  law  and  journalism. 

The  Ford  Foundation  fellows  selected 
for  next  year  are: 

•  Howard  Goller,  of  the  Kansas  City 
Times 

•  Neil  Lewis,  of  the  New  York  Daily 
News 

•  Lynn  Rankin,  of  the  Delaware 
News-Journal 

•  Tim  Robinson,  of  the  Washington 
Post 

•  Lee  Strobel,  of  the  Chicago  Tribune 

The  one-year  curriculum,  consisting  of 

both  required  and  elective  courses,  is 
virtually  identical  to  the  course  of  study 
followed  by  first-year  law  students  en¬ 
rolled  for  the  regular  J.D.  (Juris  Doctor) 
degree  at  Yale.  The  Master  of  Studies  in 
Law  (M.S.L.)  degree  was  inaugurated  at 
Yale  in  1973  to  meet  the  need  of  profes¬ 
sionals  in  non-legal  fields  for  some  legal 
education. 

Journalists  applying  for  the  Ford 
Foundation  fellowships  at  Yale  must  first 
be  nominated  by  their  employers.  The 
fellowship  provides  full  tuition,  and  in 
addition  each  fellow  receives  a  stipend 
composed  of  equal  contributions  from 
the  employers  and  the  Foundation  grant. 

Watchdog  group 
publishes  paper 

In  an  effort  to  call  attention  to  stories 
not  covered  by  Washington  media. 
Chairman  Reed  Irvine  of  Accuracy  in 
Media  Inc.  last  week  (June  21)  held  a 
press  conference  to  announce  8000 
copies  of  a  four-page  tabloid  called  The 
Washington  Press  were  being  distributed 
free  of  charge  on  the  streets. 

“Depending  on  response,’’  Irvine 
said,  “we’d  like  to  publish  the  Press 
weekly.  It  cost  us  $5()0  of  AIM  funds  to 
have  this  issue  printed  at  the  Suburban 
Record.  In  future,  AIM  proposes  trying 
to  sell  advertising  to  finance  the  ven¬ 
ture.’’ 

The  first  issue  criticized  the  media  for 
such  things  as  not  covering  criticism  of 
the  U.S.  by  President  Leopold  Senghor 
of  the  Republic  of  Senegal  or  a  Cambod¬ 
ian  demonstration  in  Washington  on 
June  12. 
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Sun  photographers 
dominate  awards . . . 
in  the  Panax  Style 


David  Olds 


John 
Dickson 


P/\N/\X 


Winning  a  United  Press  International  Award  of  Excellence  is  a  significant 
accomplishment.  But  winning  eight  out  of  the  nine  awards  given  in  one 
year  is  practically  unheard  of. 

The  uncommonly  talented  people  responsible  for  this  feat  are  John  Dickson 
and  David  Olds  of  the  Morning  Sun,  Mount  Pleasant,  Michigan.  Dickson 
took  first  and  second  place  in  the  news  photography  category  and  first  in 
the  feature  category. 

Olds  won  a  first  place  in  sports  photography,  third  place  in  the  news 
category  and  second  place  in  the  feature  category. 

What’s  more,  Dickson  also  won  a  Sweepstakes  and  four  other  awards  in 
the  recent  Michigan  Associated  Press  newswriting  and  photo  contest. 
Award  winning  excellence.  That’s  what  we  mean^by  the  Panax  Style.  It’s  a 
commitment  to  be  best  at  whatever  we  do. 


NEWSPAPERS  148  East  Grand  River  Avenue  East  Lansing,  Michigan  48823  (517)  349-4100 


AD  SCHOLARS — Newspaper  Advertising  Sales  Association,  N.Y.  Chapter, 
announced  the  winners  of  its  1978  scholarship  awards  program.  They  were, 
left  to  right;  Roger  A.  Ernst,  Scali  McCabe,  Sieves  ($250);  Marianne  E.  Pontillo, 
McCaffrey  &  McCall  ($500);  and  Daryl  Scott,  Young  &  Rubicam  ($250).  NASA 
presents  scholarships  to  ad  agency  personnel  so  they  may  continue  their  studies 
in  advertising  and  marketing. 


Circulation 
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cost.  Feldman  said  the  rate  has  since 
gone  up  to  $1,  50  cents  below  the  single 
copy  price  in  Manhattan. 

— “Sure  the  Press’s  demise  helped 
us,”  Vincent  Bordash,  circulation  direc¬ 
tor  of  Long  Island  Newsday,  admitted. 
“But  not  as  much  as  we  hoped  for.” 

Besides  Sunday  gains  of  54,488, 
Newsday  tallyed  a  weekday  increase  of 
9,947. 

Sales  manager  David  Targe  calls  a 
weekly  total  market  section  responsible 
for  the  appealing  averages.  The  special 
48-to-64  page  section  carries  both  news 
and  advertising,  and  is  distributed  every 
Thursday  to  over  350,000  nonsub¬ 
scribers. 

“We’re  into  our  second  year  on  this,” 
he  said.  “So  each  week  we  are  continu¬ 
ally  talking  to  our  non-subscribers.  The 
key  factor  here  is  that  our  carriers  are 
becoming  familiar  with  these  readers.” 

Newsday  is  85  per  cent  home  deliv¬ 
ered  by  a  carrier  force  of  9,600. 

— The  continuing  Son  of  Sam  saga  and 
10,000  to  27,000  former  Long  Island 
Press  readers  helped  the  New  York  Daily 
News  initially  offset  a  May  1977  price 
increase.  (The  daily  edition  jumped  from 
15  cents  to  20  cents.) 

“We  really  didn’t  feel  the  price  in¬ 
crease  in  the  beginning  because  of  Son  of 
Sam  and  the  Press  readers.  It  took  a  long 
t^e  to  take  effect.  And  when  it  did,  it 
really  hurt  us,”  Johnathan  Thompson, 
director  of  marketing,  said. 

Thompson  also  cited  several  labor 
shut-downs  and  a  severe  winter  as  addi¬ 
tional  reasons  for  the  drops. 

— “Spaghetti  and  ice  cream  are  nice, 
but  not  on  the  same  plate.” 

That’s  how  Boston  Herald-American 
publisher  John  R.  Miller  referred  to  the 
broadsheet  that  resulted  from  the  1972 
merger  of  the  conservative  Boston 
Herald-Traveler  and  the  “crime  and 
sports”  Record- American. 

“lean  truthfully  say  that  it’s  only  been 
during  the  last  three  months  that  we’ve 


really  been  proud  of  what  we’re  doing,” 
Miller  added. 

He  blamed  the  previous  journalistic 
hodgepodge  for  the  paper’s  poor  six- 
month  showing.  The  daily.  No.  26  on  the 
weekday  list,  dropped  33,429  readers  on 
Sundays  and  19,288  during  the  week. 

The  picture  is  changing,  according  to 
Miller  who  was  named  publisher  three 
years  ago. 

“The  paper  has  been  completely  re¬ 
vamped,  both  editorially  and  graphically. 
Over  40  editorial  people  alone  have  been 
hired  this  year.  And  we  feel  that  it’s 
about  to  come  into  its  own. 

“The  next  step  is  to  iron  out  all  the 
bugs,  get  the  public  used  to  it  and  then 
promote  the  hell  out  of  it.” 

— Meanwhile,  things  at  the  Boston 
Globe  couldn’t  be  finer,  according  to  cir¬ 
culation  director  Daniel  Orr. 

The  morning  edition  reported  gains  of 
13,294  and  Sunday  increases  of  30,367. 
(The  evening  edition  dropped  6,179.) 


“1  think  two  things  are  responsible  for 
this,”  Orr  said.  “We  have  an  excellent 
product  and  we’re  using  more  modem 
marketing  techniques.  We’re  looking 
more  closely  at  demographics  and 
psychographics  than  we  have  in  the  past. 

Orr  said  the  a.m.  has  shown  steady 
gains  since  the  1%0’s  despite  a  Sunday 
price  tag  of  75  cents  (the  competition 
still  goes  for  60  cents.) 

“The  product  is  the  key,”  Orr  said. 
“It  satisfies  the  needs.” 

— FAS-FAX  figures  for  the  Philadel¬ 
phia  Bulletin  show  a  gloomier  situation; 
losses  of  39,499  during  the  week  and 
44,622  on  Sundays. 

“We’re  the  only  business  that  pub¬ 
lishes  the  names  of  lost  customers 
through  the  death  notices.  And  we’re  not 
replacing  those  readers,”  circulation  di¬ 
rector  Jack  Betson  said. 

Betson  blamed  the  p.m.’s  declines  on 
heavy  competition  from  the  city’s  three 
other  dailies,  suburban  papers,  recent 
price  increases,  and  Philadelphia’s  soft 
economy. 

“Everyone  of  our  suburban  com¬ 
munities  has  a  p.m.,  and  they’re  good 
newspapers.  Philadelphia  is  like  any 
other  metro  area;  people  are  moving 
from  the  city  to  the  suburbs.  And  we 
were  not  increasing  our  circulation  in  the 
suburbs  as  we  lost  it  in  the  city.” 

- The  Philadelphia  Inquirer  appears 

to  be  in  healthier  shape.  The  a.m. 
showed  daily  gains  of  1 ,262  and  Sunday 
losses  of  19,481. 

“The  Sunday  decline  was  the  result  of 
a  15-cent  price  increase,”  circulation  di¬ 
rector  John  Brown  said.  “And  we 
thought  it  would  be  right  around  19,000, 
too.” 

(Continued  on  page  22) 
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THE  BEST  KEEPS  GETTING  BETTER 


COMPUTER-TO-COMPUTER 

By  DataNews.  DalaFeature,  DataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


Complete  TV  Listings 

'  Any  Width 

>  Any  Font 

>  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Profiles 

•  Puzzles  S  Quizzes 

•  Halftone  Photographs 


IRITVIMaA 

Quaker  Village  •  Glens  Falls,  New  York  12801 
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Come  out  of  the  darkroom 
and  Into  the  light 


with  waterproof  contact  paper  hy  NAPP. 


WaterProof  is  our  new  contact  paper  that 
puts  a  whole  new  light  on  making  contact 
prints.  It  lets  you  work  outside  the  dark¬ 
room  under  normal  room  lighting. 

Using  the  WaterProof  System  is  sim¬ 
ple,  easy  and  convenient.  Just  expose 
your  image  on  NAPP  WaterProof  paper. 
Then  run  it  through  our 
Waterworks  2000  Processor.  And  that’ 
all  there  is  to  it.  In  less  than  two 
minutes  you  can  expose  and 


process  an  18"  x  23"  sheet  of  WaterProof. 

So  forget  about  all  the  problems  of  de¬ 
veloping  in  the  darkroom.  Forget  about  the 
cost,  environmental  damages  and  health 
hazards  of  silver  and  other  chemicals. 

Making  contact  prints  the  WaterProof 
way  is  easy,  clean  and  productive.  So 
come  out  of  the  darkroom  and  into  the 
light  with  WaterProof  by  NAPP. 

The  contact  paper  that  handles 
in  light,  processes  in  water 
W^ERPROOF  ”  dries  instantly. 

CONTACTIAPER 


lUAPR 


NAPP  Systems,  Inc.,  360  S.  Pacific 
P.O.  Box  246,  San  Marcos,  CA  92069 

Please  send  me  information  on  how  to 
come  out  of  the  darkroom  and  into  the 
light  with  WaterProof  by  NAPP. 


Name. 
Title  — 


Company _ 

Address _ 

City  _ State. 

Phone _ 


.Zip. 
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Brown  said  a  new  people  section,  for¬ 
merly  a  living  section,  and  a  Friday  en¬ 
tertainment  guide  helped  boost  the  daily 
averages. 

— The  Washinf>ton  Post  came  through 
with  a  Sunday  increase  of  34,794  and 
weekday  gains  of  6,610. 

“It's  just  because  we  have  a  really 
strong  Sunday  and  daily  product. “  Jack 
F.  Patterson,  circulation  director,  re¬ 
ported.  “There  is  no  basic  reason  other 
than  that.  “We’re  using  the  same  promo¬ 
tion  we  always  have. 

“We  are  by  far  the  strongest  Sunday 
product  in  Washington.  The  Star,  God 
bless  them,  are  still  turning  out  a  terrible 
Sunday  Newspaper.” 

— Star  circulation  director  William  G. 
Merritt  does  not  agree. 

“We’re  one  of  the  best  papers  in  the 
country.  And  Time  (Inc.)  is  breathing 
new  life  into  us.  We’re  really  quite  ex¬ 
cited  around  here.” 

Star  losses  totaled  58,500  on  Sundays 
and  46,236  during  the  week. 

Smith  was  reluctant  to  talk  about  the 
past. 

“I’ve  only  been  here  since  April.”  He 


left  the  Star  two  years  ago  after  a  15-year 
stint  on  the  paper.  “The  current  circula¬ 
tion  figures  are  going  up  so  rapidly  that 
we’re  thrilled.” 

— Both  the  Chicofio  Siin-Tinies  and 
Cliicafto  Tribune  filed  six  month  in¬ 
creases. 

The  Sun-Times  accumulated  the  high¬ 
est  gains:  36.548  during  the  week  and 
10,131  on  Sundays. 

“A  very  small  portion  of  that  is  due  to 
the  Daily  News,"  Albert  von  Entress,  cir¬ 
culation  director,  said,  (von  Entress  has 
since  resigned  to  become  circulation  di¬ 
rector  of  Berf’en  County  (N.J.)  Record.) 
“We  had  been  showing  gains  for  the  past 
27  months.  When  we  went  into  the  de¬ 
mise  of  the  Daily  News  (March  4),  we 
were  already  up  about  20,000  daily.” 

von  Entress  also  said  he  accrued  pos¬ 
sible  April  and  May  losses  to  the  March 
31  statement.  “That  way  we’ll  show  an 
even  greater  gain  the  next  time  around!” 

Tribune  averages  climbed  5,693  Mon¬ 
day  through  Friday,  and  1 15  on  Sundays. 

“We  were  delighted  with  the  Sunday 
gain,  considering  we  had  a  price  increase 
last  October  (the  Sunday  edition  went 
from  50  cents  to  60  cents),”  Tom  Clancy, 
circulation  director  said. 

The  Trib’s  Saturday  figures  dropped 
1 ,786. 

Clancy  attributed  the  losses  to  the  pa¬ 
per’s  decision  to  get  the  Sunday  edition 
on  the  stands  earlier  on  Saturdays  to 


offset  the  10-cent  price  hike. 

(Both  papers  claimed  to  be  pleased 
with  the  number  of  former  Daily  News 
readers  they  have  picked  up  since 
March.  The  Sun-Times  said  its  recovery 
was  close  to  100,000.  The  Trib  reported 
gains  of  50,000.) 

— “War!  The  Raging  Battle  of  Our 
Giant  Dailies” 

Both  sides  suffered  casualties  during 
the  last  six-month  period  in  Detroit. 

The  News  showed  declines  of  10,084 
during  the  week  and  193  on  Sundays. 
The  Free  Press  dropped  1 1.166  weekday 
and  218  Sunday. 

“This  winter  just  about  knocked  us 
out  of  the  box,”  Free  press  circulation 
director  Robert  Cullinan  said.  “I’ve 
never  seen  such  a  severe  winter.  We  lost 
carriers,  motor  routes,  you  name  it.” 

“We  shut  down  for  the  third  or  fourth 
time  in  our  105  or  106  year  history,”  Paul 
Rothenburg,  circulation  director  of  the 
news,  said.  “In  terms  of  cold  and  snow, 
it  was  the  severest  winter  we’ve  ever 
had.” 

And  is  the  war  really  raging? 

“Sometimes  the  Detroit  circulation 
operation  is  a  little  exeggerated,’’ 
Rothenburg  said. 

Cullinan  doesn’t  agree. 

“You  bet  your  life  there  is.  Make  no 
mistake  about  it,  this  is  a  dog  eat  dog 
town.” 
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all  Israel  lives 
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reports  of  the  human  tragedy 
behind  the  grim  Middle  Eas^ 
headlines. 
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Copley  correspondent 
elected  president 
of  D.C.  press  club 

Marguerite  Hoxie  Sullivan,  a  national 
correspondent  for  the  Copley  News  Ser¬ 
vice,  has  been  elected  president  of  the 
Washington  Press  Club. 

She  will  succeed  William  Eaton, 
economics  reporter  for  the  Los  Anf>eles 
Times,  to  the  one  year  term  of  president 
beginning  July  I. 

The  Washington  Press  Club  has  a 
membership  of  760.  It  was  founded  in 
1919  as  the  Women's  National  Press 
Club  but  changed  its  by-laws  and  began 
to  admit  men  in  1971 . 

Sullivan,  a  native  of  Palo  Alto,  Calif., 
who  holds  bachelor’s  and  master's  de¬ 
grees  from  Stanford  University,  has  been 
in  the  CNS  Washington  bureau  for  five 
years  and  previously  was  a  general  as¬ 
signment  reporter  for  the  San  Die^o 
Union.  She  also  has  worked  for  the 
Boston-Record  American  and  the  Palo 
Alto  Times. 

Sara  Fritz,  associate  editor  covering 
labor  for  U.S.  News  and  World  Report, 
was  elected  first  vicepresident.  Second 
vicepresident  is  Patricia  Fanning,  staff 
reporter  for  the  Wall  Street  Journal-, 
third  vicepresident,  Betty  Anne  Wil¬ 
liams,  congressional  reporter  for  As¬ 
sociated  Press;  secretary,  Carol 


Marguerite  Sullivan 


Richards,  correspondent  for  Gannett 
News  Service;  and  treasurer,  Milton 
Jaques,  Washington  bureau  chief  of  the 
Pittshnrf’h  Post-Gazette. 


Readership  promoter 

John  Taylor,  marketing  services  man¬ 
ager,  Toronto  Star  has  been  named 
chairman  of  the  Newspaper  Readership 
Council’s  promotion  committee. 


Business  tabloid 
published  monthly 

Journal  of  Commerce  <&  Industry,  In¬ 
diana  edition,  is  a  new  monthly  publica¬ 
tion  serving  the  state  of  Indiana. 

“The  Journal,  a  tabloid  based  in 
Kokomo,  serves  an  initial  readership  of 
approximately  8,000-1-  including  execu¬ 
tives  of  business  and  industry,  bankers 
and  financial  institution  executives,  hos¬ 
pital  administrators,  university  and  col¬ 
lege  leaders,  union  officials  and  com¬ 
mercial  developers  within  the  state,’’ 
Mike  Clifton,  editor,  said. 

Publisher  of  the  Journal  is  Don  McKel- 
lar,  a  broadcast  reporter  for  3.1  years. 
McKellar  is  also  president  of  Daco  Inc., 
parent  corporation  of  the  Journal,  which 
is  involved  in  several  ad  services  in  the 
state. 

Name  changed 

The  San  Francisco  Newspaper  Print¬ 
ing  Company,  Inc.  announced  that,  ef¬ 
fective  July  I,  1978,  it  will  be  doing  busi¬ 
ness  as  the  San  Francisco  Newspaper 
Agency.  The  name  change  is  being  made 
to  better  describe  the  activities  of  the 
13- year-old  firm  which,  since  its  incep¬ 
tion  in  1965,  has  acted  as  sole  business 
agent  and  performed  all  non-editorial 
functions  for  the  San  Francisco  Chroni¬ 
cle  and  the  San  Francisco  E.xaminer. 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  Ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  .  ^ 

And  it  tells  you  where  you  may  be  ^ 

able  to  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 

Public  Relations  Dept.  sfTiMtM 

State  Farm  Mutual 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington,  III.  61701  Vmvmm 

Please  send  me  a  free  copy  of  your  booklet  So  Vbu're  Thinking  About  Doing  A  Story  On. 
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Newspeople  in  the  news 

John  A.  Wii  i.iams — named  general 
manager  of  the  Yakima  (Wash.) 

Hcrald-Rcpuhlic  and  will  assume  re¬ 
sponsibility  for  the  advertising  and  mar¬ 
ket  research  departments  in  addition  to 
his  other  responsibilities.  He  joined  the 
newspaper  in  197.''  as  business  manager. 

*  *  * 

Chari  F.s  Ei.iott,  circulation  manager  of 
the  Tray  (Ohio)  News — joined  Church 
Rickards.  Whitlock  &  Co. — He  will  be 
working  with  Ohio  newspapers,  design¬ 
ing  newspaper  magazine  promotions. 

^  if. 

Phii.  Angki o — named  managing  editor 
of  the  Urhano  (Ohio)  Citizen.  He  was 
formerly  editor  of  The  Mountain  States¬ 
man,  Grafton.  W.  Va..  and  city  editor 
of  Canonshurg  (Pa.)  Daily  Notes. 

if  if  if  , 

Martin  J.  Conk — appointed  general 
manager  of  the  t  all  River  (  Mass.)  Herald 
News.  He  recently  was  general  manager 
of  the  Coatsville  (Pa.)  Record. 

if  if  if 

Glenna  Krueger,  associate  editor  of 
the  Sanger  (Tex.)  Courier — named  man¬ 
aging  editor. 

*  *  * 

Pal  i.  Berryhh.l.  director  of  marketing 
for  the  Bonham  (Tex.)  Daily  Favorite — 
promoted  to  general  manager. 


USING  A  RECRUITING  CONSULTANT: 


WHAT  ARE 

THE  KEY  ADVANTAGES? 

ASSURANCE 

—  A  professional  and  comprehensive 
search  ensures  a  wide  range  of 
highly  qualified  candidates 

EFFICIENCY 

—  Your  valuable  time  is  utilized 
where  it  is  most  productive:  the 
final  decision 

CONFIDENTIALITY 

—  Your  identity  is  carefully  protected, 
avoiding  disclosure  of  sensitive 
information 

OBJECTIVITY 

—  Independent  and  expert  counsel 
in  all  phases  of  the  hiring  decision 

RESULTS 

—  The  best  possible  candidate  is  hired 

RON  CURTIS  8.  COMPANY 
Renaissance  Plaza,  Suite  213 
1460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 
(312)296-2375 

Serving  the  Communications  Industry  Since  1965 


Joy  Gerville-Reache,  former  assistant 
overseas  news  editor  of  the  Christian 
Science  Monitor  who  retired  recently, 
receives  the  rank  of  Chevalier  de 
rOrdre  National  du  Merite  from  French 
Ambassador  to  the  United  States 
Francois  de  Laboulaye.  Mrs.  Gerville- 
Reache  was  honored  for  furthering 
French-American  relations.  Before  join¬ 
ing  the  Monitor  in  1966,  she  edited 
world  news  in  Britain  and  France  and 
held  a  senior  position  with  the  English 
section  of  Agence  France  Press  in 
Paris  immediately  after  World  War  II. 


Victor  Holmes,  formerly  advertising 
manager  for  the  Weatherford  (Tex.) 
Democrat — named  retail  advertising 
manager  of  the  Port  Arthur  (Tex.)  News. 


Stephen  E.  Braoi  ey.  executive  direc¬ 
tor  of  the  Alabama  Press  Association — 
leaving  the  organization  to  accept  the 
position  of  assistant  vicepresident-public 
information  for  the  Alabama  Power 
Company  in  Birmingham  effective  July 
24 

^  5|C  * 

Steve  M.  Wilson,  managing  editor  of 
the  Le.xington  (Ky.)  Leader — named 
editor  to  succeed  Howard  Collins,  who 
moved  to  editorial  director  of  the 
Pasadena  (Calif.)  Star-News. 

if  if  if 

Deni  Hamilton  Martenls — named  food 
editor  of  the  Courier-Journal,  Louisville, 
after  having  served  as  assistant  food 
editor  4  years.  She  formerly  was  a 
writer-editor  for  McGraw  Hill  Publishing 
Co..  New  York. 

if  if  if 

John  Brown,  currently  news  editor  of 
the  Edmonton  (Alta.)  Journal — 
appointed  the  newspaper’s  ombudsman. 
Steve  Hume,  editor  of  the  Saturday 
Journal — named  news  editor  and  Olive 
Elliott,  an  editorial  writer — moves  to 
Saturday  editor.  The  Journal  is  the  first 
Alberta  newspaper  to  appoint  an 
ombudsman.  * 

Malcolm  L.  Johnson,  entertainment 
editor — promoted  to  Sunday  editor. 
Hartford  (Conn.)  Courant,  continuing  in 
charge  of  arts  review  section  and  as  a 
film/theatre  reviewer.  Owen  D.  Mc¬ 
Nally.  editor.  Sunday  magazine — given 
additional  title  of  television  editor.  J. 
Greg  Robertson,  formerly  general  as¬ 
signment  reporter  and  an  assistant  night 
city  editor — named  travel  editor,  suc¬ 
ceeding  the  late  John  Ma.ssaro. 

if  if  if 

Tom  Peterson — appointed  circulation 
director  of  the  Orange  County  Register, 
Santa  Ana,  Calif.,  succeeding  Bob 
Capi.es.  retiring  after  40  years  with  the 
company.  Peterson  moves  from  circula¬ 
tion  director  of  both  the  Tucson  Citizen 
and  the  Arizona  Daily  Star  and  20  years 
with  the  Republic  and  Gazette  in 
Phoenix.  Caples  has  been  circulation  di¬ 
rector  16  years  and  circulation  manager 
for  10  years  prior  to  that. 

*  *  * 

Tom  Mills,  managing  editor  of  the 
Frederick  (Md.)  Post  and  News — 
promoted  to  executive  editor,  with  Ered 
J.  Archibald  joining  the  staff  as  manag¬ 
ing  editor  after  retiring  as  community  re¬ 
lations  manager  for  General  Motors  in 
Washington.  Mills  has  been  with  the 
News-Post  since  December,  1967. 

^  If;  4: 

Michael  Keat.s — appointed  United 
Press  International  Asia-Pacific  Division 
general  news  editor  and  Rikio  Imajo  as 
the  division  general  newspictures  editor, 
both  based  in  Hong  Kong.  Keats,  who 
has  been  London  bureau  manager  since 
1976,  succeeds  Leon  Daniel,  now  gen¬ 
eral  news  editor  for  Europe,  Middle  East 
and  Africa.  Imajo  succeeds  Phillip  K. 
Elliot,  who  resigned. 
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Rich  Archbold,  former 
city  editor  of  the  Miami 
Herald  and  more  recently 
head  of  the  Broward  Coun¬ 
ty  bureau,  has  been 
named  managing  editor 
of  the  Long  Beach  (Calif.) 
Independent,  Press-Tele¬ 
gram,  also  a  Knight-Rid- 
der  newspaper.  Archbold 
succeeds  David  Levinson, 
who  becomes  editor  of  the 
editorial  pages.  Donald  A. 
OhI,  who  held  the  editorial 
page  post,  becomes  asso¬ 
ciate  editor/administra¬ 
tion,  a  new  title.  Archbold 
was  a  reporter  for  the 
Omaha  World-Herald  and 
United  Press  International 
before  joining  the  Miami 
Herald  12  years  ago. 


Gaylord  P.  Whiting  James  E.  Sevrens 

Gaylord  P.  Whiting,  controller  at  the  Daily  and  Sunday 
Camera,  Boulder,  Colorado  has  been  named  business 
manager  effective  August  1 .  He  succeeds  James  E.  Sevrens, 
who  resigned  to  become  general  manager  of  the  San  Fran¬ 
cisco  Examiner.  Whiting  joined  the  newspaper  in  1974 
in  charge  of  financial  and  accounting  operations  and  later 
has  directed  data  processing  and  personnel.  Earlier  he 
worked  in  Los  Angeles  as  internal  auditor  for  CFS  Con¬ 
tinental — West  Coast  and  the  niidwest  as  an  auditor. 
Sevrens,  with  the  Camera  since  1969,  became  general 
manager  in  1971  and  participated  in  the  $2  million  expan¬ 
sion  in  1973. 

David  A.  Schansberg  '■'n. 

has  moved  from  publisher- 

editor  of  the  Ma/one  (N.Y.)  \ 

Evening  Telegram  to  pub-  M  \ 

lisher  of  the  Globe  News-  Ab'  | 

papers  of  Fairfax,  Vir- 
ginia  and  the  Advertiser 
Publications  of  Rockville, 

Maryland.  Schansberg  m 

was  general  manager  for 
Dardanell  Publications, 

Pittsburgh  before  joining 
the  Telegram  and  earlier  g». 
vicepresident  and  general 

manager  of  Voice  News-  1- 

papers,  Louisville.  The  ■ 

Globe  and  Advertiser  cir-  • 

culate  weekly  newspapers  '* 

in  the  suburban  Washing- 

ton  market  with  offices  in  \ 

Fairfax.  Panax  purchased  *  ^  I 

the  properties  a  year  ago.  David  A.  Schansberg 


Rich  Archbold 


Gilbert  H.  Paczewitz  has 
been  appointed  research 
manager  of  the  Detroit 
News  and  will  be  respons¬ 
ible  for  all  research  activ¬ 
ities  and  advertising  lin¬ 
age  compilations.  Pacze¬ 
witz  has  held  positions  with 
advertising  agencies  in 
the  Detroit  area  and  most 
recently  was  advertising 
marketing  manager  for  the 
Detroit  Free  Press. 


Gilbert  H.  Paczewitz 


E.  Kenneth  Hayes,  chief 
librarian  of  the  Los  Angeles 
Times,  has  been  elected 
chairman  of  the  Newspa¬ 
per  Division,  Special 
Libraries  Association. 
Hayes  began  his  newspa¬ 
per  career  with  the  Times, 
starting  as  a  copy  boy 
upon  graduation  from  high 
school  and  then  joined  the 
library  staff  as  a  clerk. 
He  was  appointed  assis¬ 
tant  chief  librarian  in 
1961,  and  chief  librarian 
in  1971.  Chairman-elect 
is  Sandy  Hall,  Arizona 
Daily  Star,  Tucson  and 
secretary/treasurer,  Julia 
M.  Vance,  Dallas  Morning 
News. 


E.  Kenneth  Hayes 


Walter  E.  Stephens  has  been  ap¬ 
pointed  ombudsman  for  Columbia 
(S.C.)  Newspapers,  the  State  and 
Record.  This  is  the  first  ombudsman 
among  South  Carolina  newspapers 
and  will  carry  the  title  "Readers  advo¬ 
cate."  Stephens,  a  retired  Navy  offi¬ 
cer  with  26  years  service,  joined  the 
newspapers  as  corporate  pilot  and  be¬ 
came  public  relations  director  several 
years  later.  He  will  still  hold  that  post. 
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No  film. 

Noiooliiig 


The  new  Chemco  News- Plater  produces  two 
electrophotographic  plates  per  minute  directly 
from  paste-up  without  the  use  of  film. 

It’s  a  camera/platemaker  that  produces 
18"  X  24"  long-run  aluminum  plates  automati¬ 
cally.  Even  the  copyboard  is  raised  at  the  push 
of  a  button.  The  plate  is  positioned,  punched, 


exposed,  processed  and  delivered— ready  for 
press— in  half  a  minute. 

The  Chemco  News- Plater  handles  line  and 
up  to  100-line  pre-screened  copy  direct  from 
paste-up.  It  eliminates  all  the  steps  in  between: 
negative  making  and  processing,  opaquing, 
stripping,  plate  burning  and  developing. 

You  have  to  see  it  in  action  to  fully  realize 
the  savings  in  money  per  plate  and  the  savings 
in  minutes  per  deadline. 

Ask  your  Chemcoman,  or 
send  the  coupon  today. 


^Chemco 

photoproductsco. 

Division  of  Powers  Chemco,  Irx 

Charles  Street, Glen  Cove, NY  11542 
Telephone  (516)  676-40CXD 

(Attach  to  your  letterhead  or  business  card  and  mail. ) 

□  Si'nd  complete  information 
on  the  News-Plater 

□  Have  my  Chemcoman 
call  me  immcHliately 

ED  78 

Name 

Newspaper 

Title 

Address 

Telephone 

Press  used  for  newspaper 

Equipment 

Gannett’s  flagship  dailies 
convert  to  Letterfiex 


When  the  Rochester  (N.Y.)  Democrat 
&  Chronicle  and  Tiines-Union,  flagship 
newspapers  of  the  77-paper  Gannett 
chain,  began  phasing  out  hot  metal 
operations  in  flavor  of  liquid  polymer 
Letterfiex  pattern  plates,  it  was  an 
interim  step  in  preparation  for  going  to 
Letterfiex  direct  plates.  The  change  is 
part  of  an  18-month,  $12  million  building, 
equipment  and  systems  change  program 
at  the  Gannett  Rochester  Newspapers, 
which  will  see  the  entire  building  except 
for  the  pressrooms  gutted  and  rebuilt. 

“The  change  to  Letterfiex  plates  was 
dictated  by  our  change  to  phototype¬ 
setting,”  says  Fran  Price,  director  of 
production.  “We  had  the  option  of 
adopting  DiLitho  or  direct  letterpress, 
and  we  felt  that  with  our  presses  and  the 
state  of  the  art,  we  would  get  better  qual¬ 
ity  out  of  direct  letterpress.  The  change 
also  let  us  convert  in  steps  by  first  going 
to  pattern  plates  and  then  to  direct 
plates,  thus  phasing  out  stereotyping 
operations  instead  of  closing  them  up 
overnight.” 

The  conversion  also  was  the  beginning 
of  a  learning  process  that  has  become 
one  of  the  most  advanced  quality  control 
programs  in  use  today. 

“People  had  been  doing  things  their 
own  way  for  years,”  says  Robert  Evans, 
superintendent  of  camera/platemaking. 
“But  when  we  brought  in  the  new  proc¬ 
ess,  the  old  ways  just  didn't  hold  up.  The 
problem  was  that  with  equipment  and 
processes  that  were  new  to  us.  we  didn't 
know  where  to  begin  looking  for  our 
quality  problems.” 

One  problem  with  the  pattern  plate 
was  holding  free-standing  dots.  Periods, 
for  example,  which  were  on  the  original 
plates,  were  lost  going  through  the  mat¬ 
ting  process.  Afterward,  when  they  went 
to  direct  plates,  other  problems  came  up. 
There  were  irregularities  in  printing, 
where  parts  of  the  paper  would  print 
very  dark,  and  others  very  light.  The 
type  became  soft  and  hard  to  read,  espe¬ 
cially  in  the  classified  ads. 

Everyone  was  trying  to  get  the  best 
quality  out  of  the  new  process,  but  no 
one  knew  exactly  where  the  problem  lay. 
“We  blamed  the  Letterfiex  process  be¬ 
cause  it  was  new,  even  though  we  weren't 
entirely  convinced  this  was  true.” 

“The  conversion  from  hot  type  to 
photocomposition  and  to  direct  printing 
drained  the  resources  of  the  production 
staff,”  says  David  Downes,  assistant  di¬ 
rector  of  production.  “We  secured  the 
assistance  of  the  Graphic  Arts  Center  of 
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the  Rochester  Institute  of  Technology 
(RIT)  to  help  us  establish  standards 
throughout  the  production  process.” 

The  basic  problem  they  pinpointed 
was  in  the  line  film  used  for  page  nega¬ 
tives.  A  Chemco  Newspager  camera  was 
installed  as  part  of  the  conversion  of  the 
camera  room.  “The  idea  was  to  shoot 
through  the  emulsion  on  the  film  and  go 
emulsion  to  emulsion  on  the  plate,”  says 
Evans.  “The  polymer  on  the  l.etterflex 
plate  still  is  in  liquid  form  when  the  ex¬ 
posure  is  made,  so  the  negative  is  held 
.014  inches  above  the  plate  for  imaging. 
Because  of  this  we  need  the  greatest  pos¬ 
sible  sharpness  in  the  negative  to  get  a 
good  image  on  the  plate.” 

At  first,  it  was  thought  the  softness  in 
the  negatives  was  caused  by  the  camera 
being  out  of  focus.  However,  after  ex¬ 
posing  a  test  target  and  having  it 
analyzed  at  RIT.  it  was  discovered  that 
the  film  was  at  fault. 

“One  reason  we  used  the  film  was  be¬ 
cause  it  was  designed  for  high  tempera¬ 
ture  processing,”  says  Evans.  “We  in¬ 
stalled  a  Pakoquick  processor  on  the  end 
of  the  camera,  and  we  were  running  it  at 


about  I00°F.  This  gave  us  about  IVi  min¬ 
utes  from  exposure  through  proc¬ 
essing.  But  if  we  couldn't  get  a  sharp  im¬ 
age.  it  didn't  matter  how  long  it  took  to 
process  the  film.” 

The  consultants  at  RIT  recommended 
trying  lithographic  film  and  chemicals. 
Evans  contacted  his  Kodak  technical 
sales  representative,  who  recommended 
Kodalith  MP  line  film  2.S59(Estar  base). 

Although  the  film  is  normally  not  rec¬ 
ommended  for  temperature  processing, 
tests  proved  that  it  still  provided  a  con¬ 
sistently  sharp  image  at  97°F  and  higher. 
The  Gannett  papers  now  process  it  at 
97°F  and  .12  inches  a  minute  without 
problems. 

“We  could  see  the  difference  in  qual¬ 
ity  overnight  in  the  type,  in  the  halftones, 
and  in  the  printing  consistency,”  says 
Downes.  “The  papers  now  are  much 
more  uniform  and  much  crisper.” 

With  the  page  negatives  consistent,  it 
was  possible  for  the  production  depart¬ 
ment  to  turn  its  attention  to  the  rest  of 
the  quality  control  program.  “The  idea  is 
to  set  realistic  standards  and  then  mea¬ 
sure  performance  against  those  stan¬ 
dards  with  empirical  data,”  says 
Downes.  “For  example,  to  set  density 
standards  for  the  phototypesetters,  we 
printed  about  500  test  sheets  of  columns 
of  type  at  different  densities.  We  asked 
about  5(K)  people  to  grade  each  column, 
and  from  this  we  arrived  at  our  standard. 
Now  we  set  bullets  on  every  take,  mea¬ 
sure  them  with  a  densitometer  and  plot 
the  readings.  We  have  a  standardized 
(Continued  on  pafte  10) 


As  part  of  the  installation,  a  Pakoquick  high  temperature,  rapid  access  processor 
was  put  on  the  end  of  the  camera.  Also,  Kodalith  MP  line  film  2559  (Estar  base) 
was  added  with  processing  at  97‘^F  without  difficulty. 
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New  York  Times  magazine 
tests  2-way  tv  editing 


Warner  Cable  Corp.,  a  division  of 
Warner  Communications  Inc.,  and  Us 
magazine  published  by  the  New  York 
Times  Co.,  have  initiated  the  first  im¬ 
plementation  of  two-way  cable  tv  using 
Warner’s  QUBE  service  as  a  means  for 
testing  potential  magazine  covers. 

“We  watched  advertising  and  new 
products  being  effectively  tested  on  the 
new,,  two-way  QUBE  system  in  Colum¬ 
bus,  Ohio,”  says  Us  Publisher  Porter 
Bibb,  “and  felt  that  this  new  audience- 
response  medium  would  have  excellent 
potential  in  complementing  our  on-going 
research  into  best-selling  magazine  cover 
subjects.” 

Early  in  June,  a  preliminary  test  for¬ 
mat  was  developed  by  Us  management, 
in  conjunction  with  QUBE  advertising 
research  personnel.  A  five-minute  in¬ 
teractive  program  was  structured  and 
aired,  during  which  viewers  were  invited 
to  “play  editor”  and  help  choose  the 
next  cover  of  a  major  national  magazine. 
Five  subjects  were  then  shown  and  view¬ 
ers  were  asked  to  use  the  two-way  re¬ 
sponse  device  that  is  integral  to  the 
QUBE  system  to  indicate  their  selec¬ 
tions.  Several  cross-check  questions 
were  asked  to  maximize  the  validity  of 


choices.  Included  among  the  five  possi¬ 
ble  cover  subject  were:  John  Wayne; 
The  Incredible  Hulk;  Goldie  Hawn  (with 
Chevy  Chase);  Dolly  Parton,  and  Kris 
Kristofferson  (with  Rita  Coolidge). 

The  viewer  choices  were  instantly 
tabulated  by  computer  and  the  results 
flashed  on  home  tv  screens.  The  QUBE 
tally  showed  Wayne  the  winner  by  a 
wide  margin.  The  Hulk  finished  second. 
Both  Wayne  and  The  Hulk  have  now 
appeared  on  successive  Us  magazine 
covers.  Bibb  points  out  that  while,  “the 
QUBE  cover  test  methodology  is  still 
being  refined,  it  serves  to  complement 
our  own  research  and  confirm  our 
editors’  judgement  as  to  the  best-selling 
cover  possibilities.” 

“The  benefits  of  instant  test  results 
from  a  significant  sampling  are  enorm¬ 
ous.”  Bibb  added.  “Since  nearly  90  per¬ 
cent  of  Us  Magazine’s  circulation  comes 
from  newsstands  and  chainstores,  we 
have  got  to  have  the  best  selling  cover 
possible,  issue  after  issue.” 

The  Us  Magazine  project  is  one  of 
several  marketing  and  advertising  ac¬ 
tivities  involving  the  use  of  QUBE  as  a 
new  electronic  approach  to  product  test¬ 
ing  in  the  marketplace,  according  to 
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Warner  QUBE.  Among  the  recent  ex¬ 
panding  uses  of  QUBE,  which  serves 
more  than  20,000  subscribers  in  Colum¬ 
bus,  are; 

— The  Lazarus  Division  of  Federated 
Department  Stores  utilizes  QUBE’s 
two-way  polling  techniques  to  test  con¬ 
sumer  preferences  to  selected  product 
lines. 

— American  Express  Travel  Service 
Division  has  introduced  a  series  of  two- 
way  interactive  programs  called  “infom¬ 
ercials”  for  viewer  response. 

— A  local  travel  agency — Bradford 
Travel — allows  QUBE  subscribers  to 
select  various  travel  packages. 

— Using  “storyboard”  presentations, 
a  Columbus  advertising  agency  has 
tested  a  new  product  called  “  Yogo-Lite” 
for  a  national  client  prior  to  national 
market  introduction. 

— A  regional  fast-food  chain  in  Ohio  is 
using  QUBE  viewer  response  to  help 
price  new  products  and  select  menus. 

— The  Jai  Alai  Restaurant  in  Columbus 
uses  QUBE  Infomercials  enabling  view¬ 
ers  to  select  menus,  make  reservations 
and  order  holiday  gift  certificates. 

— Readmorr  Books  Stores  in  Colum¬ 
bus  has  been  conducting  a  series  of 
two-way  live  interviews  with  best-selling 
authors  and  providing  QUBE  viewers 
with  the  opportunity  to  order  books  of 
their  choice  directly  from  their  homes. 


Remote  controls 
for  11th  WSJ  plant 

When  the  press  begins  to  roll  at  the 
newest  Wall  Street  Journal  printing 
plant,  it  will  be  operated  using  an  innova¬ 
tive  set  of  remote  controls  isolated  from 
the  noise  of  the  pressroom  inside  an  ad¬ 
jacent,  insulated  “quiet  room.” 

Situated  in  the  Seattle-Tacoma, 
Wash.,  area,  the  eleventh  Journal  print¬ 
ing  plant  is  scheduled  to  begin  operation 
early  next  month. 

The  controls  will  allow  the  operator  of 
the  Goss  Metro  offset  press  to  make 
normal  ink  and  water  adjustments;  to  ad¬ 
just  all  the  nips  and  trolley  rollers  in  the 
folder  unit,  including  adjustments  of  the 
former  board;  and  to  make  adjustments 
required  for  web  tension  on  each  press 
unit — all  from  the  safe,  quiet  environ¬ 
ment  of  the  remote  control  room.  All 
controls  are  contained  in  a  single  com¬ 
pact  console. 

These  remote  controls  already  are 
operating  in  Dow  Jones’  Orlando,  Fla., 
printing  facility.  The  company  says  they 
have  helped  to  improve  pressroom  effi¬ 
ciency  and  reduce  paper  waste  and  to 
meet  Federal  Occupational  Safety  and 
Health  Administration  (OSHA)  require¬ 
ments  for  noise  abatement. 

Dow  Jones  press  control  consoles  are 
now  being  made  available  to  other  firms 
which  utilize  Goss  Metro  offset  presses. 
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LEADING  NEWSPAPERS 
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BLACK  AND  COLORS 


Production  Manage.,  Flint  Ink  system.  The  inks 

St.  Louis  Post-Dispatch  r  11*1 

^  perform  excellently  on 

Most  of  the  web  offset  press  and  help  us  produce 
inks  used  by  the  St.  Louis  a  high  quality  newspaper 
Post-Dispatch  are  for  our  readers.” 

manufactured  by  Flint  yQ^j.  plant  is  letterpress 

or  web  offset  you’ll  find 

Mr.  E.  L.  Caplinger,  that  specially  formulated 

Production  Manager  of  Flint  inks  will  stand  up  to 

the  Post-Dispatch  says:  the  fastest  press  speeds 

‘‘We  get  excellent  mileage  and  give  you  consistently 
and  performance  from  our  high  quality  results. 
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Flagship 

(Continued  from  pufie  27) 

way  to  measure  performance.  It's  not  a 
matter  of  judgment — the  results  are  all 
there  in  the  numbers.” 

Halftones  are  made  as  veloxes  on  a 
diffusion  transfer  material,  using  the 
Halftone  Exposure  Program  (HEP)  de¬ 
veloped  by  RIT.  The  system  is  set  up 
with  a  Carlson  computer  with  extended 
memory  governing  exposure  and  flashing 
time.  The  exposure  is  broken  into  four 
contrast  levels,  and  after  the  camera 
operator  has  specified  the  appropriate 
memory  bank  for  that  level  the  computer 
automatically  sets  exposure. 

This  also  has  a  standard  against  which 
to  work.  “We  look  for  a  reflection  den¬ 
sity  of .  14  to  .  16  in  the  highlight  dots  and 
1.25  to  1.35  in  the  shadow  dots  of  the 
screened  prints,”  says  Downes. 

To  check  both  plate  and  printing  qual¬ 
ity,  RIT  developed  a  full-page  target 
negative  containing  a  number  of  gray 
scales.  It  also  provides  standardized 
numerical  data  that  can  be  measured. 

The  printed  sheet  is  read  with  a  reflec¬ 
tion  densitometer  to  measure  the  density 
of  each  of  the  patches.  The  data  are  en¬ 
tered  into  a  desktop  calculator  with  a 
tape  cassette  unit  and  compared  with  the 
original  percent  dot  areas  already  stored 
in  the  calculator’s  memory.  The  resulting 
comparison  yields  a  numerical  value  of 
print  quality  which  can  be  used  to  com¬ 
pare  printing  units. 

“The  quality  control  data  helps  us 
pinpoint  problem  areas  before  the  prob¬ 
lems  develop,”  says  Price.  “Trends  be¬ 
come  evident  almost  immediately  and  we 
can  deal  with  them  as  they  happen.  But 
instead  of  trying  to  deal  with  everything 
at  once,  we  now  know  where  to  begin.” 


Laserite  systems  sold 
to  four  newspapers 

EOCOM  Corporation  has  announced 
sales  of  Laserite  systems  to  two  U.S. 
East  Coast  newspapers  and  newspapers 
in  Italy  and  Brazil. 

In  the  U.S.  the  Virmnian-Pilot  and  the 
Ledfier-Stor  newspapers,  of  Landmark 
Communications,  Norfolk,  Virginia, 
have  placed  an  order  for  a  five  (5)  system 
Laserite  facsimile  network. 

Two  transmitting  units  will  be  installed 
in  their  current  production  facility  in 
downtown  Norfolk  and  three  receiving 
units  in  their  new  offset  satellite  printing 
plant  in  Virginia  Beach,  Virginia.  A 
microwave  transmission  link  between 
the  two  plants  which  are  seven  miles 
apart,  will  make  it  possible  to  transmit  a 
broadsheet  newspaper  page  in  one  min¬ 
ute. 

The  system  will  make  it  possible  to 
directly  expose  three  offset  plates  per 
minute  from  the  scanning  of  a  single  pas¬ 
teup  or  a  production  throughput  capabil¬ 
ity  of  one  hundred  eighty  (180)  plates  per 
hour.  In  addition,  the  system  will  pro¬ 
vide  for  a  smooth  and  orderly  flow  of 
pages  between  the  two  plants  and  poten¬ 
tial  capability  of  later  deadlines.  The 
three  Laserite  recorders  will  have  on-line 
automatic  plate  dispenser  units  which 
will  hold  over  one  hundred  (100)  offset 
plates  each.  The  plates  will  be  automati¬ 
cally  picked  up,  transported  to  the  expo¬ 
sure  station,  pin  registered,  and  after  ex¬ 
posure,  transported  to  an  on-line  plate 
processor. 

In  addition,  this  facsimile  network  will 
have  electronic  page  backup  for  the 
pasteups  which  are  immediately  mod¬ 
ified  after  transmission  with  new  edition 
updates.  The  EOCOM  electronic  page 


backup  unit  simultaneously  records  the 
data  being  transmitted  to  the  Laserite 
plate  recorders  on  video  tape.  The  page, 
section,  and  edition  information  are  en¬ 
tered  into  the  system  via  a  keyboard 
terminal.  This  terminal  also  allows  for 
automatic  access  to  the  recorded  page  in 
one  minute.  One  video  tape  reel  holds 
forty  (40)  pages.  The  exposure  of  a  bac¬ 
kup  plate  from  the  electronic  page  bac¬ 
kup  unit  takes  one  minute. 

Jules  L.  Plangere,  Jr.,  publisher  of  the 
Ashnry  Park  (N.J.)  Press,  has  signed  an 
order  for  a  Laserite  facsimile  system. 

The  Asbury  Park  Press  will  celebrate 
its  centennial  milestone  next  year  with 
numerous  production  procedure 
changes.  A  new  satellite  printing  facility 
is  being  constructed  to  house  the  offset 
press  and  platemaking  equipment. 

A  microwave  communication  link  will 
connect  the  two  plants,  and  pages  will  be 
transmitted  using  the  facsimile  plate  ex¬ 
posure  system.  A  sending  unit  will  be 
located  in  the  main  downtown  produc¬ 
tion  facility  where  pasteups  will  be  scan¬ 
ned  and  transmitted  in  one  minute  to  the 
receiving  unit  at  the  satellite  plant  where 
plates  will  be  directly  exposed. 

A  Laserite  facsimile  network  has  been 
purchased  by  Grafica  Editoriale  Cartog- 
rafica,  S.p.A.  (G.E.C.)  in  Rome,  Italy. 
The  order  is  for  a  two-channel  facsimile 
link  between  the  G.E.C.  facilities  in 
Rome  and  a  printing  facility  in  the  sub¬ 
urbs  of  Rome.  This  link  includes  two 
Laserite  transmitters  and  two  Laserite 
receivers  which  produce  offset  plates, 
film,  or  positive  paper  directly  from  the 
transmittal  data. 

Gazeta  Mercantil  of  Brazil  a  financial 
newspaper  plans  to  use  Laserite  system 
for  transmission  between  Rio  de  Janeiro 
and  Sao  Paulo.  The  facsimile  network 
consists  of  one  Laserite  sender  and  one 
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Laserite  receiver,  operating  through  a 
microwave  transmission  link.  The  re¬ 
ceiver  will  produce  offset  plates  directly 
from  the  transmitted  data. 

Brazil’s  largest  newspaper,  O'Gloho, 
has  also  ordered  a  Laserite  facsimile 
network  to  operate  through  a  coaxial 
cable  between  its  present  facilities  in  Rio 
de  Janeiro  and  its  new  plant. 
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^^Otir  I  PS  is  a  i^reat 


production  system, 
but  it’s  an  even  better 
editorial  system. 


I  think  a  lot  of  papers  overlook 
the  value  of  the  Unified  Publish¬ 
ing  System  as  an  editorial  sys¬ 
tem.  Because  that’s  really  what  it 
is.  It’s  the  reporters  and  editors 
who  actually  make  the  system 
work.  Sure,  it’s  production  capa¬ 
bilities  are  great.  The  one  thing 
that  has  been  the  real  plus  is  the 
simplicity.  We  had  the  hardware 
delivered  on  a  Tuesday  and  by 
Friday  we  were  publishing  with  it. 
That  was  even  before  the  Compu- 
graphic  applications  people  had 
given  us  any  training.  We’ve  also 
had  excellect  luck  with  Compu- 
graphic  hardware  over  the  years. 

We  feel  that,  as  an  economical 
editorial  system,  it’s  excellent. 
Before,  we  were  re-keyboarding 
all  our  material  when  it  got  to 
the  composing  room.  With  the 
system,  our  reporters  and  editors 
need  to  keyboard  material  once. 
That  leaves  them  open  to  do  a 
more  thorough  job,  and  spend 
more  time  covering  the  news. 
That’s  why  we  involved  our  Man¬ 
aging  Editor  in  the  selection  of  a 
system  right  from  the  start.  Edi¬ 
torial  people  are  the  ones  that 
have  to  be  comfortable  with  it, 
so  they  had  just  as  much  to  say 
about  which  system  we  selected 
as  the  production  people.  The  de¬ 
cision  to  go  with  Compugraphic 
was  a  good  one. 

We’re  delighted.^^ 


Dave  Martens 
Publisher 

Advertiser-Tribune 
Tiffin,  Ohio 
Circulation:  1 1,400 
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Editorial  workshop  By  Roy  H.  Copperud 

Setting  the  Style-No.  531 

Well,  the  wire  services  have  come  editors  ignoramuses,  if  not  idiots.  Why 
forth  with  their  long-awaited  stylebooks,  else  would  they  use  space  in  an  already 
and  as  a  critic  of  their  previous  efforts  in  obese  stylebook  to  inform  the  user  that 
this  direction,  I  must  say  they  are  a  vast  Good  Friday  is  the  Friday  before  Easter? 
improvement.  This  is  no  great  compli-  Or  that  periods  are  used  to  end  sen- 
ment,  however,  considering  that  their  tences?  Or  that  a  yard  is  three  feet? 
predecessors  were  a  disgrace  to  Ameri-  There  is  also  a  dash  of  pedantry.  Rio 
can  Journalism.  Grande  River  and  Sierra  Nevada  Moan- 

Essentially  the  services’  books  are  tains  are  proscribed  on  the  ground  that 
the  same.  Comments  on  usage  have  been  /?/<,  means  river  and  Sierra  means  nionn- 
pretty  much  (but  not  entirely)  brought  tains.  But  they  missed  Sahara  Desert: 
into  line  with  reality,  instead  of  reflecting  Sahara  means  de.sert  in  Arabic.  Appar- 
some  inexplicable  prejudice.  My  first  ently  newspaper  readers  are  expected  to 
impression  is  that  there  is  too  much  in  know  Spanish  but  not  Arabic,  which,  in 
these  books.  This  reflects  a  failure  to  its  way,  seems  fair  enough.  Still,  I  would 
define  the  field.  It  looks  as  if  the  compil-  not  be  surprised  to  see  future  editions 
ers  could  not  decide  whether  they  were  outlaw  city  of  Minneapolis,  city  of  In- 
putting  together  a  general  dictionary,  a  dianapolis ,  because  -polis  means  city  in 
grammar,  a  book  on  usage,  a  compen-  Greek. 

dium  of  general  information,  or  what.  y^e  wire-service  stylemongers,  after 
Some  entries  suggest  that  the  wire  ser-  public  ridicule  dating  to  I967,  have  now 
vice  moguls  consider  their  writers  and  jgcided  that  redhead  and  redheaded  are 

acceptable  in  reference  to  someone  hav¬ 
ing  red  hair.  This  was  necessary,  of 
course,  to  counteract  a  prohibition  in  the 
first  wire  services  joint  stylebook  (I960) 
that  survived  a  revision  in  1967,  together 
with  a  lot  of  other  nonsense. 

Embalming  an  old  newsroom  supersti¬ 
tion,  the  AP  bans  over  in  the  sense  more 
than,  though  if  there  is  a  dictionary  or 
work  on  usage  that  lays  down  any  such 
rule  I  have  yet  to  see  it.  This  prejudice, 
which  flies  in  the  face  of  usage  on  all 
levels,  evidently  comes  from  Ambrose 
Bierce’s  Write  It  Rif>ht  (1909).  Bierce 
also  wanted  people  to  say  coating  of 
paint  (instead  of  coat).  Obviously  the 
rule  represents  some  AP  bigwig’s  per¬ 
sonal  version  of  English.  Personal  ver¬ 
sions  are  the  curse  of  stylebooks,  espe¬ 
cially  when  the  rulemonger  does  not 
know  what  he  is  talking  about.  The  UPI 
desisted  from  forbidding  over. 

Lit  is  not  acceptable  for  the  past  tense 
of  lif>ht  in  the  stylebooks  (e.  g.,  “The 
street  lamps  were  lit’’).  But  why  not?  It 
is  accepted  by  Webster's  New  World 
Dictionary,  which  is  cited  as  the  style- 
books’  primary  authority,  and  by  Webs¬ 
ter  III,  cited  as  their  second.  Lit  is  widely 
used,  and  is  criticized  by  no  authority  on 
usage.  The  AP  stylebook  declares,  “In 
general,  any  word  with  a  meaning  that 
universally  is  understood  [is  universally 
understood?]  is  acceptable  unless  it  is 
offensive  or  below  the  normal  standards 
of  literate  writing.”  OK,  lit  is  offensive, 
or  substandard,  or  both;  that  is,  in  the 
mind  of  some  AP  wheel.  (UPI,  which  is 
somewhat  more  sensible,  omitted  this 
quirk  too.) 

I  understand  that  the  AP,  at  least,  is 
going  to  update  its  book  annually.  I  have 
two  suggestions  for  the  next  revision. 
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Following  the  lead  of  Maury  Maverick  in 
his  war  on  gobbledygook,  I  think  the 
book  ought  to  say  something  like  “Any¬ 
one  who  uses  dumped  in  connection 
with  rain  or  snow,  or  blackened  acres  in 
connection  with  brush  fires,  will  be 
shot.”  Well,  maybe  that’s  going  too  far. 
Let’s  just  break  his  arms. 

But  nothing  is  lost,  really.  It  is  legend¬ 
ary,  and  the  subject  of  countless  com¬ 
plaints  by  subscribing  editors,  that  wire- 
service  staffers  pay  no  attention  to  their 
own  stylebooks. 

Metro  dailies  hire 
mall  ad  specialists 

With  the  increase  in  big  city  dailies’ 
suburban  editions,  more  of  these  papers 
are  targeting  their  sales  efforts  to  capture 
a  bigger  share  of  shopping  center  and 
mall  advertising. 

For  example,  the  New  York  Daily 
News  has  hired  a  full-time  shopping 
center  coordinator,  Alexander  J. 
McKenna,  and  the  New  York  Post  has  an 
ad  specialist  who  handles  all  shopping 
center  ads.  The  Times  is  the  only  major 
New  York  City  daily  with  no  shopping 
center  specialist,  per  se;  however,  it 
does  have  an  entire  division  of  suburban 
ad  salesmen  who  customarily  call  on 
shopping  centers  and  malls. 

The  Los  Angeles  Times  has  two  shop¬ 
ping  center  sales  specialists,  Harold 
Scott  and  Neil  Zimmerman;  together, 
they  produce  tabloid  sections  for  many 
of  Los  Angeles’  64  shopping  centers. 
Scott  a.  former  department  store  execu¬ 
tive,  says  that  his  job  is  “50%  public 
relations,  30%  marketing  surveys,  and 
20%  ad  sales.” 

Currently  the  Daily  News  is  running 
pull-out  sections  on  special  events  sales 
for  many  malls  in  the  News’  massive  cir¬ 
culation  area.  All  of  the  paper’s  depart¬ 
ments  are  involved  with  the  various  sec¬ 
tions,  with  shopping  center  stories  and 
features  featured  in  each;  teaser  ads 
promoting  the  sections  are  run  in  the 
News  a  few  days  before  each  section 
appears.  In  addition,  the  News  plans  to 
eventually  sponsor  promotional  events 
at  malls,  such  as  auto  and  photo  shows. 
“The  newspaper  can  be  the  vehicle  used 
by  shopping  centers  to  create  customer 
traffic  and  customer  enthusiasm,”  said 
McKenna.  He  believes  that  the  News 
will  eventually  have  a  detail  of  ad  sales¬ 
men  whose  sole  responsibility  is  arrang¬ 
ing  for  shopping  center  and  mall  promo¬ 
tions. 

PR  director 

John  Rourke,  vicepresident  of  corpo¬ 
rate  public  relations  at  Quaker  Oats 
Company  of  Chicago,  was  named  vice- 
president-public  relations  for  the  Jos. 
Schlitz  Brewing  Company  by  the  firm’s 
board  of  directors. 
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Layout  system 
designed 

for  small  newspapers 

Harris  Corporation  introduced  two 
new  models  of  its  2200  Video  Layout 
System  and  said  the  systems  bring  true 
automation  of  display  ad  production  to 
small  newspapers. 

The  two  models  of  the  new  Harris  2200 
have  advanced  features  that  can  reduce 
by  50  per  cent  the  cost  of  preparing  dis¬ 
play  advertisements  for  newspapers  in 
the  10,000  to  50,000  circulation  range. 

A  series  of  built-in  operator  functions, 
keyboard  controls  and  self-teaching 
software  aids  allow  unskilled  operators 
to  perform  traditional  keyboarding, 
mark-up,  layout  and  proofreading  func¬ 
tions  of  display  ad  production  within  a 
week  after  training. 

The  two  models  include  a  small 
stand-alone  system  and  a  basic  system 
that  goes  on-line  to  the  Harris  1250 
MicroStor. 

The  small  stand-alone  version,  the 
2221,  consists  of  a  new  control  unit  built 
with  a  microprocessor  and  a  Harris  2220 
Video  Layout  Terminal  with  an  enlarged 
display  screen,  specialized  keyboard 
functions  and  Harris  HDS-1  software 
systems. 

A  250,000-character  flexible  disk  stor¬ 
age  subsystem  and  optional  paper  tape 
input  and  output  allow  the  stand-alone 
version  to  execute  all  of  the  basic  area 
composition  functions  required  by  every 
size  newspaper.  By  putting  the  2221  on¬ 
line  to  a  Harris  2500  or  MicroSystem,  the 
2221  becomes  a  total  advertising  system. 

The  basic  model,  the  2220,  is  intended 
for  multiple  applications  as  a  display  ad 
management  system  with  the  Harris  Mi¬ 
croStor.  Using  the  same  control  unit  and 
terminal,  the  2220  becomes  a  total  ad 
management  system. 

When  used  in  conjunction  with  Harris 
Microsystems,  the  Harris  2220  can  also 
be  used  for  advanced  display  ad  file 
management  tasks.  Libraries  of  previous 
ads  can  be  stored — each  with  its  own 
directory  by  client,  data  or  subject — and 
recalled  within  seconds  with  a  simple  re¬ 
call  command. 

Besides  storage  and  retrieval,  the  sys¬ 
tem  permits  on-line  copy  input,  editing 
and  storage;  ad  control  and  monitoring; 
ad  invoicing  (using  a  systems  printer); 
and  automatic  insertion,  expiration  and 
skip  date  management  tasks. 

Both  models  of  the  Harris  2220  pos¬ 
sess  a  number  of  new  operating  features. 
A  large  15-inch  diagonal  CRT  screen, 
combined  with  a  variable  screen  refresh 
rate,  permit  operators  to  display  from 
1200  to  more  than  2800  characters  of  data 
on  a  single  screen  image. 

The  large  display  area,  moreover,  can 
accommodate  68  pica  output  measures  in 
point  sizes,  ranging  from  five-point  to 
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96-point  size.  Character  legibility  at 
every  point  size  is  excellent,  the  com¬ 
pany  said,  because  of  a  new  enhanced 
dot  matrix. 

A  very  high  percentage  of  the  time- 
consuming  mark-up  functions  normally 
required  to  prepare  a  display  ad  are 
eliminated  by  high-speed  interactive  fea¬ 
tures,  simplicity  of  keyboard  functions 
and  the  HDS-1  software  that  automati¬ 
cally  assigns  mark-up  commands  to  copy 
blocks  as  they  are  composed  on  the 
operator’s  screen. 

The  Harris  2220  system  is  the  fourth 
member  of  the  Harris  2200  family  of 
video  layout  systems.  The  Harris  2280A 
and  2280B  display  ad  systems,  each  pro¬ 
vide  ad  storage  for  1  or  more  2200  Video 
Layout  terminals  on-line. 

Deliveries  are  quoted  at  90  days  ARO 
with  initial  shipments  of  the  new  Harris 
2220  systems  to  start  in  October. 


Worrell  paper  selects 
text  editing  system 

Las  Cruces  (N.M.)  Sun-News  pur¬ 
chased  a  Hendrix  HS46  publishing  sys¬ 
tem.  The  13,000  circulation  afternoon 
daily,  a  member  of  the  Worrell  group, 
also  ordered  a  Hendrix’  new  Text 
Oriented  Processing  System/4  (TOPS/4) 
editorial,  classified  and  composition 
software  package. 

The  Las  Cruces  system  consists  of  10 
Edit  III  terminals,  two  10MB  disc  drives 
and  the  512KB  dual  floppy  disc  storage 
option. 

The  paper  plans  to  install  one  terminal 
in  the  composing  room  for  system  con¬ 
trol,  eight  in  the  newsroom  and  one  in 
the  classified  ad  department.  Classified 
billing  will  be  accomplished  by  means  of 
an  on-line  Printronix  300  1pm  printer. 

One  of  the  ways  in  which  Las  Cruces’ 
newsroom  plans  to  use  additional  stor2ige 
offered  by  the  floppy  disc  option  is  to  file 
key  stories,  such  as  court  cases,  and 
other  developing  stories  which  can  be 
readily  recalled  to  the  HS46  for  updating. 

Additional  peripherals  on  the  HS46  in¬ 
clude  a  UPI  low  speed  newswire,  Extel 
printer  for  hard  copy  proofs  in  the  news¬ 
room,  and  two  on-line  Compugraphic 
VideoSetter  Universal  phototypesetters 
for  direct  output  of  H  &  J’d  copy. 


Roy  Henderson  says... 

“We  have  to  be  sure  we’re 
offering  our  carriers 
the  best! 

I’ve  shopped...  and  I  use 
Church  Rickards,  Whitlock. 


ROY  HENDERSON 
DIRECTOR  OF  CIRCULATION 
THE  TRIRUNE.  SOUTH  BEND.  IN 

They  have  THE  BEST  24-hour  accident  insurance  around. 


*  They  cover  the  accidents  that  really  happen,  not  just  the  unusual  ones  that 
so  many  plans  emphasize. 

*  Their  "on  route"  coverage  pays  in  addition  to  the  basic  24-hour-a-day-7 
days-a-week  protection,  our  carriers  are  "doubly  protected"  on  the  jobi 

We  really  get  what  we  pay  for— all  of  the  expenses  on  the  vast  majority  of 
our  claims  are  paid  in  full. 

*  They  are  easy,  quick,  and  thorough...  claims  in  by  Friday... checks  out  by 
Tuesday.  No  red  tape  and  no  hassles  on  our  part. 

Ask  today  for  their  FREE  Claim  Comparison  Service.  It's  the  only  way  to 
make  sure  you're  offering  your  carriers  THE  BEST  protection  available!" 


Call  Us-Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today 


Name 


Company . 
Address  _ 


City  &  State. 


Church  Rickards,  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road,  Westchester,  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 
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Investors’ 

Guide 

By 

William  A.  Doyle 


Financial  Advice 
Your  Readers  Can  Rely  On 

William  A.  Doyle  is  a  veteran 
authority  on  finance  who  has 
been  giving  readers  expert 
assistance  on  every  facet  of 
investments  for  over  20  years.  He 
is  fhe  Financial  and  Business 
Editor  of  the  Newark  Star 
Ledger,  was  Business  Editor  of 
the  New  York  Daily  News  and  is 
a  past  president  of  the  Society  of 
American  Business  and  Econom¬ 
ic  Wrifers. 

Doyle  provides  authoritafive 
answers  to  questions  about  the 
stock  market,  municipal  bonds, 
tax-free  investments,  home  mort¬ 
gages,  insurance  —  all  phases  of 
personal  finance.  His  column  Is 
understandable  to  the  novice 
investor  and  a  fount  of  knowledge 
to  the  veteran.  And  his  writing  is 
brisk,  lively  and  interesting. 

For  information  on  availabil¬ 
ity,  samples  and  terms,  call  Dick 
Fales,  National  Sales  Director, 
toll  free  at  800-223-7384. 


King 

235  East  45th  Street, 

New  York,  N.Y.  10017 


Tv  special 

{Continued  from  pane  15) 

cemed  about  the  possibility  of  a  major  oil 
company,  American-owned,  deciding  to 
get  into  the  newspaper  business.  “We 
have  a  beginnings  of  that  .  .  .  with  the 
ARCO,  Co.  our  fine  locally-based 
Atlantic-Richfield  recently  purchased 
the  London  Observer.  And  they're  very 
happy  with  it  and  they  like  the  business 
and  it's  exciting  to  them  and  who  knows 
what  the  next  step  might  be." 

He  said  foreign  financial  interests  so 
far  have  made  only  modest  investments 
in  this  country.  “But  someday  they  may 
decide  that  they  would  like  to  buy  the  ten 
top  media  companies  in  America," 
Chandler  said. 

There  is  a  brief  segment  with  Con¬ 
gressman  Mo  Udall,  whom  Rudd  inter¬ 
viewed  on  an  old  movie  set  in  Arizona. 
“We've  got  to  do  something.  You  can't 
just  wring  your  hands  .  .  .  And  I  think 
the  journalists  ought  to  join  with  us  in 
getting  this  commission  .  .  .  I'm  not  so 
sure  the  day  shouldn't  come  when 
maybe  a  100  papers  is  enough  for  a  chain 
or  50.  Some  amount  ought  to  be." 

This  leads  to  Escanaba,  Mich.  Rudd 
said  the  business  of  newspapers  may  be 
handled  in  corporate  suites,  but  it's  in 
towns  like  Escanaba,  that  the  impact  of 
those  decisions  comes  home.  CBS  fo¬ 
cuses  on  Dave  Rood,  now  giving  the  9 
a.m.  news  for  WKZY,  Escanaba,  the 
only  other  job  available  to  him  after  he 
left  as  editor  of  the  Escanaba  Daily 
Press,  among  the  53  papers  that  Panax 
owns. 

Rudd  narrates  that  last  summer  Panax 
president  John  McGoff  sent  the  Press 
two  stories  to  run  on  the  front  page,  one 
claiming  President  Carter  sanctioned 
promiscuity,  the  other  headlined,  “Rosa- 
lyn  Carter  Is  Being  Groomed  for  the 
Vice-Presidency." 

Rood;  If  I  had  run  the  story  and  a 
reader  had  come  up  to  me  on  the  street 
and  said  what  did  you  run  that  story  for 
.  .  .  Could  I  say,  because  1  was  ordered 
to  by  Panax  .  .  .  He'd  say,  “Ah  ha. 
Rood  is  bought  and  paid  for  by  Panax 
Corporation." 


Rudd  tells  viewers  that  neither  Panax 
nor  McGoff  would  discuss  the  issue  with 
him.  Local  citizens  are  quoted.  A  res¬ 
taurant  owner  says,  “People  were  in¬ 
censed  .  .  .  and  the  Press  just  ignored 
the  fact  that  they  were  upset." 

Irate  citizens  are  pictured  talking  at  a 
meeting  of  the  350  banding  to  form  the 
Committee  for  Responsible  Journalism, 
trying  for  the  past  year,  Rudd  says,  to 
win  back  some  local  autonomy  for  the 
paper.  Despite  the  strong  support  for 
Rood,  only  one  letter  to  the  editor  pro¬ 
testing  his  dismissal  has  appeared  in  the 
Press,  Rudd  said.  Business  has  not  fallen 
off  at  the  Press,  Rudd  said.  Advertisers 
would  be  cutting  their  own  throats  if  they 
pulled  their  ads. 

Rood  said  he  might  Find  it  difficult  to 
go  back  to  a  newspaper.  CBS  cameras 
create  quite  a  bit  of  sympathy  for  Rood, 
who  was  surrounded  by  his  wife  Dorothy 
saying  her  husband  “has  always  been 
honest."  Rood  says  perhaps  he  has  lost 
his  confidence.  "As  an  editor  I  was 
doing  a  reasonably  good  job  and  that 
doesn't  seem  to  count.  In  my  case,  it 
didn't  count.  So  what's  the  reward  for 
doing  a  good  job?  Maybe  I'm  just  getting 
cynical.  I  don't  know. 

“Maybe  it  isn’t  a  loss  of  confidence. 
Maybe  it’s  a  loss  of  faith,”  concluded 
Rood,  who  didn’t  yield  to  printing  stories 
he  considered  shoddy. 

Rudd  gives  some  advice.  He  says  the 
worst  thing  a  newspaper  group  can  do  is 
disregard  local  feelings.  Most  groups,  he 
said,  are  careful  to  avoid  imposing  edito¬ 
rial  control  on  local  editors. 

Rood’s  quote  on  losing  his  personal 
confidence  leads  into  Rudd's  summa¬ 
tion:  “Whether  big  conglomerates  of  the 
future  publish  good  or  bad  newspapers  is 
almost  beside  the  point.  The  problems 
...  the  loss  of  competition,  the  growth 
of  monopolies,  and  the  gathering  of  the 
nation’s  papers  into  a  few  massive  chains 
.  .  . — all  that  invites  a  loss  of  public  con¬ 
fidence.” 

Rudd  stops  in  Phoenix  where  he  says 
one  newspaper  company  has  a  monopoly 
on  printed  news.  More  than  91%  of  all 
cities  with  newspapers  have  no  compet¬ 
ing  papers,  like  Phoenix,  he  said. 

Says  Rudd:  “Some  people  in  Phoenix 
are  concerned  that  the  newspapers  are 
using  their  dominant  power  to  suppress 
the  news."  Reverend  Cain  is  quoted  say¬ 
ing,  that  “the  news  is  not  being  reported 
accurately  and  fairly  and  honestly.” 
Rabbi  Herring  adds:  “There  simply  isn’t 
any  other  vehicle  for  alternate  opinion. 
And  therefore  we  are  trapped." 

A  former  Arizona  Republic  reporter, 
Hugh  Harelson,  a  friend  of  the  late  re¬ 
porter  Don  Bolles,  whose  death  spurred 
the  Investigative  Reporters  and  Editors, 
Inc.,  probe  in  Arizona,  was  quoted:  “I 
think  Don  and  all  of  us  have  encountered 
from  time  to  time  not  necessarily  direct 
pressure,  but  at  least  overt  effort,  to  dis- 

(Continued  on  page  35) 
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Arizona  hoods  exposed  by  Republic 


Arizona  Republic,  the  Phoenix  daily 
that  was  criticized  last  year  for  refusing 
to  carry  the  Investigative  Reporters  and 
Editors,  Inc.  series  on  organized  crime  in 
the  state,  came  out  with  its  own  section 
on  organized  crime  in  its  June  25  edition. 

The  Republic  carried  a  16-page  full- 
size  section  on  organized  crime  in 
Arizona  which  contained  the  names, 
photographs,  occupations,  associates 
and  criminal  records  of  more  than  100 
Arizona  crime  figures. 

The  section  described  how  many  of 
these  crime  figures  relocated  in  Phoenix 
from  other  parts  of  the  country.  It  also 
contained  articles  on  the  smuggling  of 
aliens  and  narcotics  into  Arizona  from 
Mexico,  on  why  crime  figures  find 
Arizona  so  appealing  and  on  what  law 
enforcement  officials  are  doing  to  clean 
up  organized  crime  in  the  state. 

Information  for  the  section  was  com¬ 
piled  and  written  by  six  members  of  the 
Republic’s  investigative  reporting  team. 

The  Republic  was  the  employer  of  in¬ 
vestigative  reporter  Don  Bolles  who  was 
murdered  in  1976.  As  a  result  of  Bolles 
death,  the  IRE  organized  a  team  of  re¬ 
porters  from  around  the  country  which 
put  together  a  series  of  articles  on  or¬ 
ganized  crime  in  Arizona.  The  series  was 
carried  by  the  wire  services  and  by  sev¬ 
eral  newspapers  around  the  country,  but 

Tv  special 

(Continued  from  pofte  34) 

courage  us  from  going  too  deep  into  a 
story.” 

Rudd  said  neither  Mrs.  Pulliam,  nor  the 
publisher  of  the  Phoenix  newspapers. 
Mason  Walsh,  wished  to  be  interviewed 
by  CBS  News  on  the  subject  of  the  IRE 
series.  Rudd  said  Walsh  and  Mrs.  Pul¬ 
liam  suggested  the  questions  be  put  to 
Pat  Murphy,  editorial  page  editor. 

Murphy  told  Rudd,  “It  was  the  Judg¬ 
ment  of  our  reporters  on  that  team  and 
the  judgment  of  our  news  editors  who 
saw  the  finished  (IRE)  product  that  the 
finished  product  did  not  reach  the  stan¬ 
dards  that  we  have  established  here  at 
the  paper  time  and  time  again.”  Rudd 
said  he  didn't  see  why  the  Republic 
didn’t  find  the  series  adequate.  Murphy 
then  said  that  really,  maybe  he  wasn’t 
the  right  person  Rudd  should  be  asking 
the  questions  of,  because  he  was  not 
there  to  read  the  original  series.  Bob 
Greene,  director  of  the  IRE  series,  of 
Newsday,  said,  “I  think  very  simply  the 
reason  why  they  (Phoenix  newspapers) 
didn’t  print  it  is  because  they  have  no 
guts.” 

Ironically,  the  Phoenix  newspapers 
published  a  section  on  crime  and  crime 
figures  in  the  state  just  before  the  airing 
of  this  CBS  special,  accusing  them  of 
supressing  information  about  the  crime 
in  its  state. 
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the  Republic  refused  to  run  it. 

At  the  time  various  personnel  at  the 
Republic  said  the  paper  did  not  carry  the 
series  because  it  contained  nothing  that 
had  not  already  been  published  before 
and  because  the  series  did  not  meet  up  to 
the  newspaper’s  standards. 

Bob  Greene  of  Newsday,  who  headed 
the  team  that  put  together  the  IRE  series, 
at  the  time  had  said  that  the  Republic 
refused  to  run  the  series  because  it  “had 
no  guts.” 

Greene  was  vacationing  outside  the 
country  this  week  and  could  not  be 
reached  for  comment  on  the  Republic’s 
section. 

William  Woestendiek,  executive 
editor  of  the  Tucson  (Ariz.)  Star,  whose 
newspaper  carried  the  IRE  series  last 
year,  commented,  “It’s  difficult  to  un¬ 
derstand  why  they  did  it  this  year,  a  year 
after  the  IRE  series.” 

Woestendiek  said  the  Republic  crime 
section  is  “sort  of  a  repetition”  of  the 
IRE  series.  “The  material  is  sort  of  old 
hat,”  he  said.  “There  were  a  couple  of 
things  not  brought  out  before,  but  much 
of  the  stuff  they  ran  was  old  news.” 

Woestendiek  said  it  was  ironic  that  the 
Republic  had  characterized  the  IRE 
series  as  being  old  news  last  year,  “Yet 
they  basically  ran  the  same  stuff  this 
year.” 


Mob  crime  is  flooding  state 


£oxy  money tciimntc  lure  howh 


Cover  of  section 

The  Tucson  editor  said,  “If  the  Repub¬ 
lic  had  not  made  such  an  issue  about  not 
using  the  IRE  series,  it  wouldn’t  have 
been  so  strange.  But  why  they  said  the 
IRE  series  contained  old  news  and  then 
waited  a  year  to  run  basically  the  same 
information  is  puzzling.” 


MAKES  YOUR  PRO  FOOTBALL 
COVERAGE  EVEN  BETTER! 


This  28-week  series  takes  fans  into  the 
real  world  of  pro  football  by  giving  them 
fundamental  technical  insights  available 
only  in  team  playbooks. 

Designed  to  explore  a  different  aspect 
of  pro  football  each  week,  NFL  GAME 
PLAN  provides  an  added  visual  dimension 
to  your  football  coverage. 


Take  your  readers  inside  professional 
football  every  week  for  28  weeks,  with 
NFL  GAME  PIj\N. 

For  complete  information  on  NFL 
GAME  PLAN  call  John  Carroll  collect  at 
(212)557-2333. 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue,  New  York,  N.Y.  10017 


Editors  Note:  NFL  GAME  PlJVN  includes  accompanying  textual  material. 
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ing  through  a  reporter's  notebook  in 
search  for  one  conversation  would  be 
privy  to  many  other  conversations — 
including  some  from  confidential 
sources. 

“The  idea  of  turning  police  loose  to 
prowl  through  the  files  is  an  unthinkable 
violation  of  freedom  of  the  press  and 
stirs  thoughts  of  a  police  state,”  Lewis 
said. 

Pointing  out  that  many  newspapers 
have  converted  to  electronic  systems,  he 
said  newsmen  envision  situations  where 
police  could  demand  access  to  the  com¬ 
puter  to  obtain,  for  example,  yet-to-be- 
published  stories  in  a  series  on  city  hall 
corruption. 

Diliman,  who  appeared  with  Lewis, 
said  the  “most  unfortunate  aspect”  of 
the  Stanford  decision  was  the  likelihood 
that  it  would  weigh  most  heavily  on  small 
and  medium-sized  newspapers  and 
broadcasters.  While  big  organizations 
would  have  immediate  access  to  highly 
qualified  lawyers  versed  in  First 
Amendment  rights,  and  could  publicize 
their  cases  in  their  own  pages,  he  said,  a 
small  town  daily  would  have  only  a  mod¬ 
est  budget  for  legal  expenses  and  no 
ready  access  to  influential  public  opin¬ 
ion. 

The  Stanford  decision,  he  added, 
poses  similar  problems  for  the  As¬ 
sociated  Press  and  UPI  whose  domestic 
bureaus  in  smaller  communities  are  staffed 
by  younger  reporters  and  editors  lack¬ 
ing  the  experience  required  to  deal  with 
complicated  legal  problems.  By  the  time 
headquarteres'  lawyers  were  reached, 
“a  police  raid  would  have  achieved  its 
purpose.” 

Bayh  said  an  Indiana  newspaper  pub¬ 
lisher  also  said  the  small  papers  would  be 
hurt  most.  Several  witnesses  pointed  out 
newspapers  in  smaller  communities  also 
were  more  vulnerable  because  the  police 
chief  was  often  chummy  with  the  magis¬ 
trate  empowered  to  issue  the  search  war¬ 
rant. 

A  newspaper  publisher  turned  legis¬ 
lator  is  among  those  who  have  intro¬ 
duced  bills  to  protect  all  citizens  from 
invasions  of  their  privacy.  Rep.  Dan 
Quayle,  (R-lnd.)  associate  publisher  of 
the  Huntington  (Ind.)  Herald-Press ,  in¬ 
troduced  legislation  requiring  any  law  of¬ 
ficial  to  use  a  subpoena  in  cases  in  which 
the  person  possessing  the  evidence  has  a 
reasonable  expectation  of  privacy. 

Others  testifying  at  the  hearing  were 
Senator  Robert  Dole,  (R-Kan.),  who  in¬ 
troduced  the  first  bill  and  has  substituted 
another  bill  requiring  subpoenas  instead 
of  warrants  in  all  but  a  few  cases; 
Senator  John  H.  Heinz,  III,  (R-Penn.) 
whose  bill  provides  both  crimimal  and 
civil  remedies;  Rep.  Robert  F.  Drinan, 
36 


(D-Mass.).  whose  bill  is  limited  to  pro¬ 
tecting  the  press;  Rep.  Andrew  Jacobs. 
Jr.,  (D-Ind.)  a  former  lawman,  suggested 
a  procedure  to  protect  extraneous  mate¬ 
rial  from  prying  eyes  having  the  court 
seal  it;  Paul  Davis,  president-elect  of 
Radio-Television  News  Directors  As¬ 
sociation.  Champaign.  III.;  William 
Small,  vicepresident  and  director  of 
news.  Columbia  Broadcasting  System, 
New  York. 

*  *  * 

“Three  news  executives  last  week 
told  a  Congressional  committee  that  con¬ 
fidential  sources  are  already  drying  up 
because  of  the  Supreme  Court  decision 
permitting  unannounced  police  searches 
of  newsrooms. 

Testifying  before  a  House  Govern¬ 
ment  Operations  subcommittee,  Robert 
L.  Healey,  executive  editor  of  the  Bos¬ 
ton  Globe;  William  J.  Small,  director  of 
CBS  News,  and  Louis  D.  Boccardi.  As¬ 
sociated  Press  executive  editor,  all 
characterized  the  high  court's  ruling  in 
the  Stanford  Daily  case  as  one  of  the 
worst  if  not  the  worst  decision  affecting 
journalism  is  all  their  years  in  the  news 
business. 

“It's  scared  hell  out  of  a  lot  of  repor¬ 
ters,  “Small  commented.  Boccardi 
spoke  of  the  decision's  “chilling  affect” 
on  potential  sources  and  Healy  illus¬ 
trated  that  theme  with  an  experience 
from  his  own  newsroom. 

He  said  his  religion  editor,  who  had 
done  a  story  on  a  “so-called  religious 
organization”  (later  identified  as  the 
Church  of  Scientology),  was  called  by 
someone  who  obviously  had  more  infor¬ 
mation  and  would  be  willing  to  provide  it 
if  his  anonymity  was  protected.  The  re¬ 
ligion  editor  assured  the  caller  he  would 
do  his  best  to  preserve  his  anonymity  and 
the  caller  said  he  would  check  with  his 
superiors  and  call  back. 

The  potential  informant  called  back 
the  next  day  but  only  to  tell  the  religion 
editor  that  his  superior  had  told  him  the 
paper  could  not  protect  his  anonymity 
because  of  “the  new  law”,  which  obvi¬ 
ously  referred  to  the  Supreme  Court  rul¬ 
ing  to  allow  issuance  of  search  warrants 
on  newspaper  offices.  That,  said  Healey, 
ended  the  contact. 

A  prosecutor.  Robert  F.  Leonard  of 
Genessee  County.  Mich.,  president  of 
the  National  District  Attorney's  Associa¬ 
tion,  agreed  with  the  newsmen  that  the 
decision  undoubtedly  would  have  a  chil¬ 
ling  affect  on  confidential  sources. 

“On  many  controversial  issues," 
Leonard  told  the  legislators,  “reporting 
will  likely  become  unbalanced  if  dissi¬ 
dent  individuals  or  those  with  unpopular 
stands  lose  faith  in  their  confidential  rela¬ 
tionships  with  the  press  and  fail  to  pro¬ 
vide  information.” 

The  subcommittee  heard  two  versions 
of  what  happened  when  a  prosecutor 
wanted  an  AP  bureau  searched  in 
Helena.  Mont.,  on  April  10.  Boccardi  said 


an  AP  reporter  trying  to  telephone  in  the 
area  where  a  suspected  cop  killer  was 
holding  two  hostages,  “inadvertently” 
found  himself  connected  with  the  sus¬ 
pect.  The  reporter  taped  the  telephone 
interview  in  which  the  suspect  admitted 
killing  a  highway  patrolman. 

Two  days  later,  he  said,  two  men  from 
the  sheriff's  office  showed  up  with  a 
search  warrant  in  the  AP  bureau  to  get 
the  taped  conversation.  The  bureau  chief 
called  AP  headquarters  in  New  York  and 
after  negotiations  for  three  hours,  a  Judge 
halted  the  search  and  the  next  morning 
the  warrant  was  permanently  quashed. 

Boccardi  said  that  instead  of  seeking  a 
valid  subpoena,  “there  was  a  demand 
that  we  open  our  news  bureau  and  our 
files.” 

The  prosecutor  who  asked  for  the 
search  warrant.  Charles  A.  Graveley, 
Lewis  and  Clark  County  Attorney,  tes¬ 
tified  that  the  AP  bureau  chief  had  at¬ 
tempted  to  persuade  him  to  get  a  sub¬ 
poena  rather  than  a  search  warrant  but 
“when  he  would  not  assure  me  that  he 
would  honor  the  subpoena  and  would  not 
assure  me  that  the  tape  would  not  be 
destroyed,  we  decided  to  apply  for  the 
search  warrant.” 

Graveley  contended  that  the  reporter 
violated  the  law  by  not  warning  the  sus¬ 
pected  killer  that  his  admission  of  guilt 
was  being  taped.  He  admitted  under 
questioning  that  he  had  thought  about 
charging  him  with  the  offense  when  he 
couldn't  get  the  tape  but  decided  not  to 
go  through  with  it. 

Graveley  said  the  ruling  would  assist 
law  enforcement  officers  in  their  efforts 
to  protect  society. 

John  C.  Keeney.  Deputy  Assistant  At¬ 
torney  General,  criminal  division,  as¬ 
sured  the  subcommittee  that  the  regula¬ 
tions  now  being  drafted  by  the  Justice 
Department  on  search  warrants  of  media 
facilities  “will  go  a  long  way  toward  in¬ 
suring  that  the  press  remains  fully  pro¬ 
tected  against  overzealous  use  of  lawful 
process  to  search  for  evidence.” 

One  Congressman  after  another  told 
the  witness  that  the  Justice  Department 
had  been  wrong  in  advising  the  Supreme 
Court  that  in  its  view  the  issuance  of 
search  warrants  for  newspapers  was 
Constitutional. 

When  he  was  repeatedly  asked  if  he 
agreed  that  the  decision  would  have  a 
chilling  effect  on  the  work  of  reporters. 
Keeney  finally  acknowledged:  “It  has 
the  potentiality  of  having  a  chilling  ef¬ 
fect.” 

The  American  Newspaper  publishers 
Association,  through  its  counsel,  Jerry 
W.  Friedheim,  told  the  subcommittee 
that  in  the  wake  of  “what  we  believe  to 
be  a  potentially  disastrous  decision,”  it 
is  now  incumbent  on  Congress  to  close 
the  door  on  unannounced  police  raids 
on  the  premises  of  innocent  third  par¬ 
ties  in  general  and  of  newsrooms  in  par¬ 
ticular. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE  i 

MONEY 

YOUR  AUTO  AND  YOU:  Weekly  column  i 
of  answers  to  your  readers'  car  prob-  ! 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au-  ' 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 

EDITORIAL  CARTOONS 

10514. 

HARD-HITTING  CONSERVATIVE  politi- 

MOVIE  REVIEWS 

cal  cartoons.  This  cartoonist  has  been 
reprinted  in  newsmagazines,  books  and 
won  awards,  too!  Five  days  a  week.  Write 
for  rates  and  samples.now!  Box  334, 
Editor  &  Publisher. 

MINI  REVIEWS  (Cartoon  illustrated)- 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court.  Middletown,  NY  10940. 

FAMILY 

MOVIES  78 

NEW  COLUMN— Award-winning  jour¬ 
nalist  writes  weekly  for  family-oriented. 
Sensitive,  thought-provoking  columns 
grab  readers,  keep  them.  Free  samples. 
Kathy  Clark,  Box  105,  Kintersville,  PA 
18930. 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein.  SIRS.  P.O. 
Box  2507.  Boca  Raton.  FL  33432. 

HORSES 

STAMPS 

OF  COURSE,  A  HORSE-why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate,  401  Fifth 
Ave.,  NY  10016. 

P.O.  Box  190,  San  Diego,  CA  92112. 

TRAVEL 

HUMOR 

INCREASE  TRAVEL  LINAGE!  VVorld-wide 

SHE'S  BRIGHT,  she's  witty,  she's  wild 
.  .  ,  and  her  “SUNNY  SIDE  UP"  columns 

Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 

are  the  talk  of  the  town.  She's  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn,  NY  11214. 

WEEKLY  Travel  column,  600  words  by 
globetrotting  pro.  Modest  rates.  In¬ 
quiries:  Curtis  W.  Casewit,  Box  19039, 
[jenver,  CO  80219. 

HUMAN  INTEREST 

UNEXPLAINED  PHENOMENA 

ERNIE'S  WORLD  profiles  people.  Write 
tor  samples,  rates:  WOW  Features,  P.O. 
Box  1659,  Newart',  NJ  07101. 


TWICE  WEEKLY  column  on  latxjr  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MEMORANDUM 

TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Dept. 

RE:  JOINING  THE  SYNDICATE 

If  you're  involved  in  selling  a  column,  cartoon,  comic  strip  or  other 
feature  material  to  weekly  or  daily  newspapers,  that's  strictly  syn¬ 
dicate  business.  That's  why  we  think  it  would  be  wise  for  you  to  be 
represented  in  the  EDITOR  &  PUBLISHER  Syndicate  Directory 
issue  of  July  29,  1978. 

Your  Features  Available  ad  could  help  you  reach  99%  of  America's 
editors  and  publishers— in  an  issue  that  will  be  kept  and  referred 
to  throughout  the  year.  That's  action!  And  we  want  to  cut  you  in  on 
a  piece  of  it! 

Use  the  order  blank  in  this  issue — prepayment  is  required. 

ESP  CLASSIFIEDS — THE  COMMUNICATORS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

"Howto  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  1 5-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

W.  SID  SMITH.  Media  Broker 

Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 

Dr.,  Cherry  Hill,  NJ.  08003.  (609)  795- 
6026. 

NEWSPAPER  ROUTES  AM.  New  York- 
New  Jersey  metro  area,  netting  $20,000- 

$70,000.  Broker.  Box  5067,  Editor  & 
Publisher, 

NEWSPAPERS  FOR  SALE 

NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


"CAN  YOU  EXPLAIN  IT?"— Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples.  Adeptus,  Inc.,  41  Joralemon 
St.,  Brooklyn  Heights,  NY  11201. 


VOICE  FROM  THE  WOODS-500  word 
essays  on  perpetual  business  growth 
and  other  myths.  Free  Samples.  Walter 
Gormly,  RFD  #2,  Mt.  Vernon,  lA  52314. 


SOUTHERN  EDITORS— FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  100  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  Chapel  Hill, 
NC  27514. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 

MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


NEW  ENGLAND  COAST  offset  weekly 
grossing  $100,(}00.  Well-equipped  shop. 
$90,000  with  29'’o  down.  Owner  will  fi¬ 
nance.  Write  Box  4956,  Editor  &  Publisher. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers.  P.O.  Box  308, 
Lindsay,  CA  93247. 


CALIFORNIA  WEEKLIES.  #1  tourist  and 
retirement  area.  (1)  senior's  weekly  since 
1962  paid  subscription  4,352  mailed 
weekly.  (2)  visitors  guide  with  lO.CXJO  cir¬ 
culation  to  hotel,  motel,  etc.  In  third  year. 
Includes  strong  print  business  and  new 
typesetting  equipment.  50%  to  100%  for 
sale.  Write:  Publisher,  178(11  Kilkenny 
Rd..  Los  Gatos.  CA  95003. 


NEWSPAPER— Weekly  English-Jewish  tab¬ 
loid  in  dynamic,  fast-growing  Western  city. 
No  competition  in  entire  state.  Excellent 
earnings  15  years.  Unlimited  potential  for 
expansion.  Sacrifice  due  to  illness, 
$100,000.  Write  Box  4942.  Editor  & 
Publisher. 


FOR  SALE 

Prime  opportunity  to  acquire  weekly  offset 
newspaper  in  Southern  California.  Located 
in  Fillmore,  Ventura  County,  65  miles  from 
downtown  Los  Angeles.  Includes  office 
equipment  and  Compugraphic  machinery. 
For  more  information,  call  publisher 
Robert  C.  Landegger  at  (805)  527-0772 
days  or  527-0812  evenings. 


The  “NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


FLORIDA  WEEKLY  GROUP-liquidating  to 
retire.  Seven  publications  in  six  towns. 
Grossing  over  $500M.  Package  $550M. 
minimum  $250M  down.  Might  consider 
separating.  Send  proof  of  financial  status 
and  newspaper  experience.  Write  Box 
5013,  Editor  &  Publisher. 


WEEKLY  in  Southwest  town  of  20.000  ex¬ 
pected  to  double  in  10  years.  Growth  and 
profit  potential  excellent  for  experienced 
energetic  publisher.  Write  Box  5038, 
Editor  &  Publisher. 


MISSOURI  WEEKLIES,  one  county  seat, 
plus  portion  of  central  printing  plant. 
Newspaper  gross  over  $200,000. 
$225,000,  29%  down,  8%.  10-15  years. 
TENNESSEE  county  seat  weekly,  under¬ 
developed.  Only  newspaper  in  county, 
gross  $45,000.  Priced  $42,000,  $8,500 
down.  8'/2%. 

EASTERN  ZONE  5  WEEKLY,  over  5,700 
paid  circulation,  county  seat.  $150,000  on 
terms. 

MINNESOTA  WEEKLIES  grossing  over 
$100,000.  Priced  $125,000  with  building. 
Terms  or  cash. 

ISOLATED  MONTANA  WEEKLY,  beautiful 
area,  paper  gross  $39,000.  Could  do  much 
more.  $40,0(X)  with  $10,0(X)  down,  8%. 
CHICAGO  SUBURBAN  doing  over 
$900,000  this  fiscal,  five  papers.  Farms 
out  printing,  composition.  Profitable. 
$250,000  down  payment,  8%  interest,  10 
year  pay-out. 

ROBERT  N.  BOLITHO 
Krehbiel-Bolitho,  Box  7133, 
Shawnee  Mission,  KS  66207 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748.  Editor  &  Publisher _ 


WELL-FINANCED  communications  group, 
practitioner  of  responsible  community 
journalism,  seeks  small  newspaper  groups, 
dailies,  strong  weeklies.  Cash  or  terms  fit¬ 
ted  to  seller's  tax  and  other  needs.  Reply  in 
confidence  to  Box  4908,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


BUSINESS  EQUIPMENT 


FOR  SALE -2  NCR  400  Accounting 
Machines— magnetic  ledger  system. 
Machines  6  years  old  in  good  condition.  1 
machine  available  now.  1  available  90 
days.  Contact  Don  Watson.  Controller,  The 
Bradenton  Flerald,  Bradenton,  FL  (813) 
748-0411. 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PFIOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


TYPESETTING  equipment— Digital  PDP-81 
computer  with  two  RK05  disc  drives,  two 
tape  drives.  8K  core  memory,  ASR  35,  four 
tape  readers,  three  eight  level  punches. 
Four  AKI  CIT-70  keyboards.  Six  Fairchild 
214  keyboards,  one  useable  and  five  for 
parts.  Two  Flarris  TxTs;  one  two  disc  and 
one  five  disc,  with  ten  discs.  TxTs  available 
in  September.  The  Daily  Register,  One  Re¬ 
gister  Plaza.  Shrewsbury,  NJ  07701. 
Phone  (201)  542-4000.  Ask  for  Frank  Al¬ 
loc  ca. 


ABEHERWAYTO 


PEDDLE  YOUR 


PAPERS! 


Here’s  part  of  a  letter  we  received  re¬ 
cently  from  a  newspaper  broker  in  the 
Midwest: 

“Our  ads  are  pulling  better  than  they 
have  in  several  years  .  .  .  We’ve 
learned  through  the  years  that  when 
ads  start  pulling  again,  it’s  only  about 
6  months  until  the  country  comes  out 
of  the  doldrums  and  the  economy 
starts  waking  up  to  a  brighter  day— 
and  E&P  will  lead  the  way! 

And  another  from  a  newspaper  broker 
in  California: 

"Your  ads  are  pulling  very  effectively.  I 
sold  the  (name  of  newspaper)  to  the 
first  person  who  saw  it  and  sold  the 
(other  paper)  also  on  the  first  try.  It  is 
a  pleasure  to  be  an  advertiser— it  also 
pays!" 


E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


EQUIPMENT  &  SUPPLIES 

COMPUTER  SOFTWARE 

ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCULATION— draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PI  A,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup.  N.M.  87301,  (505) 
863-6811. 

ENGRAVING 

ENGRAVING  Equipment,  all  in  good  condi¬ 
tion  for  acceptable  offer.  48"  Master 
Etcher;  neutralizing  acid  tank;  Blodgett 
Oven,  Wesel  Rotor,  Mat  Roller,  Mat 
Humidifier,  Vandercook  Proof  Press  and  a 
Micro  Plate  Processor.  Call  Graphic 
Laboratories,  Mansfield,  MA  (617)  339- 
3501. 

MAILROOM 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196, 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 

NOLAN-JAMPOL  90  transfer  table.  Excel¬ 
lent  condition.  Available  immediately. 
GRAPHIC  MANAGEMENT  ASSOCIATES, 
Circulation  &  Mailroom  Division,  11  Main 
St.,  Southboro,  MA  01772,  (617)  481- 
8562. 

STA-HI  257  COUNTER  STACKER  com¬ 
plete  with  EDS  programming  keyboard  and 
bundle  display  indicator  for  odd  count  op¬ 
eration.  Complete  spares  included.  Excel¬ 
lent  condition.  3  years  old.  GRAPHIC 
MANAGEMENT  ASSOCIATES,  Circulation 
&  Mailroom  Division,  11  Main  St.,  South¬ 
boro.  MA  01772,  (617)  481-8562. 

NEWSPRINT 

NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704,  (714)  556-7130. 

PASTEUP  SUPPUES 

McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 

54- 14th  Street 

Wheeling,  W.  Va.  26003 

Ph.  (304)  233-5211 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR.  5700  controller,  2 
57(X)  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  (lecord.  Box  111,  Canon  City,  CO 
81212. 

PHOTONS,  532,  713-20,  both  in  running 
condition  with  two  spare  parts  machines; 
Stat  King;  Photo  Typositor;  Digital  Compu¬ 
ter  PDP-8;  two  Computer  Optics  Terminals 
(Not  operational);  call  Graphic 
Laboratories.  Inc.,  Mansfield.  MA  (617 
339-3501. 

MERGENTHALER  11  grid  303TC,  #220. 
monitor  scope,  excellent,  7  months  on  line 
small  daily.  Photon  Pacesetter  Model  89, 
#109  with  Continental  Keyboard.  Mr. 
Kunow,  (213)  698-2571. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COM  MUN ITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

(3oss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22^'i  " 

Urbanite  Li  folder 

Color  King.  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units.  197(1 

(k)ss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21'/2  cutoff 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  "  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


ALL  223/4"  X  36"  EQUIPMENT 

13  Unit  1962/3  HOE  LITHOMASTER.  2 
color  decks,  5  60HP  drives,  ovens  and 
chill  rolls.  Will  Split  and  sell  parts. 

5  Unit  Goss  Suburban  running  side  lay 
and  circumferential  register  on  all  un¬ 
its.  ATF  36"  5  Unit  Press,  22%"  cutoff. 
2  WPE  roll  changers,  1  ATF  Imprinter, 
Combination  Folder.  2  pass  ovens  and 
Chill  Rolls.  Can  be  seen  running. 

5  Unit  Cottrell  V-15A 
4  Unit  News  King  with  Color  King  folder 
1  Unit  Community  with  folder  and  20HP 
drive 

Goss  Suburban  units  standard  or  sig¬ 
nature 

Goss  Urbanite  folding  machine  with  % 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Suburban  combo  folder  Vt-Vz 
double  parallel  cross  pert 
ATF  flying  imprinter 
5  HP  compressor 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


ROLL  THE  PRESSES! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment.. but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money-hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  for  as  I  ittle  as  $2 .10 
aline  of  our  space!  We'llputthat 
equipment  back  into  production 
for  you  in  someone  else's 
plant. .and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
lYe  move  machinery! 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COTTRELL  V15A  UNITS 
New  1973  JF-1  folder  with  upper  balloon 
former  and  845  roll  stands.  We  will  sell 
individual  components  or  complete  press. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt  St., 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press.  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


13:2  Metro  Folder,  Goss  and  Wood,  22%" 
cutoff.  Contact:  IPEC,  Inc.,  401  North 
Leavitt  St.,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


URBANITE  FOLDER  WITH  Va  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Va  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago.  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


FOR  SALE-EXCLUSIVE  OFFERING 
6-Unit  Goss  Suburban  Web  Offset  Press 
4  Units  floor  mounted — 2  superimposed 
22%"  Cutoff— sidelay  register 
Complete  with  roll  stands,  motor  drive  & 
folder 

Excellent  Condition 

Offered  “As  is,  where  is’’— Franklin,  In¬ 
diana 

Available  First  Quarter  1979 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Drive,  P.  0.  Box  5487 
Lenexa,  Kansas  USA  66215 
Telephone:  (913)  492-9060  Telex  42362 


SIX  UNIT  Harris  Cottrell  V-15A  with  folder. 
Available  immediately.  Contact  Box  S(X)7, 
Editor  &  Publisher. 


FOR  SALE 

Two  6-Unit  Goss  Mark  I  Headliner  Presses 
Double  2:1  Folder  with  Each  Press 
One  Color  Half  Deck  on  Each  Press 
Manufactured  Mid  50’s 
21Vz'  Cutoff  90“  Stagger 
Reels.  Tensions  and  Pasters 
Compression  Lockup 
Excellent  Condition 
Available  Immediately 
Priced  For  Quick  Sale 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  COR¬ 
PORATION 

105th  Street  and  Santa  Fe  Drive,  P.O.  Box 
5487 

Lenexa,  Kansas  USA  66215 
Telephone;  (913)  492-9050  Telex  42362 


GOSS  COMMUNITY,  4-unit  grease  lubri¬ 
cated  side  lay  on  unit.  Available  June. 
CONTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.W  LANGLEY 
7432  Hadley 

Overland  Park,  KS.  66204 
913-432-8276 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


WANTED  TO  BUY 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 
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EDITOR  &  PUBLISHER  for  July  8. 1978 


CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1  week  -  $1  90  per  hne 

(Payment  must  accompany  order)  2-weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3  weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 

OTHER  CLASSIFICATIONS  1-week  —  $2.60  per  line 

Add  $1 .50  per  insertion  lor  box  service  2-weeks  $2.50  per  line  per  issue 

andcountasanadditionallineincopy.  3-weeks  —  $2.30  per  line  per  issue 

4-weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line  —  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  I  Publisher,  575  Lexington  Ave.,  NY.  NY  1D022  (212)  752-7D5D 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address 


Authorized  by 


□  Assign  a  l?ox  number  and  mail  my  replies  daily 


To  Run;. 


_Tiil  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  i  PUBLISHER  •  S7S  Lexington  Ave  •  New  York.  N  V  10022 


EDITOR  &  PUBLISHER  for  July  8, 1 978 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050.  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


WANT  TO  PURCHASE  software  for  ac¬ 
counting,  advertising,  and  business  rec¬ 
ords  in  COBOL.  Contact  Robert  M.  Heder- 
man.  III,  Clarion-Ledger  and  Jackson  Daily 
News,  P.O.  Box  40.  Jackson,  MS  39205. 
(601)  969-3700. 


GOOD  RUNNING  4  UNIT  WEBENDORFER 
complete  with  folder.  P.O.  Box  1348, 
Houma,  LA  70361. 


COMPSTAR  190-H  phototypesetter  with 
good  record  of  service.  Will  pay  $1,000- 
$1,500  depending  on  filmstrips,  lenses 
and  spare  parts  available.  Call  (919)  528- 
2393.  Granville  Publishing  Company, 
Creedmoor,  NC. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  especially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  newspaper .  .  .  ways  to  increase  rev¬ 
enue,  boost  circulation,  promote  ad  space, 
solve  distribution  problems,  operate  more 
efficiently  .  .  .  plus  a  special  section  of 
original  ready-to-use  art  for  your  ads  and 
promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES’  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


TELEPHONE  SALES 
SPECIALIST 

Many  papers  work  the  same  programs  with 
different  results.  Why?  Experience-imple¬ 
mentation-professionalism. 

A  company  is  known  by  the  people  (mana¬ 
gers)  it  keeps.  We  at  Circulation  Marketing 
have  the  managers  and  expertise  to  pro¬ 
vide  a  program  at  a  cost  you  can  live  with. 
For  information  contact:  Phil  Pfeffer, 
(609)  346-0180. 


Help 

Wanted... 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  "Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


PRODUCTION  INFO 


HOW  TO  PRODUCE  A  SMALL  NEWS¬ 
PAPER,  by  the  Editors  of  the  Harvard  Post. 
Typography,  design,  layout,  business  mat¬ 
ters,  and  much  more.  $9.95  cloth.  Harvard 
Common  Press.  Dept.  E,  Harvard,  MA 
01451. 


ACADEMIC 


INSTRUCTOR  or  assistant  professor  to 
teach  basic  courses  in  journalism,  includ¬ 
ing  photojournalism,  and  to  serve  as  fac¬ 
ulty  advisor  to  the  university  yearbook. 
Minimum  qualifications:  MS  degree  in 
journalism,  with  a  specialty  in  photojour¬ 
nalism.  Beginning  salary:  $12,000- 
$13,000  for  9  months.  Send  resume  and 
references  and  letter  of  application  by  July 
21  to  Jennings  Blackmon,  Acting  Chair¬ 
man.  Dept,  of  English,  Pittsburg  State 
University,  Pittsburg,  KS  66762.  An  Equal 
Opportunity/Affirmative  Action  Employer, 

m;f. 


JOURNALISM  instructor,  assistant  pro¬ 
fessor  with  experience  in  news-editorial 
and  one  of  2  other  areas,  photojournalism 
or  graphics.  Applicant  must  have  a 
minimum  of  3  years  professional  experi¬ 
ence  in  two  of  the  areas  and  advanced 
degree.  Contingency  position  on  nonten¬ 
ure  track,  but  reappointment  is  possible. 
Deadline  for  receiving  applications  and  re¬ 
sumes  is  July  20.  1978.  Send  applications 
and  resumes  to:  Professor  James  L.  High¬ 
land.  Chairman,  Search  Ck>mmittee,  Dept, 
of  Journalism,  323  Academic  Complex, 
Western  Kentucky  University,  Bowling 
Green,  KY  42101.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 


UNIVERSITY  OF  WISCONSIN-OSHKOSH 
has  a  faculty  opening  in  news-editorial  se¬ 
quence  September  1978.  Rank  and  salary 
open.  Some  background  in  public  relations 
and/or  advertising  would  be  helpful.  This  is 
a  pragmatic-oriented  program.  Ph.D.  pre¬ 
ferred.  with  masters  minimal.  Professional 
experience  in  the  media  a  must.  Send  ap- 

Blication  and  resume  by  August  15  to: 

avid  J.  Lippert,  Chairman.  (JniversiW  of 
Wisconsin-Oshkosh,  Oshkosh,  Wl  54901. 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


JOURNALISM  INSTRUCTOR 

Teach  journalism,  freshman  English  and 
serve  as  advisor  to  yearbook.  PhD  prefer¬ 
red.  Rank  and  salary  open.  Application 
deadline:  July  15,  1978.  Date  available: 
August  24.  1978.  Apply  to:  Director  of  Per¬ 
sonnel.  Northwest  Missouri  State  Univer¬ 
sity,  Maryville,  MO  64468.  Affirmative 
Action/Equal  Opportunity  Employer. 


RE-ADVERTISEMENT 
Journalist-in-residence.  2-5  years  good 
newspaper  reporting/editing  experience. 
Journalism  or  mass  communication  de¬ 
gree,  MA  or  PhD  preferred.  Previous  ex¬ 
perience  working  with  minority  students 
essential.  Abilities  to  supervise  students 
producing  independent  student  newspa¬ 
per,  to  teach  reporting  and  newspaper 
practicum.  knowledge  of  reporting,  edit¬ 
ing.  I^out  and  offset  production  impor¬ 
tant.  2-year  appointment  only.  Open  Fall 
1978.  $16,000-$21.0(X)  for  9  months.  Re¬ 
sumes  by  July  24.  1978  to:  Robert  M.  Rug- 
gles.  Chairman,  Journalism.  P.O.  Box  14, 
Florida  A&M  University,  Tallahassee,  FL 
32307. 

FAMU  is  an  Equal  Opportunity  Employer- 
Equal  access  institution. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  Yes,  Yes!  When  the 
experienced  professor  is 
looking  for  a  change  of 
scene  or  challenge,  he/she 
knows  the  place  to  find 
that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in 
every  Journalism  library  in 
the  country,  so  what  more 
logical  place  to  list  your 
Academic  openings? 

E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


I 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


CIRCULATION 


POSITION  OPENING 
INSTITUTIONAL  RELATIONS 
EDUCATIONAL  BACKGROUND 
Minimum  of  Baccalaureate  degree  with 
formal  preparation  in  Journalism. 

WORK  EXPERIENCE 

Experience  in  public  relations,  newspaper, 
or  other  mass  media.  Prefer  experience  in 
institution  of  higher  education. 

RESPONSIBILITIES  AND  DUTIES 
Reports  to  the  President,  and  will  be  in¬ 
volved  in  the  following  activities: 

1.  Writes  News  Releases 

2.  Releases  Public  Interest  Articles 

3.  Assists  with  Institutional  Publica¬ 
tions 

4.  Photography,  including  Lab 

5.  Assists  in  Fund-Raising  Activities 

6.  Assists  In  Alumni  Relations 

7.  Arrangements  for  welcoming 

auests,  conferences,  etc. 
raphic  Arts 

9.  Performs  ofher  duties  as  assigned 
by  the  President 

SALARY  RANGE 

$12,000-$14,000— dependent  upon 
qualifications 

STARTING  DATE— IMMEDIATELY 


DEADLINE  FOR  APPLICATIONS 

All  applications  must  be  received  by 
July  31,  1978.  Include  resume  of  edu¬ 
cation.  experience,  and  references. 

CONTACT 

Inquiries  and  applications  should  be 
sent  to: 

William  W.  Day,  President 
Central  Wyoming  College 
Riverton,  Wyoming  82501 

CENTRAL  WYOMING  COLLEGE  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER 


ADMINISTRATIVE 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
chain  (New  York,  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle.  East 
Hills,  NY  11548. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  ot 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

EU>  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


MANAGER  WANTED  by  old  established 
wholesale  distributor  of  newspapers, 
magazines  and  paperback  books  in  New 
England.  We  can  offer  hard  work,  respon¬ 
sibility,  security  and  real  opportunity  to 
tough-fibered,  shirt-sleeve  executive  who 
is  take  charge  person.  Salary  open.  Must 
get  along  well  with  people.  No  home  deliv¬ 
ery.  Write,  including  resume  and  refer¬ 
ences  to  Box  5036,  Editor  &  Publisher. 


DIRECTOR  OF 
HIGH  SCHOOL 
PUBLIC  RELATIONS 

Information  and  Public  Relations 
specialist  to  prepare  PR  material  for  publi¬ 
cation.  Coordinate  High  School  recruiting 
program.  Requires  Bachelors  degree  with 
major  study  in  public  relations,  journalism, 
communications.  Salary  negotiable  de¬ 
pending  upon  training  and  experience. 
Deadline  for  applications  July  21,  1978. 
Contact:  Dr.  Robert  Newell,  College  of 
Eastern  Utah,  Price,  Utah  ^501.  Tele¬ 
phone  (801)  637-2120.  An  Equal  Oppor¬ 
tunity  Employer. 


ADVERTISING 


ADVERTISING  MANAGER 
For  Weekly  Free  Newspaper  group  in 
Northern  Michigan.  50,000  combined  cir¬ 
culation.  Good  opportunity  in  growth  area. 
Salary  plus  commissions.  Send  resume  to 
Box  1167,  Traverse  City,  Ml  4%84. 


ADVERTISING  MANAGER  for  small  mid¬ 
west  daily.  Should  be  top  salesman  to 
meet  and  work  with  businessmen.  Oppor¬ 
tunity  to  buy  in  within  3  years.  Salary  plus 
commission.  An  excellent  opportunity  for  a 
beginner.  Write  Box  5()03,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  SALESPERSON 
Texas  daily,  combo,  80,(X)0  circulation, 
seeks  salesperson  with  2  or  more  years  re¬ 
tail  advertising  background  in  sales  and 
layout.  Excellent  salary,  bonus,  and  auto 
allowance.  Contact: 

Charles  Bordelon.  Adv.  Mgr. 

Beaumont  Enterprise  &  Journal 
P.  0.  Box  3071 
Beaumont,  TX  77704 
AC  (713)  833-3311 


ADVERTISING  DIRECTOR 
Growing  suburban  newspaper  group  with  a 
national  reputation  forquality  publications 
is  looking  for  a  top  notch  advertising  pro¬ 
fessional  to  head  up  our  advertising  de¬ 
partment.  Excellent  salary,  attractive  in¬ 
centive  plan,  and  superb  benefit  package. 
Send  complete  resume  to  Box  4948,  Editor 
&  Publisher. 


DIRECTOR  OF  SALES 
Manage  outside  sales  force,  motivate 
them,  creative  opportunity.  Highly  com¬ 
petitive  situation  in  California.  National 
group  ownership  offers  advancement.  Re¬ 
quires  strategic  thinking,  tough,  street 
fighter  instincts,  polish  of  major  market 
professional,  proven  track  record  and  de¬ 
sire  to  take  on  challenge.  Resume  and  sal¬ 
ary  requirements  to  Box  4887,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  new  weekly 
newspaper  in  small  southern  city  with 
famous  university.  Experienced  in  selling' 
for  media.  Organize  and  operate  plan  for 
classified  and  display  ads  OBSERVER, 
P.O.  Box  3917,  Charlottesville,  VA  22903. 


BRIGHT,  professional  ad  account  execu¬ 
tive  wanted  for  competitive  Zone  5,  30,000 
daily.  Ability  to  conceive,  sell  and  imple¬ 
ment  effective  campaigns  for  advertisers  a 
must.  Group  owned  with  eventual  man¬ 
agement  possibility  for  the  right  candi¬ 
date.  (3ood  salary  and  benefits,  pleasant 
community.  Write  Box  5063,  Editor  & 

I  Publisher. 

ADVERTISING  MANAGER 

Prestigious  national  non-profit  educational 
organization  concerned  with  American  his¬ 
tory  and  architecture.  Minimum  8  years 
experience  in  publications,  primarily  ad¬ 
vertising  sales.  Institute  classified  and 
display  ads  in  4-color  magazine  issued  6 
times  yearly.  Coordinate  and  sell  advertis¬ 
ing  for  monthly  newspaper.  Send  resume 
with  salary  history:  Box  5073,  Editor  & 
.  Publisher.  Equal  Opportunity  Employer. 


ADVERTISING  MANAGER.  Should  know 
ROP,  classified,  national  and  promotion. 
Excellent  opportunity  for  #2  person  look¬ 
ing  for  that  move  up.  Contact:  John 
Haines,  Eldorado  Times,  Eldorado.  KS 
67042,  (316)  321-1120. 


ADVERTISING  SALES/TEXAS 
Each  week  newspapers  call  us  seeking  ad¬ 
vertising  sales  personnel.  Send  us  your  re¬ 
sume  for  our  placement  bulletin  mailed 
monthly  to  over  80  newspapers.  Write 
Texas  Daily  Newspaper  Association,  3701 
Kirby,  Room  1110,  Houston,  TX  77098. 


ADVERTISING  DIRECTOR.  Unusual  oppor¬ 
tunity  with  aggressive  Midwest  weekly 
group  dominant  in  growth  market.  Aggres¬ 
sive  pro  with  credentials  to  lead  enthusias¬ 
tic  staff.  Excellent  package.  Box  5039, 
Editor  &  Publisher. 


MAJOR  Publishing  company  launching 
new  magazine  for  the  teen  market.  Look¬ 
ing  for  person  to  handle  complete  design, 
layout,  type  spec,  mechanicals,  paste-up, 
etc.,  working  with  our  editors.  Must  have 
portfolio  of  work  done  in  this  field.  Phone 
(212)  421-9569  between  10-4. 


ZONE  5  regional  weekly  offset  newspaper 
with  tradition  of  graphic  excellence  needs 
art  director/production  manager  to  handle 
editorial  design  and  pasteup  plus  organize 
and  supervise  typesetting  and  ad  makeup. 
A  deadline  enforcer  and  someone  with 
news  awareness  to  work  with  editor  and 
photographer  on  creative  story  illustra¬ 
tions.  Send  resume  to  Box  5028,  Editor  & 
Publisher. 


ART  DIRECTOR  wanted  for  Minneapolis- 
St.  Paul  youth-oriented  tabloid  weekly  and 
its  sister  publication,  a  monthly  music  and 
arts  paper  distributed  throughout  the 
midwest.  Layout,  design,  graphic  arts  and 
photojournalism  experience  a  must. 
Newspaper  experience  preferred.  We  need 
a  sharp,  creative  art  director  who'll  start 
for  an  entry-level  salary  and  grow  along 
with  us.  Should  be  free  to  begin  by  August 
1.  Send  resume  tO: 

ART  DIRECTOR 
Twin  Cities  Reader 
100  N.  7th  Street 
Minneafiolis,  MN  55403 


CIRCULATION 


CIRCULATION 
DISTRICT  MANAGERS 
Experienced  district  manager  wanted. 
Must  be  knowledgeable  in  carrier  and 
motor  route  operation,  strong  on  service, 
collection,  sales.  Growth  market  in  ideal 
living  and  recreational  area. 

40,000  AM  daily  and  50,000  Sunday  in 
Western  Zone  2. 

Send  complete  resume  and  salary  re¬ 
quirements  to  Box  5020,  Editor  & 
Publisher. 


NEWLY  CREATED  POSITION,  responsible 
for  25  employee  driver,  fleet  and  garage 
facility.  Duties  include:  Maintenance, 
scheduling,  and  supervision  of  distribu¬ 
tion.  We  are  an  AM/PM  daily  in  Zone  6. 
Contact:  Bruce  Mackey,  Circulation  Direc¬ 
tor,  Corpus  Christ!  Caller-Times,  P.O.  Box 
9136,  (Corpus  Christ!,  TX  78408,  (512) 
884-2011. 


CIRCULATION  MANAGER  for  18,600  ABC 
daily  with  5,800  weekly  extended  distribu¬ 
tion.  Central  Ohio-county  seat.  Member  of 
growing  group.  Send  resume  with  salary 
requirements  to  Box  5033,  Editor  & 
Publisher. _ 

CIRCULATION  DEVELOPMENT  MAN¬ 
AGER— super  sales  person  needed  to 
develop  new  business  for  Midwest  daily. 
Will  set  up  surveying,  sampling,  crewing, 
direct  mail,  carrier  contests  and  telephone 
sales.  2-3  years  of  promotion  experience 
preferred.  Send  resume  tO:  Don  Michel, 
The  Journal  Times,  212  4th  St.,  Racine,  Wl 
53403. 

CIRCULATION  MANAGER  50,000  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket,  quality  news  product.  Excellent  op¬ 
portunity  for  a  promotion  and 
community-minded  pro  with  credentials  on 
paid,  voluntary  and  tree.  Send  resume  to 
Box  5077,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
The  basics,  plus  something  extra— that’s 
what  we’re  looking  for  in  a  manager.  Do 
you  have  a  college  degree,  with  basic  ac¬ 
counting  and  administrative  skills?  Have 
you  demonstrated  strength  in  budget/cost 
controls,  organization,  planning,  policy 
making  and  supervision?  Education  and 
experience  in  marketing  and  promotions? 
We’re  intent  on  making  a  good  manage¬ 
ment  team  even  better  in  our  efforts  to 
constantly  improve  production  and  dis¬ 
tribution  of  this  32,C)00,  7  day  AM  news¬ 
paper.  Resume,  references  and  salary  re¬ 
quirements  to  Box  5027,  Editor  & 
Publisher. 


WE  ARE  LOOKING  FOR  a  bright,  energetic 
individual,  experienced  in  newspajser  cir¬ 
culation,  to  manage  one  of  our  zones.  The 
right  individual  must  be  a  strong  leader, 
and  must  be  capable  of  handling  all  re¬ 
sponsibilities  delegated  to  him/her.  We  are 
a  fast  growing  suburban  daily  in  Zone  5, 
and  offer  a  good  starting  salary  and  fringe 
benefit  package.  Send  resume  to  Box 
4967,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  weekly  chain  of  13  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  aucfited 
controlled  circulation,  182,570  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution,  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential.  Must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
sala^  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history 
to;  Attn:  R.  M.  Black,  Publisher,  Dollar 
Saver,  P.O.  Box  356,  Fremont,  CA  94537. 


CIRCULATION  MANAGER  wanted  for 
Suburban  Seattle  85,000  circulation 
morning  newspaper.  The  candidate  we 
seek  will  have  knowledge  and  experience 
in  carrier  management,  motor  routes, 
promotion  and  TMC.  Must  have  at  least  5 
years  previous  circulation  management 
experience.  Excellent  salary  and  benefits. 
Send  resume,  salary  history  and  require¬ 
ments  to:  Dave  Cooke,  Fournier  Newspa¬ 
pers,  P.O.  Box  130,  Kent,  WA  98031. 


CLASSIFIED  ADVERTISING 


PRO  NEEDED  NOW 

We  need  a  classified  manager  to  train  and 
motivate  a  staff  of  6,  overhaul  our  phone 
room  operation,  implement  effective  pro¬ 
motions  and  develop  rapport  with  major 
accounts.  We  are  a  Zone  5  group-owned 
30,000  daily  in  a  very  competitive  market. 
Attractive  salary  and  benefits:  success  will 
bring  more  responsibility  in  a  hurry.  Send 
resume  and  salary  requirements  to  Box 
491^  Editor  &  Publisher.  Equal  Opportu¬ 
nity  Employer,  M/F. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio’s  vacation  land  at  a 
27,000  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to:  Mac 
Rau,  Sandusky  Register,  314  W.  Market 
St.,  Sandusky,  OH  44870  or  phone  (419) 
625-5500. 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 

trow.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  501 1 ,  Editor  &  Publisher. 


CLASSIFIED  SALES  REPRESENTATIVE 
We  are  looking  for  an  experienced, 
career-minded  individual.  We  are  a  6-day, 
12.0(X)  circulation  daily  newspaper.  You 
will  be  servicing  present  accounts  as  well 
as  soliciting  new  business.  Must  be  able  to 
prepare  and  sell  both  line  type  ads  and 
classified  display.  Layout  ability,  ledgeable 
handwriting  and  good  typing  skills  re¬ 
quired.  Knowledge  of  co-op  advertising 
helpful.  We  offer  an  attractive  salary, 
bonus  plan  plus  group  insurance  and  profit 
sharing.  Excellent  future,  department 
management  possibilities.  Send  complete 
confidential  resume  including  past  work 
experience,  references  and  salary  re¬ 
quirements  tO:  Paul  E.  Vogel,  Classified  Ad 
Manager,  Dixon  Evening  Telegraph.  Dixon, 
IL  61021, 


EDITOR  &  PUBLISHER  for  July  8, 1978 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EDITORIAL 

DIRECTOR 

Electronic  communications 
&  broadcast  trade  journals 

Exceptional  opportunity  for  a  highly  productive  PRO 
with  Midwest-based  publisher  ...  an  aggressive,  ex¬ 
panding  unit  of  a  well-known  Fortune  100  company. 
Substantial  experience  in  the  electronic  communica¬ 
tions  and  broadcast  field  is  required  along  with  total 
familiarity  with  all  phases  of  magazine  production. 
Strong  industry  contacts,  administrative  and  interper¬ 
sonal  skills  a  must  since  your  responsibilities  will  en¬ 
compass  design  of  the  annual  editorial  plan,  industry 
analysis,  budget  preparation  and  supervision/motiva¬ 
tion  of  the  editorial  staff  for  4  journals. 

We  offer  a  top  salary,  comprehensive  benefits  and  con¬ 
tinuing  growth  potential.  Please  send  resume,  indicat¬ 
ing  current  compensation,  to: 

Box  5051,  Editor  &  Publisher 

An  Equal  Opportunity  Employer.  M/F 


CLASSIFIED  AD  MANAGER 
Need  personable,  aggressive  person  with 
several  years  of  classified  experience 
and/or  degree  to  supervise  small  depart¬ 
ment.  be  involved  in  planning  and  budget¬ 
ing  as  well  as  day-to-day  operations.  Salary 
and  commission.  Send  resume  tO:  Jim 
Johnson,  Belvidere  Daily  Republican,  401 
Whitney,  Belvidere,  IL  61008. 


ASSISTANT  MANAGER  needed  for  25,000 
daily.  Morning  Newspaper  in  Zone  6.  We 
are  in  one  of  the  fastest  growing  SMSAs  in 
the  US  and  we  need  you  to  train  to  be  our 
Classified  Manager.  Duties  include  servic¬ 
ing  established  accounts,  prospecting  for 
new  accounts  and  learn  our  entire  Clas¬ 
sified  operation.  Ideal  person  will  have 
Classified  background  and  be  willing  to  go 
the  extra  mile  to  get  the  job  done.  Resume, 
references  and  salary  requirements  to  Box 
5012,  Editor  &  Publisher. 


CLASSIFIED  MARKETING 
SUPERVISOR 

Will  report  directly  to  the  classified  man¬ 
ager  at  an  Area  4  metro  newspaper.  Should 
have  advertising/marketing  experience. 
Will  supervise  revenue/expense  budgeting 
and  management  reports.  Requires  good 
analytical  abilities  and  quantitative  skills. 
Send  resume,  including  salary  history  to 
Box  5024,  Editor  &  Publisher.  All  replies 
will  be  held  in  strictest  confidence  and 
references  will  be  contacted  only  after 
mutual  agreement. 


DISPLAY  ADVERTISING 


WE  WANT  to  add  one  good  person  to  our 
ad  staff.  Positive  attitude  with  willingness 
to  learn  more  important  than  experience. 
Large  weekly  in  beautiful  area.  Write  fully. 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


SALESPERSON  for  prize-winning  semi¬ 
weekly  in  small  county  seat  town.  Ideal 
climate,  established  paper.  Must  enjoy  life 
in  a  small  community.  30  miles  from  Al¬ 
buquerque.  Write  or  call;  Howard  Ker- 
cheval,  (505)  865-9420,  P.O.  Box  25.  Be- 
len,  NM  87002. 


EXPERIENCED  retail  salesperson  needed 
by  Salinas  Californian,  a  Gannett  Newspa¬ 
per,  located  in  Monterey  County,  Califor¬ 
nia.  Must  have  a  thorough  knowledge  in  all 
phases  retail  advertising,  shopping  center 
oriented.  Send  resume  to  Ad  Director,  P.O. 
Box  1091,  Salinas.  CA  93901. 


RETAIL  SALES 

The  Holland,  Michigan,  Sentinel  wants  to 
find  the  best  ad  salesperson  in  the  coun¬ 
try!  We  have  a  position  opening  within  a 
few  weeks.  The  opening  was  created  by  an 
intra-office  promotion.  You  would  handle 
90  to  100  retail  accounts  in  the  Holland 
area.  Holland  is  western  Michigan's  most 
beautiful  resort  city.  We  have  the  best 
beaches  on  all  the  Great  Lakes  and  in 
winter  we’re  minutes  from  the  best  skiing 
in  this  part  of  the  country.  You’ll  be  work¬ 
ing  on  the  retail  team  that  has  made  The 
Sentinel  one  of  the  most  colorful  newspa¬ 
pers  in  Michigan.  Earnings  are  up  to  you. 
Our  commission  plan  gives  you  a  cut  of 
every  dollar  you  generate.  Commissions 
will  yield  from  $13,000  to  $19,000  per 
year.  If  you  are  an  experienced  newspaper 
advertising  salesperson  looking  for  a  great 
opportunity,  contact: 

Scott  G.  Stewart 
Advertising  Director 
The  Holland  Sentinel 
54  W.  8th  Street 
Holland,  Ml  49423 
(616)  392-2311 

The  Sentinel  is  a  Stauffer  Communications 
Property. 


EDITORIAL 


MANAGING  EDITOR  for  new  weekly  news¬ 
paper  in  small  southern  city  with  famous 
university.  Needs  several  years  experience 
as  editor.  Versatile  and  energetic.  OB¬ 
SERVER,  P.O.  Box  3917,  Charlottesville, 
VA  22903. 


EXPERIENCED  desk  person  to  work 
nights.  Adept  in  layout  and  editing.  Con¬ 
tact:  Rodney  Odell,  Editor,  Daily  Advance. 
87  E.  Blackwell  St.,  Dover,  NJ  07801,  or 
call  (201)  366-3000. 


MANAGING  EDITOR 

For  medium-size  Midwest  PM  daily,  Satur¬ 
day  and  Sunday  AM  located  in  fine  recrea¬ 
tional  area.  Our  40-plus  staff  needs  a 
dynamic  leader  with  creative  and  innova¬ 
tive  news  ideas  along  with  solid  organiza¬ 
tional  ability.  You  must  be  strong  on 
people  relationships  and  personnel  de¬ 
velopment.  VDT  experience  helpful.  Excel¬ 
lent  salary  and  fringes.  Send  resume  to 
Box  4940,  Editor  &  Publisher. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


NEWS  EDITOR/REPORTER  needed  tor 
growing,  aggessive  weekly.  Need  talented 
person  with  analytical,  investigative  mind 
and  ability  to  go  for  jugular.  Person  needs 
working  knowledge  of  sports,  photography 
and  layout.  Send  resume,  work  samples 
and  salary  requirements  to  News,  Box  466, 
Garner,  NC  27529. 


STATE  EDITOR  our  deadline  for  replacing 
a  retiring  state  editor  is  one  month  away. 
Candidates  should  have  experience  in  a 
competitive  situation-writing,  editing,  or¬ 
ganizing  coverage  and  laying  out  news 
pages.  We  offer  exciting  opportunities  for 
travel,  staff  development,  and  executive 
promotion  at  the  biggest  and  brightest 
daily  in  the  4th  larg^  state.  Write:  Per¬ 
sonnel  Manager,  The  Billings  (Gazette,  Bil¬ 
lings,  MT  59103.  An  Equal  Opportunity 
Employer,  M/F. 


COPY  EDITOR 

We  seek  a  highly  skilled,  talented  copy 
editor  with  at  least  3  years  experience  for 
an  important  spot  on  the  desk  of  our 
50,000  PM  daily  and  Sunday.  We  need  a 
person  with  proven  creative  flair  and  a 
solid  background  in  wire,  editing,  head¬ 
lines  and  layout.  Experience  with  color 
helpful.  Excellent  opportunity  for  future 
advancement.  Send  resume,  references 
and  recent  samples  of  heads,  editing  and 
page  layouts  to:  Jonathan  R.  Miller,  The 
Standard-Times,  555  Pleasant  St.,  New 
Bedford,  MA  02742. 


TECHNICAL  WRITER 

Well  known  petroleum  publication  needs 
senior  editor  to  work  out  of  Houston  office. 
Assignment  offers  good  salary,  travel,  op¬ 
portunity  to  advance.  Send  resume  to  Box 
5029,  Editor  &  Publisher. 


ASSISTANT 
MANAGING  EDITOR 
—SUNDAY 

Immediate  opening  for  assis¬ 
tant  managing  editor  to  take 
charge  of  Sunday  edition  of 
major  Zone6  daily.  Strong  edit- 
ingand  imaginative  layoutskills 
required.  VDT  experience 
helpful.  Sendresumeand  salary 
requirements  to: 

Box  5050 

Editor  &  Publisher 


EDITOR 

Magazine  about  the  newspaper  industry; 
primarily  dealing  with  production  proc¬ 
esses.  Must  be  experienced.  Relocation 
costs  paid.  Send  resume  tO:  J.  Goldstein, 
NAPCO,  401  N.  Broad  St..  Philadelphia, 
PA  19108. 


COPY  EDITOR  sought  by  55,000  circula¬ 
tion  daily.  Please  send  resume  and  sam¬ 
ples  of  heads,  editing  and  layouts  to  Edi¬ 
tor,  Saginaw  News,  Saginaw,  Ml  48605.  An 
Affirmative  Action  Employer. 


REPORTER— Chance  to  learn  all  the  ropes 
on  small  staff  of  biggest  weekly  in  sunny 
Florida.  Need  tight  writing,  flare  for  fea¬ 
tures  and  tough  investigative  reporting. 
Send  resume  to  Editor,  Neighbor,  109 
Brush  St.,  Tampa.  FL  33602  or  call  1  (813) 
223-9711. 


REPORTER  1 

We’re  looking  for  a  reporter  with  2  or  3 
years  experience  who  can  handle  rewrite, 
spot  news  and  feature  assignments  as  well 
as  occasional  copy  editing.  Will  be  as¬ 
signed  to  a  night  news  desk.  Send  resume 
to  Frank  Dobisky,  Managing  Editor,  Times 
Record,  501  Broadway,  Troy,  NY  12180. 

MANAGING  EDITOR  for  suburban  Boston 
weekly  newspaper  group.  Looking  for  a 
top-notch,  prize-winning  person  who  will 
organize  and  direct  full  time  staff  of  6  plus 
3  part  time  people.  We  format  papers,  de¬ 
velop  editorial  pages-,  not  afraid  to  work 
occasional  nights,  dig  in  and  get  to  know 
communities.  3-5  years  experience 
needed.  Salary  commensurate  with  ex¬ 
perience.  Send  resumes  only  tO:  C.  P. 
Jorgensen,  Century  Publications,  Inc.,  3 
Church  St.,  Winchester,  MA  01890. 


MANAGING  EDITOR 

Southwest  Indiana  daily.  Person  must  be 
well  rounded  in  all  aspects  of  a  small  town 
local  news  oriented  newspaper.  Send  re¬ 
sumes  to: 

D.  A.  Lyons,  Publisher 
Linton  Daily  Citizen 
P.  0.  Box  151 
Linton,  IN  47441 


COPY  EDITOR— Zone  2  medium  size  daily 
seeks  a  pro  who  can  edit  tightly  and  write 
sharp  heads.  Night  hours.  Starting  salary 
$9,100.  Send  references  and  resume  to 
Box  5006,  Editor  &  Publisher. 


REPORTER  looking  for  the  varied  and  ex¬ 
citing  opportunity  available  on  a  small 
daily.  Experience  or  college  background 
should  include  hard  news  and  public  af¬ 
fairs  reporting.  You  would  be  the  top  re¬ 
porter  on  a  newspaper  that  is  involved  in 
investigative  reporting  as  well  as  commun¬ 
ity  service.  Starting  pay  is  $150  plus  good 
fringes.  You  must  be  willing  to  come  to  our 
plant  in  Ohio  at  your  own  expense.  Please 
include  letter,  resume  and  references  with 
phone  numbers.  Explain  why  you  like  re¬ 
porting  governmental  and  hard  news. 
Write  to  Steve  Wolfrom,  The  Review  Times. 
Fostoria,  OH  44830. 


MANAGING  EDITOR  with  the  experience, 
skills,  desire  to  direct  news  staff  of  10.5(X) 
circulation  ABC  afternoon  daily  and  Sun¬ 
day  publication.  Must  have  supervisory 
experience  and  be  strong  in  layout  and 
communiN  relations.  Send  sample  and  re¬ 
sume  to:  Editor,  The  Daily  Sun  Newspaper, 
P.O.  Box  2768,  Warner  Robins,  GA  31093. 


EDITOR  for  growing  San  Francisco  Bay 
area  alternative  newspaper.  Experience 
necessary.  Send  resume  and  clips  to; 
Michael  Chatzky,  International  News 
Keyus,  P.O.  Box  549,  Los  Gatos,  CA 


NEWSLETTER  EDITOR— ATLANTA 
Editor  needed  by  rapidly  expanding  news¬ 
letter  publisher.  Six  year  old  company  has 
two  successful  N/L,  plan  two  more  by  end 
of  this  year.  Need  a  topnotch  editor/writer 
with  high  energy  level  to  take  charge.  Must 
have  solid  business  writing  experience. 
Salary  to  high  teens  plus  profit  sharing. 
Send  resume  in  confidence  to  Public  Ac¬ 
counting  Report,  2050  Peachtree  Indus¬ 
trial  Court,  Suite  103,  Atlanta,  GA  30T41. 


WASHINGTON  INSTITUTION  seeks  ex¬ 
perienced  science  writer-reporter  with 
some  knowledge  of  history  and  art.  Must 
have  journalism  experience  as  reporter, 
editor.  Photographic  skills  useful.  Some 
travel.  Salary  $26,000.  Send  resume  and 
samples  to  Box  5035,  Editor  &  Publisher. 
Equal  (Jpportunity  Employer. 


MANAGING  EDITOR  to  direct  entire  edito¬ 
rial  operation  and  handle  the  PR  and 
community  involvement  that  goes  with  this 
position  for  a  6-day  daily  in  Zone  4.  We  are 
looking  for  the  right  person  to  fit  in  our 
organization  and  our  community.  Top  pay 
and  benefits  in  a  30,0(X)  college-outdoor 
community  for  the  right  person  with  blend 
of  experience,  enthusiasm  and  leadership. 
Write  Box  4913,  Editor  &  Publisher. 

MILITARY  WRITER 

Top  beat  for  top  pro  covering  one  of 
America’s  largest  military  concentrations. 
Has  to  have  human  touch  with  features 
and  investigative  skills  for  the  big  stories. 
Building  a  national  reputation  through 
balanced,  accurate  reporting  is  incidental 
to  the  job.  100,000  PM  in  Southeast 
coastal  area.  Send  clips  and  resume  to  Box 
5056,  Editor  &  Publisher. 


A  REPORTER/EDITOR  with  a  "Fire  in  the 
belly"  to  become  associate  editor  of  new 
magazine  in  leisure/travel  field.  No  "set¬ 
ting  sun"  cliches  or  rewrites  of  PR  hand¬ 
outs.  You  will  INVESTIGATE  travel/leisure 
field  to  be  sure  consumer  is  getting  best 
buys  and  not  being  gulled  by  brochure 
hype.  Hard  work.  But  your  ideas  will  help 
create  a  new  kind  of  magazine.  You  must 
have  2-3  years  solid  reporting  experience 
with  newspaper/magazine.  Starting  salary: 
$14M.  Westchester,  New  York  office. 
Write  Box  5053,  Editor  &  Publisher. 
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HELP  WANTED  HELP  WANTED 


PRODUCTION  PRODUCTION 


PRODUCTION  MANAGER 

Excellent  opportunity  for  capable  aggressive  manager 
experienced  in  double  width  web  press  operation,  auto¬ 
mated  mailroom  and  modern  composition  methods. 
Company  benefits,  good  working  conditions,  advance¬ 
ment  opportunities  unmatched  in  the  industry.  Salary 
commensurate  with  applicants  qualifications.  Washing¬ 
ton,  D.C.  area.  Send  resume  to: 

Don  Garyantes,  Army  Times  Publishing  Co., 

475  School  Street,  S.W., 

Washington,  DC  20024 

An  Equal  Opportunity  Employer 


HELP  WANTED 


EDITORIAL 


ENTERPRISING  man  or  woman  to  lead 
lifestyle  and  Sunday  sections  of  major 
daily  and  Sunday  in  northeastern  U.S. 
market.  Premium  on  innovative  and  teach¬ 
ing  ability,  and  solid  reporting  background, 
with  administrative  and  layout  experience 
and  or  training  desired.  A  middle- 
management  newsroom  position,  with  op- 
portuhities  for  advancement.  Salary  about 
$26,000,  with  good  fringes.  Complete  re- 
.sume  to  Box  4963.  Editor  &  Publisher. 


CITY  EDITOR 

Aggressive?  Good  organizer?  You  may  be 
the  person  around  whom  we  can  build  our 
city  desk.  Highly  competitive  PM  metro 
daily  in  Zone  6  needs  a  special  person  to 
be  city  editor.  Broad  experience,  keen 
news  judgment  and  ability  to  work  with 
people  are  musts.  Job  offers  an  unusual 
chance  to  rebuild  local  coverage.  Send  re¬ 
sume  and  clips.  Box  4961.  Editor  & 
Publisher. 


SPORTS  REPORTER 

The  Metro-East  Journal,  a  35,000  regional 
PM  daily  in  Southwestern  Illinois,  seeks  a 
sports  reporter.  Experience  in  general 
news  reporting  as  well  as  sports  writing 
required.  Some  copy  desk  experience  pre¬ 
ferred.  Good  salary,  benefits  and  growth 
potential  with  Midwestern  group.  Send  re¬ 
sume  and  salary  history  fo:  Keith  L. 
Stewart.  Lindsay-Schaub  Newspapers, 
Inc..  P.O.  Box  789.  Decatur,  IL  62525, 


COPY  EDITOR 

Midwest  daily  m  a  university  town  needs  a 
deskperson  to  move  copy  and  pages  as 
well  as  process  art  and  graphics.  If  you've 
got  good  news  judgment  and  follow-up  on 
the  loose  ends  n  a  stoiy  we  want  to  talk  to 
you.  We  re  a  20.000  AM  daily  in  a  comjjeti- 
tive  market  and  offer  advancement  poten¬ 
tial  within  a  respected  group.  Salary  range 
to  $282  per  week  and  company  paid  bene¬ 
fits.  Send  resume  and  rough  edited  copy 
examples  to  Box  5009.  Editor  &  Publisher. 


MANAGING  EDITOR,  10,000*  circulation 
daily  in  Zone  8.  Must  be  able  to  motivate 
staff,  teach  and  demand  writing  quality 
and  get  involved.  Small  daily  background 
essential.  Salary  to  $18M  plus  benefits. 
Send  resume  to  Box  5016,  Editor  & 
Publisher. 


SPORTS  EDITOR  wanted  for  award¬ 
winning  5-day  daily  in  Area  9.  Strong  in 
layout  and  features.  Box  5017,  Editor  & 
Publisher. 


FOOD  FASHION  EDITOR— If  you've  got  4-6 
years  experience  writing  about  food  and 
fashions  ...  if  you  can  lay  out  pages  that 
sparkle  ...  if  you  can  write  copy  that 
sings  and  headlines  with  zing  .  .  .  then 
The  Honolulu  Advertiser  may  be  the  place 
for  you.  Our  top  minimum  (5  years)  is  $41 1 
and  there  aren't  many  better  places  to  live 
than  Hawaii.  Write  Mike  Middlesworth. 
Managing  Editor.  The  Honolulu  Advertiser. 
P.O.  Box  3110,  Honolulu,  HI  96802. 


REPORTER  with  1-2  years  experience  on 
weekly  for  Ohio  daily  26.000  circulation  for 
reporting,  possible  editing  job.  Starting 
pay  $180  weekly.  Box  5068,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Prestigious  national  non-profit  educational 
organization  concerned  with  Americah  his¬ 
tory  and  architecture.  Chief  editor  with  10 
years  experiehce  in  magazine  planning, 
production  and  administration.  4-color 
magazine  expanding  to  6  issues  and  in¬ 
stituting  classified  and  display  advertising. 
Send  resume  with  salary  history  tO:  Box 
5074.  Editor  &  Publisher.  Equal  Opportun¬ 
ity  Employer. 


CHALLENGING  jjosition  for  family  living 
reporter  on  fastest  growing  Florida  Gulf 
Coast  PM  pajjer.  Separate  section,  with 
future  plans  for  Sunday  magazine.  Head 
writing,  layout,  helpful.  Excellent  career 
position.  Contact  Bob  Richardson.  Naples 
Daily  News.  1075  Central  Ave.,  Naples.  FL 
33940.  Phone  1  (813)  262-3161. 


REPORTER 

Versatile,  hard-working  reporter  for  after¬ 
noon  paper  in  Virginia.  At  least  3  years 
experience  on  daily  required.  Excellent 
working  conditions  in  modern  offset  plant. 
Send  clips  and  resume  along  with  salary 
requirements  to  Box  5071.  Editor  & 
Publisher. 


HELP  WANTED 

EDITORIAL 

WRITER-EDITOR 

f  you  have  a  way  with  words  and  supervis¬ 
ory  experience  (or  jxjtential),  this  could  be 
Ihe  job  you've  been  waiting  for.  Join  a  na¬ 
tional  magazine  at  the  management  lev¬ 
el— an  unusual  opportunity  to  start  close 
to  the  top.  Help  run  a  staff  of  50  with  an 
editorial  budget  exceeding  $1,000,000. 
Senior  position  demands  a  good  mind, 
sharp  critical  judgment,  a  solid  record  of 
previous  achievement,  and  a  flair  for  dis¬ 
cussing  complex  matters  in  down-to-earth 
language.  Magazine-writing  experience,  a 
background  that  ihcludes  copy  editing 
andOr  work  in  a  satellite  bureau,  and  a 
good  grounding  in  socioeconomic  affairs 
will  be  a  plus.  Top  salary— well  above  any 
Guild  scale.  Zone  2.  Write  a  compelling 
letter  telling  why  you  think  you're  the  per¬ 
son  for  this  jobi  include  a  resume,  but 
don't  rely  only  on  it.  Box  5069.  Editor  & 
Publisher. 

REPORTER-PHOTOGRAPHER  for  small 
daily  in  Western  New  York.  In  depth  local 
news  emphasized  on  paper  expanding 
coverage  area.  Low  starting  salary  to  in¬ 
crease  as  paper  grows.  Immediate  open¬ 
ing.  challenging  job  in  4  season  recreation 
area.  Send  samples,  resume  and  salary  re¬ 
quirements  to:  Salamanca  Republican 
Press,  36-42  River  St..  Salamanca.  NY 
14779. 

PRESSROOM 

RAPIDLY  EXPANDING  group  needs  Urban¬ 
ite  and  Community  pressmen  who  seek 
foremens'  positions.  Write:  Bob  Paulos, 
SLNI,  W  601  Main,  Suite  317,  Spokane, 
WA  99201. 

WE  ARE  an  offset  weekly  newspapierwith  a 
circulation  of  250, 0(X)  papers  in  the  Metro 
New  Orleans  area.  We  need  qualified 
pressman  capable  of  operating  Cottrell 
V;22  and  Islander  presses.  Wages  com¬ 
mensurate  with  experience.  Excellent 
fringe  benefit  program.  Send  resume  to 
Box  4930.  Editor  &  Publisher  or  call  (504) 
362-4310,  Bob  Hylleberg.  Press  Supierin- 
tendent. 

Our  employees  know  of  this  ad. 

NEWSPAPER  PRESSMAN  SUPERVISOR; 
person  with  newspaper  camera  platemak¬ 
ing  experience  for  daily  newspaper  and 
subsidiary  publications  and  commercial 
operation.  Highly  sophisticated  electronic 
operation  with  News  King  press.  Excellent 
benefits.  Send  resume  and  salary  history 
to:  Daily  News.  8  Willipie  St..  Wapakoneta, 
OH  45895. 

PRESSMAN  needed  immediately  with 
Goss  or  Harris  Cottrell  experience.  Growing 
weekly  and  commercial  printing  operation. 
Only  quality  professionals  apply.  Sonny 
Richards,  P.O.  Box  29021,  Phoenix,  AZ 
85038, 

HEAD  PRESSMAN  for  Goss  Metro  offset. 
6-day  daily  in  Pennsylvania.  Union  shop. 
Excellent  benefits.  In  reply  state  experi¬ 
ence  and  salary  requirements.  Box  5064, 
Editor  &  Publisher. 

PRESSMAN— working  shift  foreman  for  8 
unit  Goss  Urbanite  and  Color  King  press. 
Southern  California  area.  Salary  commen¬ 
surate  with  experience.  Liberal  benefits. 
Profit  sharing  retirement  plan  and  health 
benefits.  Contact;  William  Trasch,  (213) 
869-4088.  Equal  Opportunity  Employer. 
VA  approved  training  program. 

WEB  OFFSET  SUPERINTENDENT. 
Wanted  immediately:  3-4  years  experi¬ 
ence.  Excellent  pay.  benefits.  Opportunity 
for  Advancement,  Contact  Taylor,  Inc.. 
(919)  273-9406,  Mr.  Kutt.  All  Fees  Paid  by 
Employer. 

OFFSET  PRESSMAN  for  4  unit  Goss  Com¬ 
munity.  Calf  (915)  573-5486,  Roy 
McQueen,  Snyder  Daily  News. 

PRODUCTION 

WORKING  Production  Supervisor  wanted 
for  new  4-5  person  in-house  print  shop. 
Must  be  familiar  with  all  aspects  of  offset 
press,  bindery  and  camera  equipment. 
Management  experience  helpful  but  not 
required.  Salary  negotiable.  Forward  re¬ 
sume  of  work  experience  and  salary  re¬ 
quirements  tO:  lED  Publishing  Co.,  P.O. 
Box  11788,  Oklahoma  City,  OK  73136. 


ELECTRONIC  TECHNICIAN 
Experienced  in  Harris  2560  systems  or  in 
digital  1135  computers  desirable  but  not 
required.  Day  position,  good  pay  and  bene¬ 
fits,  including  Blue  Cross-Blue  Shield, 
Holidays,  etc.  For  interview  call  Mr.  Con¬ 
over,  (617)  586-6200,  Ext.  284. 

Brockton  Enterprise 
60  Main  Street 
Brockton,  MA  02403 


EXCELLENT  commissions  tor  hungry  syn¬ 
dicate  salesman  to  handle  new,  quick¬ 
selling  feature  on  the  side.  Washington 
Writers  Syndicate,  758  National  Press 
Building,  Washington,  DC  20045. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts. 
He's  thoroughly  versed  in  the  latest 
technology.  He  knows  how  to  design 
a  system  that  works  best  for  his 
client.  And,  because  he  knows  and 
cares  about  his  clients,  he  knows 
when  existing  equipment  should  be 
implemented  to  keep  pace  with 
growth  and  advancement. 

How  do  we  know  so  much  about  this 
fellow?  He  reads  EDITOR  &  PUB¬ 
LISHER!  We  speak  his  language! 

If  you're  on  the  lookout  for  good 
sales  people,  give  us  a  call.  We'll 
get  your  message  across! 

E&P  Classifieds 
(212)  752-7053 


PUBLIC  RELATIONS 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediate  availability  required.  Send  re¬ 
sume.  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


GENERAL  MANAGER-PUBLISHER.  Over 
25  years  successful  experience  with  em¬ 
phasis  on  full  P&L  responsibility.  Effective 
experience  in  market  development  of  ad¬ 
vertising,  circulation,  strong  local  news 
coverage,  community  relations,  commer¬ 
cial  web  printing.  Proven  ability  to  impart 
profitable  direction.  Welcome  the  oppor¬ 
tunity  to  be  challenged  by  difficult  situa¬ 
tions  and  be  measured  by  results.  For  re¬ 
sume  and  references,  write  Box  4968, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Presently  #2  on  medium  size  daily 
Seeks  top  position  on  small  to  medi¬ 
um  size  property. 

20  years  diversified  newspaper  exper¬ 
ience. 

Extensive  knowledge  of  overall 
newspaper  operations. 
Budget/planning  and  administering. 

.  Qualified  in  labor  negotiations. 

All  replies  held  in  strict  confidence. 
Box  4901,  Editor  &  Publisher. 


SALES 

SALES 

p  EOCOM  CORPORATION 

^  Irvine,  California 

EOCOM  EOCOM  Corporation  is  the  world's  leader  in 
coRPooATioN  laser  exposure  systems  and  toxic  gas  monitor¬ 
ing  systems.  We  are  the  fastest  growing  division 
of  a  10  billion  dollar  international  company.  Our  growth  has 
created  a  requirement  for  a  Sales  Representative  to  market 
our  laser  exposure  systems  in  the  East  and  Southeast.  This 
position  will  be  based  in  New  Jersey.  This  is  a  growth  oppor¬ 
tunity  requiring  basic  graphic  arts  sales  experience  in 
typesetting,  presses,  systems  and/or  newspaper  production. 

We  offer  a  comprehensive  package  of  company  paid  medi¬ 
cal,  dental  and  life  insurance  benefits.  If  you  are  interested  in 
a  career  opportunity  with  a  progressive  company,  send  re¬ 
sume  with  salary  history  to  (iathi  Jordan,  EOCOM  Corpora¬ 
tion,  19722  Jamboree  Boulevard,  Irvine,  CA  92715. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


RELIABLE  MAN,  40,  seeks  challenge  to 
heavy,  diversified  background  in  publica¬ 
tions/commercial  typography  and  produc¬ 
tion.  Journeyman  at  every  phase  through 
camera  ready.  Working  knowledge  beyond. 
Strong  leadership  qualities,  organization¬ 
al/scheduling  abilities  to  motivate  staff  to 
make  deadlines.  Thorough  understanding 
of  newsroom,  advertising  functions  and 
problems,  Ben  Harry,  4724  Coles  Manor 
#227,  Dallas,  TX  75204.  (214)  823-1705, 


EDITORIAL 


EDITORIAL 


SPORTS  WRITER — May  Wisconsin  AWARD-WINNING  investigative  reporter 
J-school  grad  seeks  entry  level  position  and  feature  writer,  female,  seeks  same 
with  daily  paper.  College  and  high  school  work  for  quality  daily.  Willing  to  relocate 
editor.  7  years  writing  experience.  VDT  ex-  anywhere,  but  only  for  paper  seriously  in- 
perience.  Mark  Miller,  4617  N.  Woodruff,  terested  in  in-depth  reporting.  Write  Box 
Milwaukee,  Wl  53211.  (414)  964-3822.  5014,  Editor  &  Publisher. 


(214)  823-1705, 


_ ADVERTISING _ 

BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  ref¬ 
erences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old,  experienced 
metro  and  suburban,  MBO  trained,  profit 
conscious  and  modest.  Box  5037,  Editor  & 
Publisher. 

22  YEARS  classified  ad  manager,  retail, 
promotion,  advertising  director.  Dailies. 
Sold  Publication.  Available  August.  Prefer 
Zone  8-5.  Box  5004,  Editor  &  Publisher. 

CLASSIFIED  MANAGER— on  26,000  daily. 
Desires  same  position,  or  Ad  Director  Post 
on  daily  in  South.  Zones  3  and  4  preferred. 
7  years  experience  sales  and  management. 
Good  track  record.  30  years  old.  You  won't 
be  disappointed!  Box  5002,  Editor  & 
Publisher. 


CHALLENGING  POSITION  with  future  de¬ 
sired  by  versatile,  experienced  pro.  Exten¬ 
sive  print  background:  mail  order,  retail, 
newspaper/magazine.  TV  promotions  for 
consumer/industrial  products.  Copy,  lay¬ 
out,  marketing,  production,  management. 
Missouri  BJ  197171.  Prefer  Zones  8-9.  Box 
5057,  Editor  &  Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST/lllustrator  seeks 
position  with  daily  paper.  Have  experience. 
Degree  and  all  snots.  Looking  for  perma¬ 
nent  relationship.  Will  go  anywhere,  can 
draw  anything.  Portfolio  available.  Box 
4920,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  for  small  West¬ 
ern  Pennsylvania  operation,  including 
6-day  daily.  Must  be  aggressive,  strong  on 
sales  and  service.  Send  complete  resume 
and  salary  desired  to  Box  5060,  Editor  & 
Publisher. 


CIRCULATIOIN  EXECUTIVE,  total  market 
philosophy.  Quality  references.  Mature 
professional,  28  years  experience.  Past 
performance  outstanding.  Will  relocate. 
Box  5065,  Editor  &  Publisher. 


DIVISION  MANAGER-circulation  19,000 
—12  district  managers— ABC  experience 
—inner  city  experience,  promotion  ori¬ 
ented — union  operation.  Strong  adminis¬ 
trator  seeks  new  challenging  position. 
Age  29.  Prefer  Sun  Belt  area.  Box  5066, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER 
Extensive  telephone  sales  experience  at 
50,000  circulation  daily.  Experience  in¬ 
cludes  sales  training,  budgeting,  im¬ 
plementation  and  training  of  on-line  VDT 
system.  Would  consider  assistant  position 
with  larger  paper.  Contact  Mary  Lois  Wil¬ 
liford,  1512  Apakin  Nene,  Tallahassee,  FL 
32301 ,  (904)  877-5992  or  222-3757  PM's. 


DISPLAY  ADVERTISING 

SALESMAN/manager.  Many  years  weekly 
shopper  experience.  Will  bring  many  pro¬ 
motional  ideas.  Interested  Virginia,  the 
Carolines,  Florida.  Available  September/ 
October.  Donald  F.  Rudisill,  Maple,  St., 
Stowe,  VT  05672. 


Milwaukee,  Wl  53211.  (414)  964-3822.  J 

I  WILL  WORK  hard  for  your  weekly  news-  ( 
paper  without  charge  provided  salary  goes  I 
into  ownership  of  paper.  Top  writer.  MA  i 
fellowship  winner.  Please  write  Wes  Du¬ 
mont,  Box  360,  Las  Vegas,  NM  87701.  > 

TAXES/FINANCE/ACCOUNTING/LAW  : 
That's  what  I  know  and  write  about.  Spe-  < 
cial  knack  for  presenting  complex  tax  and  i 
legal  material  in  common  sense  English,  l 
Full  or  part  time  Box  4919,  Editor  &  I 
Publisher. 

PULITZER  Prize  nominee,  9  years  experi-  ' 
ence.  Major  international  fellowship  win-  ' 
ner,  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro,  age  3l,  ' 

wants  challenge.  Prefer  Zone  2,  wiM  con¬ 
sider  all.  Box  4893,  Editor  &  Publisher. 

TRAVEL  EDITOR.  Versatile,  energetic.  i 
Guaranteed  to  improve  existing  section  or  ' 
start  new  one.  AP,  newspaper,  travel 
magazine  experience.  Awards  for  writing, 
public  service,  page  design.  Available  Sep¬ 
tember.  Dan  Schlossberg,  16  Dalewood 
Rd.,  Cedar  Grove,  NJ  07009. 

EXPERIENCED  journalist/editor  seeks 
Managing  Editor  position  on  small/medium 
size  daily.  Community  minded,  strong  on 
local  coverage.  Willing  to  work.  Box  5008, 
Editor  &  Publisher. 

GOOD,  young  SF>orts  columnist  looking  for 
a  home.  Witty.  Topical.  Clips  and  refer¬ 
ences  to  back  it  up.  Zone  4  or  9.  Box  4954, 
Editor  &  Publisher. 


NO-NONSENSE  (except  in  humorous  fea¬ 
tures)  reporter-photographer,  now  with 
twice  weekly,  has  5  years  daily,  plus  other 

teneral  experience,  seeks  change.  Box 
058,  Editor  &  Publisher. 


REPORTER— resigned  after  2  years  on 
44M  daily.  Overly  aggressive,  always  hus¬ 
tling  and  trying  to  improve.  J-grad,  cops 
(that's  politics).  College  basketballer  who 
funnelled  boundless  energy  into  public  af¬ 
fairs.  Fowled  a  lot,  but  never  left  the  floor 
until  the  ref  pointed  to  the  bench.  Box 
5052,  Editor  &  Publisher. 


THE  POSITION  I'm  looking  for  would  be  a 
mixture  of  pop  culture  gadfly  and  World 
War  II  war  correspondent.  I  am  an  award¬ 
winning  city  reporter  seeking  a  side  trip 
along  the  J-school-grad-to-editor-in-chief 
route.  Age:  26.  Box  5054,  Editor  & 
Publisher. 


FEATURE  writer  with  sharp  sense  of  style 
wants  position  on  daily.  I  care  about  words 
and  have  spent  a  lifetime  studying  them 
and  learning  to  use  them  precis^y  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  experience.  MA 
journalism.  PhD  candidate  in  English 
composition.  College  editor,  college  writ¬ 
ing  teacher.  Box  5075,  Editor  &  Publisher. 


SPORTSWRITER,  with  experience  as 
spqrts  editor  for  2  small  dailies  desires  po¬ 
sition  with  small  or  medium  daily.  Recently 
published  a  monthly  sports  tabloid.  Has 
-covered  it  all.  College  Grad.  Any  Zone.  Box 
5055,  Editor  &  Publisher. 


ADDED  BDNUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag- 
a.  ines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSH 
TIONS  WANTED  ad— we  mail  out  tear 
sheets  of  the  HELP  WANTED  pages  to  oui* 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metrofxjlitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 

PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


5014,  Editor  &  Publisher. 

COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 

YOUNG,  SHARP  REPORTER  needs 
chance  to  fulfill  great  expectations.  I'm 
26,  with  2  years  on  a  large  weekly.  Seeking 
a  spot  on  a  medium  daily  where  good  writ¬ 
ing  is  the  last  word.  Versatile.  Strong  in 
features.  Looking  for  a  future.  Box  5021, 
Editor  &  Publisher. 

CATCHY  LEADS,  crisp  writing  and  accu¬ 
rate  reporting.  Reporter-photographer 
with  management  experience.  Moving  to 
New  York  City  area.  John  W.  Corrigan,  P.O. 
Box  52,  Milan,  NH  03588. 

EDITOR — Talented,  hard  worker  seeks 
happiness  with  paper  providing  tools  for 
good  product.  Strong  on  makeup.  Slot  or 
rim,  news  or  sports.  Currently  edit  small 
daily.  Box  5019,  Editor  &  Publisher. 

YOUR  MAN  SUNDAY:  ZONES  1,  2 
7-year  writer/editor,  MA,  prize-winner:  I'll 
help  shape  your  magazine— Sunday,  any¬ 
time.  Sprague.  Box  1117,  Williamsport.  PA 
17701  (717)  368-8282  evenings. 


I'M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest/South.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931,  Editor  &  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
New  York  sportswriter  with  wire  service 
and  daily  experience  seeking  position  with 
daily,  weekly  or  magazine.  Will  also  cover 
your  pro-college  teams  (all  sports)  in  tri¬ 
state  area.  Reasonable  rates,  reliable  ser¬ 
vice  and  excellent  writing.  References  on 
request.  Contact  Paul  Levine,  (212)  221- 
8484  or  (212)  743-4115,  2462  Brigham 
St..  Brooklyn,  NY  11235. 


HARD  DRIVING  governmental  reporter 
with  10  years'  daily  newspaper  experience 
at  local,  state,  and  national  levels  seeks 
reporting  position  in  Washington,  DC.  Will 
consider  bureaus  or  home  offices  of 
dailies,  magazines,  (jeriodicals.  Box  5025, 
Editor  &  Publisher. 


SPORTSWRITER,  experienced,  searching 
tor  general  assignments  position.  Please 
contact  Box  5031,  Editor  &  Publisher. 


REPORTER  with  small  Washington,  DC 
newsservice,  15  years;  writing  and  editing 
experience,  including  dailies,  seeks  return 
to  quality  paper.  Young,  solid  pro,  particu¬ 
larly  strong  on  labor,  economics.  Box 
5061,  Editor  &  Publisher. 


EDITORIAL 


QUALITY  and  experience.  Editor  experi¬ 
enced  in  all  aspects  of  the  newsroom  and 
in  teaching.  Available  immediately.  Box 
5059,  Editor  &  Publisher.  • 

EDITORIAL  POSITION  desired,  news  writer 
with  editing,  proofing  experience,  3  differ¬ 
ent  papers.  Call  Matt  (^rson  (313)  545- 
1339,  collect;  Detroit,  Ml.  Box  5072, 
Editor  &  Publisher. 

HARD-WORKING  green  journalism  teacher 
wants  demanding  post.  Available  late  Sep¬ 
tember.  Box  5062,  Editor  &  Publisher. 

GRAPHICS  DIRECTOR— picture  editor/ 
photographer  for  quality  consumer 
magazine  in  Southwest  seeks  similar  posi¬ 
tion  elsewhere.  Also  extensive  editorial  ex¬ 
perience.  Will  consider  photography  posi¬ 
tion.  Box  5070,  Editor  &  Publisher. 

HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion,  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  5076, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 

13  YEARS  wire  service  experience  pho¬ 
tographer,  editor,  division  photo  manager, 
35.  Looking  for  challenging  job  with  man¬ 
agement  potential.  Wire  service  experi¬ 
ence  includes  USA,  Europe,  Africa. 
Mideast  and  Asia.  Any  US  location  fine. 
Will  travel.  Resume,  references  on  re¬ 
quest.  Will  travel  for  interview.  Box  4910, 
editor  &  Publisher. 


PRESSROOM 


HEAD  PRESSMAN  experienced  in  all 
phases  of  Offset  Newspaper  Production, 
young  energetic,  hard  working,  honest 
with  proven  abili^.  Seeks  challenging  po¬ 
sition  as  a  working  foreman.  Box  4911, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 
From  back  to  front  on  hot  type.  From  back 
to  front  in  cold  type.  Weekly  to  metro  pa¬ 
pers,  plus  commercials  background.  9 
years  overseas.  Very  mature  and  dependa¬ 
ble,  with  vast  experience  in  production  and 
management.  Group  oriented.  Box  4941, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS/Mental  Health  ex¬ 
perienced  newspaper  writer  with  past  ex¬ 
perience  in  mental  health  administration 
would  like  tocombine  talents  for  rewarding 
carreer.  Age  29,  MA  degree,  good  refer¬ 
ences.  Box  4958,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


The  Pulitzer  Prizes 

At  the  urging  of  Columbia  University 
President  William  J.  McGill  last  year,  the 
advisory  board  of  the  Pulitzer  Prizes 
voted  to  open  its  minutes  and  records 
after  three  years  to  relax  some  of  the 
secrecy  that  has  surrounded  the  Pulitzer 
selection  process. 

Newsday,  Long  Island,  was  the  first  to 
seek  permission  to  examine  the  files  and 
Thomas  Collins,  Newsday  media  writer, 
has  written  a  three-part  series  that  is 
more  revealing  than  previous  “insider” 
books  have  been. 

John  Hohenberg,  secretary  of  the  ad¬ 
visory  board,  wrote  a  book  in  1974,  “The 
Pulitzer  Prizes,”  which  was  an  interest¬ 
ing  review  and  history  but  which  did  not 
go  into  the  detailed  analysis  made  by 
Collins. 

He  had  access  to  the  records  for  five 
years  1971-1975  and  gave  a  detailed 
run-down  of  the  winners,  the  runners-up 
and  the  overturns  by  the  board  of  jury 
recommendations  which  has  never  been 
done  before.  Collins,  in  researching  his 
series,  found  writers  who  had  not  known 
they  were  in  the  running  for  a  prize  in 
those  years. 

The  Jurors  in  the  various  categories 
spend  two  days  at  Columbia  at  their  own 
expense  reading  through  the  entries  and 
submitting  their  nominees,  usually  in 
rank  of  preference,  to  the  advisory  board 
which  selects  the  winners. 

“Statistics  are  tricky  in  examining  the 
Pulitzer  records,”  Collins  wrote,  “be¬ 
cause  what  may  appear  to  be  an  overturn 
(meaning  a  selection  by  the  board  con¬ 
trary  to  a  jury’s  recommendation)  on  the 
surface  may  in  fact  have  been  a  signal  by 
the  jury  to  ask  the  board  to  resolve  a  tie 
or  a  ‘split’ — it  is  not  clear.  In  some  cases, 
the  board  simply  disregarded  certain  jury 
stipulations,  and  so  there  would  be  a 
question  as  to  whether  that  might  consti¬ 
tute  an  overturn.  It  appears,  however, 
that  the  board  has  made  decisions  on  an 
average  of  between  three  and  four  times 
each  year  that  resulted  in  overturns  in 
both  the  journalism  and  letters 
categories,  only  a  handful  of  which  have 
become  known. 

“More  precisely,  the  records  show 
that  in  1971  there  were  three  clear-cut 
overturns,  two  in  1972,  four  in  1973, 
three  in  1974  and  four  in  1975.  The  over¬ 
turns  consisted  mainly  of  the  advisory 
board  rejecting  the  juries’  first  choices 
and  reaching  down  to  their  secondary 
preferences,  sometimes  as  far  down  as 
their  fifth  selection. 

“In  addition,  research  by  (Prof. 
Richard)  Baker,  the  board  secretary, 
showed  that  in  1944  the  board  over¬ 
turned  seven  of  the  jury’s  selections  out 
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of  the  eight  journalism  categories  that 
existed  then.” 

Collins  goes  into  details  on  some  of 
those  switches  and  reports  the  disen¬ 
chantment  of  some  jurors  by  the  system 
and  their  refusal  to  serve  as  future  jurors 
because  of  it. 

This  year  it  was  reported  there  were 
five  overturns,  and  last  year  four.  These 
are  not  announced  by  the  board  but  usu¬ 
ally  leak  out  from  jurors  who  may  be 
inclined  to  “tip”  the  winners  names  be¬ 
fore  they  are  officially  announced  or  con¬ 
firmed  by  the  board.  Collins  wrote: 

“The  board  does  not  give  any  reasons 
for  its  decisions  on  overturns,  and  in 
telephone  interviews  its  members  de¬ 
clined  to  discuss  the  details  of  meetings. 
The  minutes  do  not  record  the  votes  of 
the  board  or  any  discussions  that  take 
place  regarding  the  merits  of  the 
nominees.” 

Collins  questions  how  much  of  this 


Royal  Oak  (Mich.)  Tribune  which  sus¬ 
pended  publication  and  laid  off  most 
employes  on  June  19,  when  bargaining 
with  three  unions  faltered,  may  be  sold. 

Tribune  publisher  Richard  Miller  said 
last  week  he  has  been  contacted  by 
groups  interested  in  buying  the  paper. 
Gannett  Co.  and  Panax  Corp.  both  con¬ 
firmed  that  they  are  interested. 

Miller  refused  to  negotiate  with  the 
unions  under  threat  of  a  strike  deadline 
set  by  The  Newspaper  Guild  of  Detroit, 
Detroit  Printing  Pressmen’s  Union  and 
Detroit  Typographical  Union. 

Chief  obstacles  are  wages  and  man¬ 
ning  provisions. 

May  ad  revenues 
increased  by  8.6% 

Advertising  in  daily  newspapers  in¬ 
creased  8.6%  in  May  over  the  same 
month  last  year,  and  gained  16.0%  for 
the  first  five  months  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 
Through  May,  advertising  in  daily  news¬ 
papers  amounted  to  $4.8  billion. 

By  classification.  May  changes  were 
reported  as  follows:  classified,  up  13.1%; 
retail  up  8.9%  and  national,  off  0.6%. 
There  were  four  Sundays  in  May  this 
year  as  compared  to  five  in  the  1977 
month. 

For  the  first  five  months  of  1978,  clas¬ 
sified  gained  21.5%  and  amounted  to 
nearly  $1.5  billion;  retail  went  ahead 
14.9%  and  exceeded  $2.6  billion,  and  na¬ 
tional  advanced  9.4%  and  reached  $719 
million. 


secrecy  is  necessary  and  apparently  the 
advisory  board  is  thinking  about  it  also. 
He  reports  “changes  may  be  coming” 
and  there  seems  to  be  growing  support 
among  board  members  that  runners-up 
for  the  prizes  should  be  revealed  after 
announcement  of  the  winners. 

At  this  year’s  annual  meeting,  he  re¬ 
ports,  the  board  appointed  an  informal 
committee  to  look  into  some  of  the  prob¬ 
lems  that  have  arisen  in  the  selection 
process  and  to  seek  possible  solutions. 
Things  are  still  in  the  realm  of  discussion 
and  no  meetings  have  been  held. 

Collins  notes  that  over  the  years  the 
great  majority  of  jury  recommendations 
have  been  accepted  by  the  board  and 
some  jurors  have  not  been  concerned  by 
the  board  overturns,  respecting  the 
board’s  prerogative  to  do  so,  while  some 
others  feel  their  efforts  were  wasted  mo¬ 
tion. 

“The  board,  on  the  other  hand,  guards 
its  prerogatives  under  the  Pulitzer  will 
carefully  and  does  not  see  itself  as  a  rub¬ 
ber  stamp,”  he  wrote. 

At  any  rate,  although  they  may  come 
slowly,  it  appears  there  may  be  some 
changes  in  the  Pulitzer  Prize  selection 
process  in  the  future. 


The  Tribune  is  willing  to  match  the 
wage  package  recently  negotiated  by  the 
Detroit  metropolitan  papers  but  will  not 
agree  to  continue  clauses  in  the 
Pressmen  and  Printer  contracts  that  give 
such  unions  the  right  of  substitution. 

The  Guild  is  demanding  that  the  same 
wage  package  increase  be  given  to  all 
employes  with  copy  boys  and  clerks  to 
receive  amounts  equal  to  those  given  re¬ 
porters  and  display  salesmen. 

Under  a  1969  trust  agreement  made  by 
Miller’s  father  and  the  former  publisher, 
Philip  Miller,  employes  are  given  an  op¬ 
tion  to  buy  the  newspaper  stock  before  it 
can  be  sold  to  outsiders. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  ilfiront  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 

Throughout  the  industry,  plants  of  all  sizes,  from 
smallest  to  largest,  are  discovering  the  Western 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE 
offers  trouble-free  performance  and  complete 
dependability  —  provides  easy  make-up,  fast  roll- 
up,  a  hard,  abrasion-resistant  surface  — and 
something,  more— '"BACK-UP  POWER." 

When  you  need  him,  a  Western  Technical  Representative  is  always  availahle. 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  In  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 

We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 

UlOJTOffl  LITHO  P  L  AT  E 

3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY-PLATES-CHEMISTRY-PLATEROOM  MACHINERY 


If  you’re  after  a  lean  and 
aggressive  news-gathering  staff 
of  use-their-heads  reporters, 
no  one  can  beat  UPI. 

Around  the  world  and 
around  your  state  house,  more 
people  see,  hear  and  read 
UPI  news  than  any  other 
news-gathering  service  in  the 
world.  That  says  it  all. 


But,  don’t  judge  us  by  our 


UNITED  PRESS  INTERNATIONAL 

220  East  42nd  Street,  New  York.  N  Y.  10017  (212)  682-0400 
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